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INSIDE DOPE 


by GEORGE F. TAUBENECK 


Story of the Week 

Add Kussian Stories 

Quote of the Week 
Advertising as a Social Force 
fray Advertising 

This Is True, Too 

The Golden Goose 


Story of the Week 


Fellow known well to many readers 


f this column dictated a letter which 
he didnt bether to read irefully 
efore signing 

We ive booked you for 4.000 
inits he had dictated 

Ihe istomer read we have 
moked vo for 4000 inits and 
r t Drok ft ! ereial rela 
t ships 

(700d) secretaries t be iltra 

portant 


idd Russian Stories 


What kind of telephone s that 


Comrade”? wondered a Red China 
bureaucrat I perceive it has a re 
er, but no mouthpiece 
A} Comrade that is my direct 


tine ft the Kremlin 


Quote of the Week 


Advertising men must keep a 
onstant vigil to prevent the increas 
ing trend of regulations and restric- 
tive legislation on advertising, or its 
taxing This may be accomplished 
by 1. Policing within the industry 
to Keep those few in line who would 
violate the high ethics of the pro 
feasion. 2 Constantly watching pro 
posals in state and national legisla- 
tion that affect advertising directly 
or indirectly Educating legislators 
through understanding.’ ELON G 
BORTON, president, Advertising Fed- 
eration of America 


idvertising as a 
Social Force 


It is possible to advertise your prod- 
uct and the merits of the American 
Idea at the same time by telling what 
your company is doing for the com- 
monweal. We quote a sample of this 
kind of advertising 

When potato growers _ started 
using DDT against insect pests of 
this crop, many farms yielded in- 
creases up to 25 barrels of potatoes 
per acre! 

“Project these increases over all of 
America’s potato acreage, and boy! 
what a whale of a bonus in French 
Fries! There can’t be anything wrong 
in that! 

“Up-to-the-minute chemical bug- 
killers such as DDT, Benzene Hexa- 
chloride, Penphos (Parathion) Prod- 
ucts these are typical of Pennsalt's 
contributions to bigger food crops 
and better living 

There are many more Pennsalt 
chemical products which help make 
life better: Chlorine to sanitize drink- 
ing water, Caustic Soda to make 
paper pulp; Insecticides to aid in 
protecting crops, livestock, and the 
home; Bactericides to help protect 
milk and other foods; Cleaning Com- 
pounds for metals; and Laundry and 
Dry Cleaning preparations to make 
clothing clean and bright. Pennsyl- 
vania Salt Manufacturing Company, 
Philadelphia 7, Pa.” 

This advertisement, which appeared 
in the Saturday Evening Post, not 
only helps sell more of this firm's 
products, but explains to readers 
why and sow this corporation is 
useful and helpful to each one of us 

See the point’ Advertising can 
remind citizens why Enterprise bene- 
fits everyone while it sells the wares 

ff the advertiser 

Incidentally, advertising maintains 
the freedom and go-to-hell independ- 
ence of America's Free Press and 
Radio. When thousands of advertisers 
vie for time and space, no one buyer 
can influence an editor or commen- 
tator unduly 


Indigenous Americans have always 
shouted about their wares 

And it's a good thing they have, 
too 

If they hadn't boasted in print and 
in person America’s High Standards 

Concluded on Page 6. Column 1 
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52 Servel Line 
Features Color 
For Interiors 


CHICAGO Interior color trim and 


1 second two-door model are among 
the highhghts of the 1952 line of 
Servel refrigerators presented here 
last week at the annual meeting for 
the mpanys distributors ' the 


Conrad Hilton hotel 


New models this year also feature 
sutomatic defrosting, a butter keeper 
new elbow -ease door latch, special 
moist-cold area, an “odds-and-ends 


basket and shelves in doors for 


small items dew-action vegetable 
fresheners quick-cold shelf an 


Concluded on Page 26, Column 1 


Winter Mart Opens 
In Chicago Jan. 7 


CHICAGO The two-week winter 
Home Furnishings Market gets 
under way here Jan. 7 with a goodly 
f dealers and buyers ex- 
pected for first-day activities at the 
American Furniture Mart and the 
Merchandise Mart 

Visitors to appliance display rooms 
and booths probably will not see 
many major design changes in 1952 
products but they may learn that 
more models will be available than 
had been anticipated in view of the 
defense program 

As was the case at recent markets, 
dealers undoubtedly will be asking a 
lot of questions about the production 
outlook. And it’s likely they will also 
be on the lookout for new merchan- 
dising aids 
(Concluded on Page 25, Column 5) 


lH Will Postpone 


Room Cooler Production 


number « 


CHICAGO.-Because of the cur- 
rent materials situation, International 
Harvester does not plan to manu- 
facture room air conditioners this 
year, it was reported by R. H. Burn- 
side, assistant manager, general 
sales 

He said the company “prefers to 
use our available copper and alu- 
minum for the production of refrig- 
erators and home freezers at this 
time 

Burnside stressed that Harvester 
is continuing its experiments with 
the room units and expects to begin 
full production as soon as the mate- 
rials situation permits. The company 
completed a $250,000 air condition- 
ing laboratory in Evansville, Ind 

Early in 1950, Harvester produced 
and distributed 1,000 units’ in 
southern cities 


DPA Says Zinc, 
Copper Tighter 
Than 2 Mos. Ago 


WASHINGTON D C The De- 
fense Production Administration re- 
cently reported that copper 
tin, lead, cobalt 


tighter supply than they were two 


nickel, 
and zinc are in even 
months ago Ammonia was also 
listed as a scarce material 

At the same time, DPA announced 
that it now has 75,000,000 Ibs. of 
straight 
ivailable for use by civilian industry 
It urged manufacturers to submit 
supplementary applications for sup- 
plies of this metal for use during the 
first quarter 

The “surplus” arose, DPA ex- 
plained because many manufacturers 
did not request it in the hope that 
they might be able to get an allot- 
ment of nickel bearing stainless steel 
The agency said, however, that the 
nickel bearing type is in extremely 
short supply due to increasing de- 
mands for it in jet engines. It will 
remain in short supply for some 
time 

Producers of several of the scarce 
metals, particularly copper, zinc, and 

Concluded on Page 25, Column $3) 


Landers, Frary & Clark 
Plans To Cut Dealers 


NEW YORK CITY Lee Moss, 
vacuum cleaner sales manager for 
Landers, Frary & Clark, said the 
company wants to reduce the number 
of its dealers from around 15,000 to 
9,000, or 40% 

Moss explained that the plan would 
be recommended to distributors in 
a broad, general way. One reason 
for the move, he said, is that ap- 
proximately 65% of the company’s 
cleaner volume is being produced by 
about 25° of its dealers 

A reduction in the number of deal- 

(Concluded on Page 25, Column 4) 


Union Asbestos & Rubber 
Purchases Coldmobile 


CHICAGO Purchase of the busi- 
ness of Coldmobile Co., Detroit manu- 
facturer of truck refrigeration units, 
by Union Asbestos & Rubber Co. has 
been announced by officials of the 
company here 

Henry O. Kirkpatrick, founder and 
president of Coldmobile, has joined 
Union Asbestos & Rubber as chief 
engineer of its Dromgold & Glenn 
Division, which will produce truck 
units under the Coldmobile trade 
name in its plant at Cicero, Ill 
(Concluded on Back Page, Column 2) 


chromium stainless’ steel 


4 Manufacturers Introd 


O. A. Sutton To Market 
Line Under ‘Vornado’ Name 


WICHITA, Kans After three 
years of engineering and research, 
the O. A. Sutton Corp. here has in- 
troduced a line of room air condition- 
ers which incorporates several exclu- 
sive features on which patents have 
been applied for 

The line, to be marketed under the 
trade name “Vornado,” will include 
%, %. and 1-ton models. The %-ton 
unit will go into production in early 
February, according to B. W. Jewell, 
vice president in charge of engineer- 
ing 
(Concluded on Page 25, Column 1 


RCA''s First Coolers To 
Come In 3 Sizes, Models 


CAMDEN, N. J Details and 
prices of three models constituting 
the first line of home air conditioners 
to be offered by the Radio Corp. of 
America were announced to the trade 
recently 

The three models are designed for 
rooms of various sizes, with floor 
areas ranging up to 485 sq. ft. Sug- 
gested retail list prices are as fol- 
lows 

Model 33 (up to 230 sq. ft.), $249.50 

Model 50 (up to 325 sq. ft.), $349.50 

Mode! 75 (up to 485 sq. ft.), $399.50 

Concluded on Page 2, Column 1) 


Admiral Shows 


Refrigerator Line, 
3 Electric Ranges 


GALESBURG, Ill. The 1952 lines 
of Admiral refrigerators and three 
new electric ranges were introduced 
here last week at the company’s 
distributor sales convention 

The refrigerator line includes two 
models (one 9 and one 11 cu. ft.) 
with “flash defrosting which is ac- 
complished in only a few minutes,” 
another with full automatic defrost- 
ing, and a “completely new” 12.2-cu 
ft two-door Dual-Temp said to 
be the largest of its type in the 
ndustry 

According to Lee H. D. Baker, vice 
president-appliances, the “flash de- 
frosting” system has been incorpo- 
rated in two economy models. De- 
veloped by Admiral engineers in the 
research laboratory here, this feature 
is operated by pushing a _ button 
which activates a heating element 

Concluded on Page 4, Column 3) 


Detroit Edison Quits 
Free Range Wiring 


DETROIT. The Detroit Edison Co. 
has discontinued its free wiring policy 
on electric ranges as of Jan. 2 and 
will direct promotional efforts toward 
increasing dealer sales of electric 
water heaters and clothes driers, ac- 
cording to Fred A. Compton, vice 
president. 

However, Compton said, all ranges 
sold prior to Jan. 2 will be installed 
according to the former policy pro- 
vided the actual wiring is completed 
by May 1, 1952. The utility will con- 
tinue free wiring of electric clothes 
driers and water heaters, and make 
a limited contribution to range in- 
stallations, he pointed out. 

Explaining the change in_ the 
range-wiring policy, Compton told 
dealers: 

“Since the beginning of our free 
wiring policy on electric ranges, 
water heaters, and clothes driers in 

(Concluded on Page 2, Column 4) 
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Fedders-Quigan Features 
Mahogany, Blond Cabinets 


NEW YORK CITY Fedders- 
Quigan Corp. recently introduced its 
1952 line of room air conditioners at 
a regional distributor convention in 
the Hotel Plaza here 

Principal interest in the new prod- 
ucts was their styling. Avaiiable for 
the first time are mahogany and 
blond wood cabinets for ‘4, %, and 
%-ton window models and 1-ton and 
11,-ton consoles 

Performance features are twin air 
filters, over-size V-type twin evapo- 
rators, “Hi-Lo” controls, and a new- 

(Concluded on Page 2, Column 5 
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Nerul Offers 
FTC Aid on 
Freezer Ads 


Suggests Setting Up 
Industry Conference 


On Misleading Claims 


ELIZABETHTOWN, Pa.-A_ sug- 
gestion that an industry-wide trade 
practice conference be instituted by 
the Federal Trade Commission to 
develop some acceptable and well 
defined limitations on advertising 
claims for capacities and freezing 
abilities of home freezers was re- 
cently made to the con 
Robert L. Madeira, executive secre- 
tary of the National Frozen Food 
Locker Institute 

Madeira offered the suggestion to 
Charles Sweeney, assistant chief of 


mission by 


the Division of Investigation, Bureau 
of Anti-Deceptive Practices of the 
FTC. Sweeney, it was reported, has 
been studying the problem of mis- 
leading advertising claims by some 
freezer manufacturers for the past 
two years. Complaints to the FTC 
over that period have 
around freezing and storage capac- 
ity performance and 


centered 


economy 
claims 

Madeira said that the NFFLI 
would “gladly do all in its power 
to assist you in correcting this con- 
dition.”” He emphasized, however, that 
the NFFLI was offering this assist- 
ance and suggestion, not in a spirit 
of complaint, but in a spirit of help- 
fulness to improve a _ business in 
which institute members are vitally 
interested 

“Today thousands of locker plants 
are expanding their businesses rapidly 
by supplying food and services to 
hosts of new home freezer owners 
Many locker plants are actively pro- 
moting the sale of home freezers,” 
Madeira declared in a letter to the 
FTC covering his suggestions and 
the institute’s attitude on the sub- 
ject. 

“Our concern over these advertis- 
ing malpractices is the end result,” 
the letter stated. “Many a consumer, 
disillusioned by his inability to en- 
joy the benefits that he expected as 
a result of such advertising, has 
given up (on frozen foods) as a re- 
sult.” 

Madeira's letter was dated Dec. 13 
As of Jan. 2, the FTC had neither 
taken any official action nor com- 
mented on the suggestion 
(Concluded on Back Page, Column 1) 


RACCA Survey Shows 
‘High’ Cost of Replacing 
Defective Parts 


NEW YORK CITY~—-A nationwide 
survey of its membership conducted 
by the Refrigeration & Air Condition- 
ing Contractors Association  indi- 
cated there was “an urgent and cry- 
ing need for relief’ from “the heavy 
burden of uncollectible, additional 
expenses of the replacing of defec- 
tive refrigeration equipment and 
parts,” RACCA announced 

The association pointed out that it 
has been waging a long campaign 
“to remove from the shoulders of re- 
frigeration and air conditioning con- 
tractors” this “burden.” 

‘The survey,” the association ex- 
plained, “was in the form of a pre- 
(Concluded on Page 26, Column 4) 


uce 1952 Room Air Conditioner Lines 


Mitchell Window Units 
Conserve Electric Current 


CHICAGO An air conditioner 
that will operate on an electrical 
consumption of less than the current 
+ required to light six ordinary electric 
lamp bulbs is the Mitchell 1952 
M-132, ‘4-hp. window-type room air 
conditioner recently announced by 
E. A. Tracey, vice president in 
charge of the Air Conditioning Div. 
of the Mitchell Mfg. Co. here 
First introduced in 1951, the small 
low-cost unit’s economy of operation, 
according to Tracey, is the result of 
a design innovation termed “Econo- 
(Concluded on Back Page, Column $) 
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MODEL 3508. 641. long 
wall type display case. For 
welt rervice display of doiry 
products and bertled goods 
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MODEL 3865. A OSav ft 
reach in refrigerator One of 
the meny popular KOCH 
welt conteined refrigerators 


QUALITY REFRIGERATOR LINE 


MOOEL S710. An open front 
witrervice diwplay cate for 
pre peckoged fresh meat. 
produces. or dary products 
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hitioner wnufacturers 
‘ tributor have maintained 
‘ rea 7a * aetrie ities 
} haa been no nationwide rgani 
zat ffering eMfecient, direct-to-the 
ther mer ‘ 
with the facilities of the RCA 
Service Co. to draw uper and with 
ts thousands of highly akilled 
technicians stationed throughout the 
untry, ready to install and service 
air mditioners, RCA ia in a very 
favorable position to expand the dis 
tribution of air conditioners and 
assume a leading mle in the field 
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AIR CONDITIONING & REFRIGERATION NEWS 


RCA Residential Air Conditioners -- 


Tennessee Gas Rate Hike 
May Herald Series of 


Raises In Home Heating 


NEW YORK CITY Approval by 
the Federal Power Comminsio re 
ent fa ar jal rate rease f 
r T ennee (38 Tranemiasi« ‘ 

rted her t herald a series 

‘ ’ asses for a4 irri t f 
" rai ga pipe « companies wit! 
resultant mereases if natural gas 
‘ ‘ ' ers particular! 
Pie vme we gas for home heating 

r a the first rate increase ap 
proved by the FP for a@ pipeline 

ten and ndustry officials fee 
t should speed action of 17 other 

pa applications that have beer 
pe ling for re thar s year 

The rease in this case falls sorme 
wm short f what the company 
asked for and waa reached by cor 
t “ without forma hearings 
which would have been expensive to 


ompany. It permits the company 


return on ifs investment 


American Central Div. Name 
Changed To American Kitchens 


CONNERSVILLE 
Americar 
Corp 
American 


The 
Aveo Mfg 
to 
in order to 
the trade 
manufac 


Ind 
of 
its 


Central Div 
changed 
Kitchens Div 
make it identical with 
name for the products it 
tures, F. F. Duggan 
of the 


has name 


general sales 


manager division, announced 


recently 
American 

kitchen 

accessories 


Kitchens 
sinks, 


makes steel! 


cabinets, and kitchen 


"SESE 


Series 800 


TO lower your sales costs and boost your meat volume, display 
and price pre-packaged fresh meats in a KOCH Self-Service 
Display Case. Your customers make their own selection. No time 


wasted 
Merchandise sells itself 


Less help needed. No slowing-up of the sales force 


There is no better way to show profit. 


STREAMLINE your selling by servicing this case from the rear 
while your customers are buying from the front. You can custom 
join two or more cases for endless display from 7 to 700 feet 


SELLING |: « snap with 


KOCH Series 700 and 800 cases. They are 


identical except that Series 800 adds the Salesmaker top, a hand- 
some structure of brilliant lights, sliding plate glass mirrors, and 


lighted display signs 


Both models capture the eye and 


feature hand level shelves to make it easy to buy. Both models turn 
just-looking shoppers into eager buyers who ring your register. 


1883 


SINCE 
. 
refrigerators, inc. 


KOCH Refrigerctors 
Nerth Kenses City 16. Me 


NORTH KANSAS CITY 16, MO. 


Picese sood me af once comptete details on your dealer srepesition 
| enderstand several attractive territertes are available 

Nome 

Address 

City — Zone State 
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1952 


Range Wiring -- 


(Concluded from Page 1 
March, 1950, there have been ap- 
proximately 70,000 electric ranges 
sold in our service area 


‘Sales by dealers were about 67,000 
ranges and our own sales about 3,000 


We congratulate you on the admir- 
able job you have done 
You will recall that when we an- 


nounced the free wiring policy it was 


to continue until January, 1951. Later 
we extended this policy on a day-to- 
day basis 

Since the desire for electric living 


starts with the ownership of an elec- 
tric range, major einphasis has been 
placed on this appliance since March, 
1950 

We now feel that we have reached 
4a point at which this emphasis should 
be shifted to the increased sale of 
electric water heaters and electric 
clothes driers. Therefore, in the com- 
ing months we will be directing our 
promotional efforts toward increas- 
ing your sales of these two appli- 
ances 

In a memorandum accompanying 
the letter, Compton stated that the 
utility will continue to accept orders 
for range wirings in existing resi- 
dential buildings of four families or 
less served from The Detroit Edison 
Co. lines at a net charge of $37.50, 
including inspection fees 

‘Since these charges do not cover 
the entire cost of the wiring instal- 
lation,” he said, “we will contribute 
$3.50 toward any complete wiring in- 
stallation which includes increase in 
service size made by a _ contrac- 
tor employed by either the dealer or 
the customer 

“In dwelling units located in com- 
mercial buildings, multiple dwellings 


of more than four families, or where 
individual dwelling units are not 
separately metered, the customer 


must employ his own contractor and 
The Detroit Edison Co. will contrib- 
ute $3.50 under conditions described 
above 

“This range wiring policy applies 
to ranges requiring only one outlet. 
For sectional ranges requiring addi- 
tional outlets a charge of $15 will 
apply for each additional outlet 

For residential buildings 
construction no contribution will 
made for the installation of range 
wiring as this normally requires only 
a circuit 

Compton said the utility will make 
all arrangements for wiring upon re- 
quest, and the billing 
of the charges in monthly payments 


under 
be 


also assume 


over & six-month period 
He noted that Detroit Edison will 
eontinue to support dealers in the 


sales of electric ranges by means of 
billboard and newspaper advertising, 
dealer training store demon- 
strations, display aids, and service on 
operating parts of electric ranges 


classes, 


DEMONSTRATION 
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CEN 
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highlight 


room cooler promo 


: 
; tion. Series of itluminoted 


color transporencies sur 


rounding an oblong mode! 
of the 


Vy ton window 


vnrt will dlustrate odvan 
toges of room air condi 


Noners 


~Fedders Room Coolers - - 


(Concluded from Page 1) 
type construction which 
assures quiet operation 

Frank A. Mitchell, sales manager, 
Unit Air Conditioner Div., presented 
the new models. He placed 1952 in- 
dustry sales of room air conditioners 
at 359,600 and estimated that by 1956 
unit sales would exceed 780,000 

“The growth of this industry is so 
rapid that sales may soon surpass 
those of domestic refrigerators,” he 
said. 

Salvatore Giordano, president, 
welcomed the more than 200 distribu- 
tors and distributor salesmen repre- 
senting markets throughout the 
easter. states 

Robert E Cassatt, advertising 
manager, outlined the 1952 trade and 
consumer campaigns. He said that 
consumer messages would appear in 
major national magazines, news- 
papers, and on radio and television. 

One of the highlights of his sales 
promotion presentation was the in- 
troduction of a unique retail “Demon- 
stration Center,” which, through a 
series of illuminated trans- 
parencies, illustrates the multiple ad- 
vantages of room air conditioning 


compressor 


color 


The display contains one of the 
new blond ',-ton window units. He 
indicated that provision has been 
made for the distribution of 5,000 
displays next spring 

Edward M. Becker, Fedders re- 


gional sales manager, presented a 
detailed program for use by sales- 
men in the education of prospects on 
the year-round benefits afforded by 


“loss eliminators” 
Pull-up 
Profits — 


RO 
ten Drier Filters 


for uy 
You! 
gy" = 


+ breakdowns — 

highest cfhcien- 

cy even atliquid 

ra temperatures 
up to 150°. 


Liquid Indicators Eliminate 
losses from leaking liquid in- 
dicators. E-Z to see through, 

20 leakproof, perfectly safe. 
Mere Nuts Eliminate losses from 
loosened and cracked flare nuts. 
Ideal for use anywhere in system. 


REM CO nconorar 
& 


TELTENOP.E id 


details. 


Inventory Surplus 
| * . 
| WANTED 
We will buy for cash your excess inventories of compressors. 
motors, belts, fittings, controls, or other equipment. 


| HARWOODE 
138 Lafavette Street 
New York 3, N. Y. 
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KELVINATOR - 


AIR CONDITIONING & REFRIGERATION NEWS, JANUARY 7, 1952 


Its Here! The New “MAGIC CYCLE” Kelvinator! 


YOMPLETELY NEW, completely different, completely revolutionary, 
} the new “Magie Cycle” Kelvinator is utterly unlike previous 
concepts of automatic defrosting refrigerators. It uses no added elec- 
tric heating elements. It operates by a simple . . . yet sensational 

. variation of the normal functioning of the refrigeration cycle. 

Kelvinator’s “Magie Cycle” automatic defrosting is faster, more 
economical, safer than all others. It is a great new basic development 
in refrigeration that will be an exclusive for Kelvinator retailers. 


Here is the greatest engineering achievement since Kelvinator 


originated the full length door, cold-clear-to-the-floor refrigerator in 
1948... today the most imitated design in the industry. Here is a 
basic contribution to the science of refrigeration an exciting 
achievement that will create striking new awareness of Kelvinator 
leadership . . . tremendous, nation-wide demand by customers . . . 


profitable sales for Kelvinator dealers. 


Yes, here is the “Magic Cycle” Kelvinator . . . new and thrilling 
proof that the Kelvinator franchise is the most valuable franchise in 


the appliance industry. 


*Vatent ‘apphed for 


THERE IS A BETTER REFRIGERATOR ... 


2 
vs fecha aunatovr 


THE MOST VALUABLE FRANCHISE 


IN THE APPLIANCE INDUSTRY 


ELECTRIC REFRIGERATORS ...RANGES...FREEZERS...WATER HEATERS...AIR ORIERS 


DIVISION OF 


NASH-KELVINATOR CORPORATION - 


DETROIT 32, 


MICHIGAN 
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Black, Sivalls & Bryson 
Opens San Francisco Office 


lo Penet rate Iron Curtain’ 
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& REFRIGERATION NEWS, 


Admiral Line - - 


Concluded from Page 1, Column 4 


inder the « s It w complete! 
t average accumulations of froat 
‘r 7 t 1” ea it - 
‘ 1 
Baker said the 1% r s the 
at ’ et r “ t the 
pa and added that the 12 new 


modela range from 7 to 12 cu ft. ip 
nize 
There are three conventional mod 
s in each of the 7, 9 and 
Dual-Temps with 
ntrois for the full widt! 


izes and = three 


separate 


freezer and the moat cold food con 
art ’ 

The new two-door Dual-Temp 
wl h has 4 total storage capacity 
fiz2 cu ft s only 6 in. wider 
and’ @ im. higher than a 7.3-cu. ft 
refrigerator smallest f the new 

dels, Baker pointed out 

Seventy-sever pounds of frozer 
wis can be stored in its separate 

me freezer and in the new freezer 
foor-shelf which has ample room for 


widitional frozen juices or packaged 


t was stated 


egetables, it 


The unit has a glacier blue interior 


with gold color trim on the shelves 
1 butter conditioner, and an ultra 
let lamp to retard the growth of 


bacteria and mold, and = eliminate 

mingling of food 
Another new 
minced at the 


odors 
development = ar 
meeting is a com 


pletely automatic” defrosting system 
in model 1182. This system, the com 
pany said, permits defrosting either 


day or night whenever necessary 
ind automatically disposes of excess 
momture 
Admiral also introduced an 11-ft 
lhual-Temp with an all-white interior 
and gold shelf trim to ) eagEennent a 
. _ . 4 


This question—not as naive as it seems—directs your attention to a very 
important consideration: the necessity for conserving, as much as you can, whatever 


material you now have—particularly copper tubing. 


As you know, all metals are in short supply. You must endeavor not only to protect your 
present installations, but also be more critical in the selection of any new supplies you 


contemplate buying. 


By specifying Wolverine in your purchases of 
copper and copper base alloy tubing, or for your 
fabricated tubular parts, you will assure your- 
self of long, continuous dependable service; and 
meanwhile also help the national preparedness 
program. Furthermore, you will relieve yourself 
of many worries induced by unwarranted break- 
downs and replacements. 


Examine the three photomicrographs here 
which show a comparison of the relative con- 
struction and surfaces of different tubes. You 
can readily detect the very smooth surface 
shown in Specimen C (Wolverine tube) which 
obviously provides for a smooth flow of liquids 
and gases. 


Wherever you need copper tubing, use 
Wolverine the tube that is quality-controlled 
from ore to finished product—to give you the 
kind of service you expect. WOLVERINE TUBE 
DIVISION, Calumet & Hecla Consolidated Cop- 
per Company, Incorporated, Manufacturers of 
Seamless Non-ferrous Tubing, 1413 CENTRAL 
AVENUE, DETROIT 9, MICHIGAN. 


SPECIMEN C—Smoothness. 
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RELIEF FROM defrosting 
s provided by flash de 
frosting introduced = on 
two 1952 Admiral retrig 
erators, All you do is 
push o button which oc 
tivates a heating element 
under the freezing coils 
ond melts frost accumu 
lations in from 7 to 10 


minutes 


similar unit with glacier blue interior 

All refrigerators have been re- 
styled for 1952 with new hardware, 
nameplate, shelf trim, and evaporator 


doors, Baker said 

Over 800 distributors and their 
staffs from all 48 states, Canada, 
Brazil, Cuba, Mexico, Portugal, Tur- 


key, India, and Italy arrived in 
Galesburg from Chicago aboard two 
special Burlington trains to visit 
Admiral's Midwest Mfg. Corp. sub- 
sidiary and see the new refrigerators 
in production 

On two of the three new electric 
ranges, the heat in surface units 
and in ovens “can be dialed as easily 
as turning the brightness knob on a 
television set,” Baker declared. He 
said each 1952 Admiral range can 
accommodate the company's self- 
basting rotary roaster, which enables 
housewives to roast a whole turkey 
or goose, barbecue chicken or spare- 
ribs, prepare Shish Kebab, and other 
unusual foods 

The rotary roaster spit, redesigned 
to simplify its attachment to and 
from the oven rack, automatically 
makes 2%, revolutions a minute and 
requires no attention after the switch 
is turned on 

Baker said oven racks in all models 
have been redesigned to provide a 
hand grip at the front for adjusting 


HOLIDAY DINNERS EASY—baked 
and prepared weeks ahead and frozen 
in the BEN-HUR. That's only one of 
many reasons families enjoy the food- 
saving BEN-HUR. 


HEALTHFUL 


LIVING 


hin 


BEN-HUR MFG. CO. © Dept. AC — 634 E. Keefe Avenve @ Milwouk 


THROUGH 


HOUSEWIFE 
“ painting 


shown here 

bor becve 
sovuce on sporer:bs os 
they are turning automo 
hcally on the rotary 
roaster of this new 1952 
Admiral electric range 
The self-basting unit con 
be used to roost a |6-\b 
turkey or goose, borbecue 
chickens, prepere Shish 
Kebob, and other unusvo 
foods. It can be ottoched 
to the oven rack of ony 
Admiral range in c 


moment 


them. The 


racks can be placed in 
14 different positions, he pointed out 
but they cannot tip forward 

In addition Admiral engineers 
have incorporated a new, extra high 
speed Hot-Spot unit in the left 
front position on the range surface 
to make it more convenient for the 
user 

The pull-button automatic timer 
clock designed to simplify auto- 
matic cooking starts, times, and 
stops either oven in the twin-oven 
deluxe model W-3 

A new type interval timer will be 
used on the 1952 line to provide 
greater accuracy and flexibility of 
operation. According to Baker, this 
timer can be set to time any cooking 
period from 30 seconds to 15 minutes 
in \ minute intervals, and from 15 
to 90 minutes in 2% minute inter- 
vals. A warning buzzer is activated 
when the cooking time is up and 
continues until turned off 

All Admiral ranges have an appli- 
ance outlet 

The 1952 models “pre-heat the oven 
automatically and speedily to baking 
or roasting temperatures, then cut 
back to the temperature selected,” 
Baker said. He added that in labora- 
tory tests the oven was found to use 
current only about one-quarter of the 
time it was in operation 


Lovely to Look at Si Wonderful to bum 


foam 
(au?) 

as oe e 
BEN-HUR. Holds 
Othe 


The New “R.O.P.”° BEN-HUR is to- 
day's easiest-selling freezer. There are 
many reasons—including today's 
more powerful point-of-sale dealer 
help program. Ask about it! 

("Record Of Performance) 


FROZEN FOODS 
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till you see the 


RCA ROOM 
AIR CONDITIONER 


¥ 
RG 
YOU ARE IN FOR A PLEASANT SURPRISE will tell you when he will have the 
... about a product and a mer- first showing of this, the final word 
chandising plan that will open an in room air conditioning. He'll tell 
entire new field of sales and profit you of the greatest sales opportu- | 
for you. Your RCA Victor Distributor nity since TV. It won't be long, now! : 


RCA Victor 
Division of Radio Corporation of America 
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Page 1. Column 1 

id have event 

} ore r ntr 
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t t? study these ad 

nt ! ater sten to the 
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their acquisitive n 

tit sted by salesmanahip 
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wh and’ produce more, if 
and the entire nation bene 
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woh dead soft Dryseal 
wijh litle effort. [tas this soft temper and its duc- 


23 


fitigags without splitting 
\oothet 
the double-crimp seal at each end of the tube This 


@ There'd no need to pull and haul when you work 
It is bent with the hands 


cilley thac make it easy to flare tor Compression 
very umportant feature of Dryseal ts 


is Mone ia the manufacturing and keeps dirt and 


Ad rtising md ate ‘ = z 
sequence, ha ated + P 
s r and nek g fr tra 
trudge t tra sure Automat 
le oe for Waal g thes and 
lis for ? ‘ caning t are 
en)j re ar inprecedented ogue 
Teoria beautifu brides f 1 the 
’ : eckea and tr te im 
f ’ ‘ ani es tw suae the 
! preserve their beaut t 
t working so hard as their mothers 
hid 
And “t ‘ udvertisements have 
enabled family purchasing agents 
the A er we mean) to specify 
xact t ae aida tt comfortable 
ge the need, want, and will buy 
I lente thene selfish” adver 
t b und merchandising programs 
have em yed millions of wage 
earners wcoelerated the velocity of 
reulatior acereted capital 
f at and boosted Americas 
d ance of the world scene 
Again we ask: Is that bad” 
Gay Advertising 
Womer ire more emotional than 
mer Everybody knows that And 
* advertisers to the feminine pur 
chasing agenta of the world shouldn't 
be blamed for couching their sales 
appeals in terma of fragrant, excit 
ng. romantic lures and yens 
When they name a perfume “Fas 
cination or when they sell soap 
chips on the appeal of “soft hands 
they re on solid ground 
Women love to be intrigued espe 
ully by a hint of unexpected Ro 
mance If they are assured that 
donning Sinful nail polish may 
capture for their very own a tall 
dark-and-handsome stranger, they'll 


- CG eae Ae Ne Wee a oy 


IT’S MUCH EASIER BENDING 
7d\ 1 
AN 


REFRIGERATION TUBE 
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tu t and plaster it n all 20 of 
their iticles And then the nail 
polial manufacturer hires more 
te ip 
Does emotional advertising pay’ 
You're darned right it does! And it 


makes It 


deadly routine 
means of appreciat- 


lions of people happier 
out of dull 
new 


liftea ther 
gives ther 
creates desires which 
work harder and, in the 
stimulates the economy 
pets evokes them 
keeps things moving at a rapid rate 
And the nation onward and 
upward as 4 result 


This Is True, Too 


All like 
go for funny stories 
ciate a witty retort 
by dull 
menta 

In other words 
entertained 


maelves 
them 


ue 
make 
process 


emotions 


moves 


Americans to laugh. We 
and we appre 
But we're bored 


statistics and factual state- 


want to be 
rather than preached at 


we 


before we purchase 
We buy gallons of cod-liver-oil 
vitamin concentrates when we 


(1) Understand that they are “good 
for us” (advertising implants that 
idea): and 

(2) Are entertained by the vitamin 
salesmen who keep us laughing (over 


the radio, in print, or personally) 
Popeye’ sold the idea of swallow- 
ing unpalatable spinach to millions 


of children who read the comic-strips 
Mothers and pediatricians never could 
have made kids eat spinach through 
pronouncements or forced 
But “Popeye” did. He 

He entertained. He 


learned 
prescriptions 
put on a show 
made ‘em laugh 

Imaginative advertising makes the 
world go ‘round and ‘round. Quite 


possibly it's the greatest contribution 


— 


moisture from entering the tube. The seal is made 
in such a way as not to change the diameter of the 
tube so that it can pass through any opening large 
enough for the tube itself 


And, for your greater convenience we have just 


carton 


Mell: Ba itemore 
Les Angeles amd Rewerade. Calg, New Redford. Maw. 
1 ay Othe: on Premc@a! Crtees, Dustrebators E vervwbere 


SEE “MEET THE PRESS” ON NBC TELEVISION EVERY SUNDAY 


recently brought out Dryseal in a nifty-50 one-coil 
This carton, which has been attractively 
designed for easy identification in stock, contains 
one $0-foot coil of Dryseal . . . 


is easier to handle, 


light weight, economical. 


REVERE 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere m 1801 
240 Park Avenue, New York 17, N. Y. 


Ma, Checage and Cimton 1); 
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to Happiness and Peace which Ameri 
cans have ever dreamed up, produced 
and synthesized 


The Golden Goose 


That Pioneer Spirit which gestated 
America the Wonderful is in hiding 
today It's dormant, because Planners 
have scared the hell out of investors 

Pioneering 


is rugged competition 


It's the reverse of socialiam, which 
abhors competition (Thorstein Ve 
blen, the mentor of Harold Laski and 


the inspirer of Stuart Chase -both of 
whom influenced F. D. Roosevelt 
gave “C” grades to ail students at 
Columbia. The brilliant were fluxed 
with the dummies in Veblen’s grad- 
ing system. Isn't that significant’) 
When potential winners know that 
they will be robbed of their winnings 
and degraded publicly at the same 


time-they won't race for a prize 
What's the use? Why bother? When 
all students are graded alike, nobody 


studies and the world loses scholars 
and inventors and creators, to the 
detriment of the entire body politic 

Penalties for pioneering today are 


assessed by the tax system. If you 
lose your investment in a new ven- 
ture, you've lost it, that’s all. If you 


succeed and make money, the Bureau 
of Internal Revenue takes most of it 
away from you. So why venture’? 

Judicious recasting of our income 
tax laws might revive the will-to-win 
of natural competitors and imagina- 
tive potential pioneers. Here's why: 

An idea and energy and enthusiasm 
are but three legs to the stool of a 
new enterprise; the fourth -and the 
leg that often isn't there-—-is capital 

Where is that fourth leg to be 
located? From small savers? No 
Their dollars go into bank accounts 
and insurance. From wealthy savers? 
No. Because of the confiscatory tax 
rate take in the highest income 
brackets, and because “nothing is so 
scared as a million dollars,” their 
funds are invested in tax exempt or 
“gilt edge” securities 

Traditionally and universally it has 
been the “upper middle class” which 
provides risk money. It’s significant, 
in this connection, that the first step 
of Communists when they seize power 
is to liquidate the bourgeoisie (mid- 
dle class) 

Income taxes syphon off so large 
a share of the earnings of the very 


in the new 


OSO2N MATCH 


for 


specific fe 


Norge 1042 35 motets 


ee ad 


men who could pioneer today—the 


salaried managers of corporations, 
the men who have the know-how, 
energy. and personality—-that few 


Walter Chryslers or Charlie Nashes 
can quit their highly paid jobs to 
establish new enterprises. They just 
don't have the money, even though 
their incomes before taxes are large 

In small towns the lawyers and 
doctors used to invest their savings 
in small factories or local mercantile 
ventures. By so doing they helped 
speed bright young men on their way 
to success, and they enlarged the 
capital structures and total wage- 
payments of their communities. They 
can't do that any more. They simply 
don't have enough cash left (after 
taxes) to invest in the growth of 
their home towns, or in America's 
future. 

And that's a sad state of affairs. 

By revising our income tax laws to 
allow energetic managers and profes- 
sional men to retain a larger portion 
of their earnings for investment in 
projects they can put their hearts 
into, tremendous forces and energies 
will be released 

When allowed to save money, these 
darers can supply the modest begin- 
ning capital they need to start new 
undertakings of their own conceiving. 
And that will pay off for everyone 

Let's do something about it—and 
quickly! 


Stores More in 
Less Space... 
Cools Faster / 


RIGHT DOWN 


THE LINE 


There are "specific-fit” 
replacement units for 
more than one thou- 
sand different refrig- 
erator models in the 
Cutler-Hammer Line 


Busy service men are standardizing on Cutler- 
Hammer replacement controls. No “modify- 
ing,”’ no fussing, no delays when you answer 
service calls with C-H “specific-fit’” replace- 
ment control units. You take out the old, put 


. and you are through! It’s the 


easy, sure way to do the job right because 
Cutler-Hammer has manufactured such “‘spe- 
cific-fit’’ units for more than 1,000 models of 
refrigerators built since 1925. And you'll also 


; quickly see how the widely-known Cutler- 
Hammer name (advertised in The Saturday 


SSIINOS CH fie fit 
tor Copeland 1959 modets 


1." 


CVC 
9S02N417 C-H “specific fit” 


for Briggs 1937 models 


Inc., 1362 


SSUINTI CH 
Wisconsin. 


for Leonard 


apecitic fit 
194 


Here are just a few 
specific fit 


Cutter-Hammer 


OS2SN 107 C HM “epecitic it 
tor Crosiey 1949-50 moxteis 


Footed by Cutler-bt frigaresi —— 


of the 
replacement 
controts in the unequalled ATOR 


Evening Post, Time, Newsweek, American 
Home, Better Homes & Gardens, House & 
Garden, ete. 
good will. The C-H refrigeration control cat- 
alog, as well as the items you need, are 
available through your authorized C-H refrig- 
eration wholesaler. Do not forget, this C-H 
refrigeration control line includes the popular 
general purpose two-button replacement unit 
Type 9502) which incorporates dependable 
motor overload protection. CUTLER-HAMMER, 


builds customer confidence and 


St. Paul Avenue, Milwaukee 1, 


CUTLER’ HA 


MMER 


line 


ded by alert service deciers from coest to cost. 
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Here’s how 


DEALERS WILL PROFI 


from the new 


association 


THEY WILL PROFIT through the new strong alliance of 
the world-famed International Telephone and Telegraph 


Corporation and the pioneer Coolerator Company. 


THEY WILL PROFIT by the remodeling, expansion and 


modernizing of Coolerator’s plant facilities. 


THEY WILL PROFIT by the styling-up and improving of 


Coolerator’s line of refrigerators, ranges and freezers. 


THEY WILL PROFIT by the current program, backed by 


both IT&T and Coolerator, of strong national advertising, [+ 


sales promotion and merchandising. 


For full details on Coolerator appliances, see your local 
Coolerator distributor or write today to The Coolerator 


Company, Duluth 1, Minn. 


Ask about a Coolerator franchise now! 


an. 


INTERNATIONAL TELEPHONE AND TELEGRAPH CORPORATION 
67 Broad Street, New York, N. Y. 


Watch for the new 4-color advertising in 
February and March in: 
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Pulls 


‘Let's Swap’ Promotion 


Had Lure 


Nets New Orleans Dealer 


110 Phane Calls In Day 


; " 
‘ 
a ‘ 
. 
gern 
" 
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ine 
’ ' } 
i 
sal ' } pot tw 
f harness ‘ 
et Pull 
he purchase 
App larrcne 


JUST ASK US! 
“What's 
infdrmation 


Turn to New" 
ueetul 


Page for 
on new products 
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Farmers ‘Buy’, They Are 
Not ‘Sold’, Survey Finds 
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' ’ ol me ‘ 6 ca 
iva ‘) 1 th ' 
‘ ep ' ted 

Ht n) the ari his 
‘ t lealer wha r ated 
} a act ' l tatior ! the 
‘ r ‘ t t f at ail 

t i ye ent said that rhe 

had received phone # tat 

and é ' personal call 

Farm families were almost unani 

i n their decision that the re 
tailera fron who they made pur 
hases were thoroughly familiar with 
the products and were adequately 
equipped to handle their needa. They 
tiny agreed that most dealers were 


dang a good job of servicing appli- 


ances and farm equipment 


1952 


Appliance Mfrs. Issue Weather Report for 1952 


NEMA Forecasters Find 
Sales Prospects Cloudy 


NEW YORK CITY Tota 


‘ apy : es act ery and 
> tay ” j 
R r he « sles peak 
$1 t set 51, according 
i stat t “ II naid 1 
vs x dire ‘ A J. Nest ef 
ta ' Na na Flectr ‘ 
M acturers A atior 
H er t} atat anid 
t t i] manufacturing lus 
tr ike al ther lust f 
n 19% t j icts that 
ed f and defense 
I for global de 
g& and t govert ent 


ogether with the high 


tax MAT to finance beth, are 
ke t ntinue nt least through 
the ng year 
Total business in the ndustry is 
expected to continue at a high level 
but lislocations t the various 
branche f the industry will prob 


ibly be greater than during the past 


TO BE LIKE LATE ‘51 


Ir fact for strictly § electrical 
products, 1952 will be more like the 
latter part of 1951. During that 
period the effects of material short- 


ages, increased defense production 
governmental 
other goverr 
new increases 
kinds 
declines in 
those branches of the industry pro- 


tightening of some 


controls, loosening of 
mental controls 
in Federal 


bined to 


and 
taxes of all 
create 


com- 
serious 


Where Quality Counts Most— 


‘ 


Kerotest 


the York Corporation 


dependability, too! 


installation 


Cosa 


FOR AMERICA’S 
NEWEST “i 
SUPER-LINER 


# the United States Lines, 
sdittoned wip in the world 


fagemp 


Kerotest Valves and Fittings have proved again their 
leadership by being chosen for the newest and largest 
ship air conditioning system afloat! Yes, on the S.S 
UNITED STATES, new 51,500-ton luxury ship,. KERO- 
TEST Valves and Fittings will help assure year-around 


and world-around air conditioned comfort as a part of 


Chosen for such 


unusual and critical service, Kerotest Valves and Fit- 


tings must be your logical choice for quality and 


No Exitia Cor 


PITTSBURGH 22, PENNSYLVANIA 


nating equipment and electrical 
r iding equi, ent and supplies 

The fustr 1s a whole shipped 
t greater hurne f electrical prod 
ts in 1951 than at any other time 


ts history. with total sales exceed 


ng 1950, the prev 


ious peak, by 20°% 
eaching a total volume of more than 

$12 billior 
Even allowing for the factor of 
flat this representa a consider 
abi x And this, there must 
be added an unknown but appreciable 
ne of utput of non-electrical 
products in order to appreciate more 
the industry's entire productive 

fort 

Industria apparatus such as 


tors, welding equipment, industrial 


controls, ete nereased sharply over 
1950 with shipments as much as 50% 
greater 

Sales of insulating materials, like 


ica, porcelain, laminated 
vulcanized = fiber et 
and generatior 
distributior 


products 

40% 

transmission, 
volume 
1950 


were 
higher 
and equipment 
vas one third higher than in 


APPLIANCE SALES 
UNDER ‘0 
Sales of electrical appliances, on 
the other hand, which for the first 
six months of 1951 were 10% above 
the sales for the same period in 1950, 
for the entire year 1951, 10% 
less than 1950 sales 
This reversal of trend was due 
largely to the severe decline in sales 
of refrigerators during the last few 


10% 


were 


months of the year. Sales of this 
@ item for the first half of 1951 
equalled the sales for the first half 


of 1950. However, the sales for the 


entire year 1951 were 30°) less than 
the 1950 sales, indicating the heavy 
drop in sales during the last half of 
the year 

“Manufacturers of some of the 
newer appliances, like food waste 
disposers, dishwashers, and freezers, 
expenenced heavy gains, and 


bolstered the general appliance pic- 
ture 
Illuminating equipment, exclusive 


of residential lighting, showed an 
over-all increase in sales in 1951 or 
10" «6©over § $1950. However, this in- 


crease stood at 70% for the first half 
of the year as compared with the 
first half of 1950, illustrating the 
decline during the latter months of 
1951 

Similarly, while electrical build- 
ing equipment and supplies, including 
such items, as panelboards, fuses, 
wiring devices, etc., experienced an 
increase in sales in 1951 of 50° over 
1950 sales, the latter months of 1951 
showed a growing decline in new 
business 

These 
tuated as we 


adverse trends are accen- 
look into 1952. It is 
expected that sales of electrical prod- 
ucts in total will drop off about 5% 


from the 1951 volume. Sales volumes 
will remain about the same or 
slightly higher for industrial appa- 
ratus, insulating materials, insulated 
wire and cable, and generation, trans- 
Missior and various types of dis- 
tmbution equipment 


10-25% DROP SEEN IN ‘52 
All appliances, with the excep- 
miy of appliances of the com- 
mereial type, are expected to suffer 
a drop in sales varying between 10% 
and 25°) from 1951, with an aver- 
age drop of approximately 15% 
‘Illuminating equipment is ex- 
pected to fall off in sales by approxi- 
mately 20°, and electrical 
building equipment and supplies are 
expected to drop off 15° during 
1952 


Automatic 


tion 


sales of 


temperature controls 


and specialty transformers which 
registered appreciable increases in 
business during 1951 are also ex- 


pected to show declines in sales for 
1952 amounting to approximately 
10 from 1951 volumes 

And so the industry looks forward 
to 1952 with serious questions before 
it questions as to whether the 
soft spots in the production picture 
for electrical goods during 1952 will 
be overcome by the placement of 


new defense orders 

In other words, the industry is 
concerned about questions as to 
whether those in government re- 


sponsible for determining the pattern 
of business will be realistic and 
prompt enough in their planning to 
utilize the machines, trained man- 
power, and expert management avail- 
able in the industry with a mini- 
mum amount of disruption of indus- 
trial activity.” 


— @ 


° fucing electrical appliances, illumi ‘ GAMA Head Predicts 


Fair Selling Weather 


NEW 
in the 


YORK CITY--An 
number of 
users during the past 


increase 
residential gas 


year holds the 


promise of fair selling weather for 
additional domestic gas appliances 
in 1952, said Louis Ruthenburg 


president of the Gas Appliance Manu- 
facturers Association, in a 
forecast 

Other favorable factors he listed 
are the vast extension of the natural 
gas pipeline system and the 


year-end 


ncreased 


popularity of bottled propane and 
butane gas in rural and suburban 
areas 

The GAMA president qualified his 


optimism by saying that materials 
shortages or reduced = allocations 
might make it impossible for gas 
appliance manufacturers to meet all 
demands 

The number of residential gas cus- 
tomers reached the all-time high of 
29,662,000 in 1951, Ruthenburg said, 
but the sale of most types of gas 
appliances fell off substantially from 


the record-breaking figures of 1950 
He revealed that sales of gas 
home-heating units suffered the 


greatest drop from more than a mil- 
lion in 1950 to 610,000 in 1951. This 
slump was attributed largely to the 
lack of steel for pipeline expansion 
rather than to appliance production 
difficulties or sales deficiencies 


DON'T COMPARE ‘51 WITH ‘50 


Ruthenburg said the present posi- 
tion of the industry can be better 
judged if viewed in relation to its 
achievements over the past 15 years 
rather than in relation to the unusu- 
ally active “Korea year” of 1950 

He said the 610,000 gas heating 
installations totaled eight times the 
1936-40 average, nearly three times 
the pre-war high of 206,500, and 
represented an increase of 30°) over 
the 1946-1949 average 

Range sales, he said, dropped from 
3,023,000 to 2,400,000 ‘still nearly 
a million more than were being sold 
annually from 1936 to 1940, and 6; 
above the 1946-1949 yearly average.” 

Automatic water heater sales fell 
from 1950's all-time high of 2,363,000 
to 2,000,000. Here again, Ruthenburg 
pointed out that 1951 sales were five 
times the 1936-40 average, two and 
one-half times the pre-war high’ for 
one year of 800,000 achieved in 1941 

WHAT CAN BE DONE 

The GAMA president summarized 
the expectations of manufacturers of 
various types of gas appliances and 
equipment, basing the predictions on 
the assumption that allocations of 
metals would remain fairly constant 
through the first half of 1952 

Gas heating manufacturers should 
be able to meet the demand of new 
housing and modernization, he said 
There will be some product simplifi- 
cation, but it will not impair effi- 
ciency, he added 

Since automatic gas water heaters 
use very critical copper, monel metal 


and steel, all models will not be 
available to meet the demand, he 
predicted, but said manufacturers 


might conserve by concentrating on 
larger sizes, which would be in line 
with the trend of public demand 

Gas range production will probably 
be adequate, Ruthenburg said, and 
there will be opportunities to profit 
by strong promotional efforts 

He predicted that it would be im- 
possible for producers of gas clothes 
driers to keep pace with the rapidly 
increasing demand, and said manu- 
facturers of gas i» inerators may 
find it difficult to ma orders with 
production 

The removal of the tax on 
commercial gas cooking equipment 
is expected to stimulate orders on the 
part of hotels, restaurants, and in- 
stitutions, Ruthenburg revealed. Pro- 
duction will be adequate, but military 
demands may cause some delays 


excise 


stands for 


Fost, dependable, 
world-wide service. 


Refrigeration and 
Air Conditioning perts 
and supplies 
Write for current Catalog 


AIRO SUPPLY Co. 


2732 N Ashiend Ave. Chicago 14. Ii! 
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Maximum Realism In Commercial Refrigeration Display 


Helps Prospect See 


ST. LOUIS — Getting maximum 
“realism” into displays of commer- 
cial refrigeration equipment through 
use of artificial foods is one of the 
promotional ideas that have kept 
sales at a high level for United Re- 
frigeration Sales Co. here 

Conrad Phillips, head of the Tyler 
dealership, initiated the practice 
some time ago when he decided that 
if it had helped sell domestic refrig- 
erators, it should work out as well 
with commercial units 


Since then, United has kept cases 
in its showroom filled with colorful 
artificial produce, meats, dairy prod- 
ucts, soft drinks, and other items. 
Object is to make the cases look 
just like they would in retail food 
store, thus increasing their saleabil- 
ity, according to Phillips 

“When we have a_store-owner 
prospect in the showroom, he is in- 
terested primarily in what the case 
will do for him in the way of in- 


creasing his own profits, balanced , 
against what it will cost,” Phillips © 


said. “If he can more readily visual- 
ize the case on display, and grasp at 
sight how much its total capacity is 
and how easily it may be loaded and 
unloaded, a large part of our selling 
job is done for us.” 

Merely asking a _ grocery store 
owner, for example, to reach into an 
open self-service wall case and re- 
move a bottle of milk from the rear 
row, or a package of cheese from the 
remotest corner of the top shelf, is 
infinitely better than reams of liter- 
ature, or thousands of words of de- 
scription by salesmen, Phillips be- 
lieves. 


‘LETTING THEM FEEL THE 
GOooDs’ 


“Stocking our cases in this way is 
much akin to the old retail drygoods 
store policy of ‘letting them feel the 
goods,’"" he pointed out. “We have 
discovered through practical exper- 
ience that once a prospect begins 
moving food products around inside 
the cases and experimenting with 
displays, we have already sold him.” 

United has a stock of more than 
200 in artificial foods, including 
eartons of almost every food prod- 
uct sold under refrigeration, a great 
many frozen foods packages, case 
after case of beverages, and cases 
of canned beer 

Many of the refrigerators on dis- 
play are kept in operation, so that 
the “blanket cold” factor can be 
more readily explained. 

No. 1 on the list of United's mer- 
chandising activities has been a pro- 
gram of “photographic advertising,” 
with at least one display advertise- 
ment appearing each month in St. 
Louis newspapers 
BELIEVES IN NEWSPAPER ADS 

Phillips disagrees with the theory 
that newspaper advertising does not 
benefit the commercial dealer be- 
cause so few prospects are likely to 
read it. Instead, he utilizes before- 
and-after photographs of markets 
and stores to illustrate the difference 
in their appearance with self-service 
refrigerated cases. Figures on how 
sales increased are included in the 
advertisements 

The number of grocery store own- 
ers who have telephoned the com- 
pany after seeing such an advertise- 
ment is a source of pride with 
United. So all installations are now 
being photographed for future ref- 
erence 

Direct mail, too, plays its part in 
United's promotional setup, but 
mailings are not sent out promis- 
cuously. Each week, every salesman 
turns in a complete list of prospects 
who are currently being worked on 
Then this list is broken down by the 
advertising office and used as a 
basis for a properly-balanced direct- 
mail program 

Another effective practice is to 
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What Equipment Will Do for Him 


send to all stores within five blocks Our biggest problem has been the 
of a location in which new Tyler stubborn resistance of meat cutiers 
equipment has been installed, a de- and butchers unions to seif-service 


scriptive letter, photographs of the meat sales in the St. Louis area 
installation, and booklets detailing Phillips summed up. “We are begin 
what can be accomplished for the ning to make inroads on this, how- 
store ever, due to the fact that numerous 

“We are simply following the old retail stores are now showing all 
‘neighborhood party’ idea,” Phillips smoked meats, luncheon meats, and 
explained. “Like the appliance dealer other such specialities on a self- 
who invites the neighbors in to see service basis 


&s Realistic Disploy 


hese * protec ted 


h prized by 
a relatively 


a new washing machine or refrig- “Whenever possible, we urge re- 
erator just installed in a home, we tailers to run a special on chuck 
immediately let every other store- roast, pork chops, or some other 
keeper in the area of a new instal- fast-moving meat, for one day to 
lation know about it. Surprisingly test the self-service box, Usually the 
often, the ‘keep-up-with-the-Jones’ retailer is pleasantly surprised at the 
angle comes into play.” acceleration in turnover, and we then 

United has also found it good busi- encourage him to try two specials United Refrigeration Sales Co 
ness to run a “sale” quarterly in Eventually, we will win him over to 
which mark-down prices on last exclusive self-service retailing of his 
year’s boxes or slow-movers are fea- meats, which normally will mean radius of 100 miles. Each man re- T 
tured. These “close-out” sales are additional case sales for us.” ceives full credit and commission on mu 
watched for by many retailers in All of the firm's salesmen are each sale which originates in his to 
the St. Louis area, and produce good = given separate territories in the St territory, whether he personally duced, salesmen 
results Louis area, extending out over a closed the deal or not mized 


HOW 10 GET THE MOST OUT OF 


SUNISO REFRIGERATION OILS 


SUNISO OIL comes to vou clean and drv— less than 20 CHARGING COMPRESSORS sometimes « 
yarts of motsture per million parts of oil Keep it that way for nel or a piece of tubing; make sure they re 
- results. Pry off the airtight seal with clean tools Replace little dirt can do a lot of damage to closely 
the cap immediately after drawing off the oil, thus keeping fitted parts If vou suspect you ve gotten di 


the remainder from absorbing moisture from the atmosphere diseard it. Your reputation is worth more the 


IN CHARGING HERMETICS, the only way you can do INSTALL A DRIER whenever you have re 
an exact and thorough job is to use a well-designed charging the oil or the system has picked up moisture. F 
board. Proper maintenance of this equipment is important can clog capillaries, expansion valves and o 
To be sure of getting the long. trouble-free service for which parts Properly installed, a silica gel driet 


hermetics are noted keep supply tank, tubing and valves as 


being connected to a domestic unit i+ high! 
clean as you possibly can 


save you many a service call-bach 


Johnston Refrigeration of Detroit, where these pictures were taken, has used Suniso exelu 
sively for 14 years. The shop foreman says that, unlike some of their competitors using 
other oils, they have never had wax or sludge problems. Many of the units Johnston services 
have not had to be recharged in over 12 years. And some of the boxes they service run eon 
stantly at —35F. For a free booklet describing the various grades of Suniso Refrigeration 


Oils, call the nearest Sun Office or write to Department RN-6, 


SUNISO REFRIGERATION OILS 


SUN OfL COMPANY, PHILADELPHIA 3, PA. + SUN OIL COMPANY, LTD. TORONTO AND MONTREAL 
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Advertising Can’t Do Whole Selling Job 


Edward Hegarty Says the Dealer and Salesman Have Forgotten 
How To Use the Fundamentals of Selling; Here They Are 
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CYCLO-FREEZ CORP. 
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VOCABULARY NUT 
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short words and clear 


Don't give the prospect invoived 
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statements cre tops in effective selling 


self-improvement book have you read 
in the last month? 
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ing question. And most of you would 
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Concluded on next page 
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DO YOU LISTEN WITH YOUR EYES? 


When a customer is trying to tell you something 
or is asking @ pertinent question, are you giving the customer full attention, or ore 
you looking ot the floor or ceiling, of doodling with papers at your desk, or counting 

your change. as this salesman is doing 
Some Selling Principles To Practice 
Concluded from preceding page) “My husband is impertinent,” she 
on selling, books that tell you how said 
to do jobs easier 3y reading you Now the woman was big-—a real 
can surely improve yourself Amazon. The judge looked at her on 
So much for using your eyes. The the stand, and then down to the little 
next suggestion has to do with using shrimp of a husband sitting at the 
your ears counsel's table. It just didn't make 
: sense 
LEARN TO LISTEN Do you mean he talks back to 
A judge in Chicago was hearing a you?” the judge asked 
divorce case. He asked the wife who Oh, no,” the woman said. “He 


started the 
the divorce 


action why she wanted 
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wouldn't dare do that 


“Then I don't understand,” the 
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WASHERS 
Featuredor-leaturc, the new Novy 
washers defy competition, Bacio. © 
“Pyramid” consraction provides 
greatest stability ia the industry 
Streamlined design, service-sa:: 
quality, unexcelled washebiliry.. 
at the dollar-strecching prices you: 


ty 


ms 


judge said. “How 
nent? 

Well, Judge.” she said, “it 
exasperating way he listens.” 

You know, most of us are exas- 
perating in the way we listen. We 
don't listen fully. When another talks 
to us we don't give our full attention 
to listening 

Now, I'm going to give you a tip 
that will improve your listening tre- 
mendously 


LISTEN WITH YOUR EYES 


They say that women can do any- 
thing men can but listen. But women 
are good at one kind of listening that 
men don't do so well. That 
ing with your eyes 


can he be imperti- 


is the 


is listen- 


The customer tells you something. 


You listen, but you are looking at 
the floor, the ceiling, some papers on 
your desk. Maybe you hear every 
word that he says. But does the cus- 
tomer know. He may think that in- 
stead of paying attention you are 
trying to figure a comeback 

But when you look him square in 
the eve and listen intently he knows 


you are listening. Try looking every- 
body in the eye when they tell you a 
story and you will see what an ef- 
fect it has. Try it at home with the 
wife, try it on the girl friend, Start 
listening with your eyes 

Notice how, when you tell the little 
wife about the big deal you pulled 
off, she looks you in the eyes while 
you are telling your story. And try 
to analyze how it makes you feel 
You feel good don’t you? You swell 


up you're the conquering hero come 
home. Well, your listening with your 
eyes has the same effect on your 


customers 


The next step in that plan for get- 
ting better is to check on how you 


Listen to the 
Red Skelton Radio Show™ 
on CBS 
not covered by television 


in oreos 


v— 7 ns 


HORGE WAT 


Et HEATERS 
Campect table-top or upright me 
.--L2 @ 82 gallon sires ...all elece 

ing excleive Twin Mageesi 
Anodes that - card rust and corre 
and the rmumovs Norge 10-year 


the line that pays off 


for the dealer! 
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USE YOUR BIG MOUTH 
Where do salesmen come from’ 
From almost anywhere. But the usual! 
way is to promote Sammy, the 
boy in the stockroom or on the 
counter. He's bright and eager, has 
a nice personality and doesn't have 


B.O. or halitosis and he can talk. You 


think Sammy can talk to customers 


So Sammy is made a salesman. The 
first thing that Sammy's customers 
ask is 
TELL ME SOMETHING 

The other day 1 went into an ap- 
pliance store. There were two West 
inghouse irons on the counter and 
the irons looked somewhat alike. One 
sold for $11.95, the other for $7.95 
I asked the little girl behind the 
counter, “What's the difference be 


tween these two irons? 


The girl looked at them awhile 
Then she looked up at me, smiled 
and said, “Four dollars.” 

I have here a common pencil 
That is, it looks like a common 
wooden pencil to you, But this 
is an unusual pencil. That yellow 
enamel is baked on, it will not 
nick. This eraser end is on tight. It 
won't come off. It says here it is 


‘wood clinched.” And notice that this 
eraser comes off. It can be turned 
over when it is worn, or replaced by 
a new one. The lead is large and 
soft—it's micromatic carbon it says 
so right here on the side. Now that 
pencil doesn't sell for 15 cents or 
10 cents. No, that pencil sells at re- 
tail two for 15 cents, And I have told 
story on it, haven't 1? But I 
told you one word of what 
it will do for you 

Let tell 


you a 
haven't 
me you that. This pencil 
is balanced, you could write all day 
with that pencil without tiring your 
hand. That lead makes a black mark, 
a mark that clear and easy to 
read. This eraser is soft and it will 
erase the mark completely. You see, 
I am telling you what the pencil will 
do That's 


is 


for you what the cus- 
tomer wants to know what will it 
do for me” 


So train yourself to tell the story 
of what it means to me so that you 


MAKE IT CLEAR 
How many of you people here read 
the comics? Everybody here who 


reads the comics hold up your hands, 
will you please” (Audience raises its 
hands. } 

That's fine almost every one of 
you. Well, 80% of the words in the 
comics are one syllable words. Now 
the reason I asked for a show of 
hands is this if I had told you 80% 
of the words were one syllable words 
without asking for that show of 
hands, you would have said, “Sure, 
they are, look who reads them.” But 


80°, of those words are one syllable 
words and everybody reads the 
comics 


One of my friends made a study 
of the fan mail coming into his sta- 


tion. In 1,500 letters he found that 
76% of the words were one syllable 
words. Now if the public uses and 


understands one syllable words why 
do we use words like “objectively?” 
We say, “When you view this objec- 
tively " How many of you here 
know what you are talking about” 

Now all of us at sometime or other 
get the bug of building a vocabulary 
That's fine. It is a worthy effort. But 
let's not try to get a vocabulary of 
big words that confuse and confound 
our friends. Let's build a vocabulary 
of simple words that help make our 
meaning clear 

To illustrate the power of small 
words, I have here five proverbs. I'm 
going to says the first two words of 
these proverbs and have you say the 
rest 

All's well 

A stitch 

A bird 

A new broom 

A miss 

(The 
words. } 


audience repeats the last 


Gentlemen, in those five proverbs 
are 35 one syllable words, and every 
youngster out of the eighth grade 
knows them. Why, if small words 
are so powerful do we continue to 
use the more difficult words? 

The young fellows who come to 
us out of college need training in how 
to say things simply: In demonstrat- 
ing a refrigerator they say, “Notice 
how easy it is to remove this meat 
keeper.” Why do they say “re- 
move?" Why don’t they say “take it 
out?” 

Do you think that same young 
fellow at a burlesque would yell, 
“Remove it, remove it, remove it?” 
| Words that seem simple to you can 


i 
i 
' 


ll 
confuse the other fellow. There was 
a plumber in Brookivn who made 
the amazing discovery that he could 
clean drains with hvdrochiork acid 
The acid did such a grand job that 
he wrote the government about it. In 
time a letter came back and this is 
what the letter said 

The efficacy of hydrochloric acid 
is indisputable, but the toxic deterior- 
ation is incompatible with metallic 
permanence 

When the plumber got this letter 
he was filled with jov. The govern 
ment had approved his idea. He was 
a foreign born fellow and that night 
he took the letter down to the club 
and showed it to the boys rhere 
was a lot of drinking of red wine 
ind all agreed that Tony should 
write the government and thank 
them for approving the idea 

The next day Tony did and in time 
there came another letter fron 
Washington. This one said 

There is no doubt of the effective- 
ness of hydrochloric acid, but the 
final responsibility for the produc 
tion of toxic residue ts wholly yours 

Again the plumber rejoiced. Again 
there was a celebration at the club 
This was a great country. You didn't 
land in jail when you wrote a letter 
to the government. Instead you got 
letters approving your idea. The boys 


agreed that this time they would sign 


the letter thanking the mari for ap 
proving the idea. They did that and 
this time the letter came back with 
out big words. It said 

Don't use hydrochloric acid. It 
eats hell out of pipes 

That makes you laugh, doesn't it” 
Yet most of us are like the fellow 
in Washington, we don't take the 


trouble to use words that will make 
our meaning clear 


Think back 


over your own ¢ xpert 
ence. It hasn't been very long, has 
it, since there has been some mis 
take, or some work that had to be 
done over because you didn't make 


yourself clear 

So train yourself to make yourself 
clear, It pays “ 

The next suggestion was 


PRACTICE 

When you practice you get 
You'll practice your music, or 
golf swing, but how often do 
practice your demonstration or 
hearse your sales story” 

A number of years ago Weating 
house developed a method of cooking 
vegetables that saved vitamins. That 
method called for using little or no 
water, cooking in a covered utensil, 
no stirring, bring to a boil quickly 
and then finishing the cooking on low 


good 
your 
you 
re- 


measured heat. You can cook that 
way with any fuel, but you can do 
it easier on an electric range. Tests 


showed the method kept the vitamin 
content in the vegetables. As the 
salesman told the story he was 
taught to show how a woman usually 
cooks vegetables 


She covers them with water and 
boils them until she thinks they are 
done. Then she takes the pan, holds 
the lid like this, walks over to the 
sink and pours the water down the 
drain. Our story was that the vita- 
min content of the vegetable was 


cooked out of the vegetables and into 
the water, and when she poured the 
water down the sink, the 
went with it 

Salesmen, thousands of them, were 
taught to tell this story and do this 
demonstration of holding the lid in 
place on an imaginary pan and pour- 


vitamins 


ing the water down a sink. It was 
a good demonstration, and it was 
effective because you have seen your 


wife do that same thing hundreds of 
times. The boys practiced that demon 
stration and they were good at it 

Watch street fakers selling things 
They have té-te good. They have to 
stop you while you are on your way 
somewhere. They try to stop you and 
hold your attention 

Yes, it pays practice 
hearse. Here is a summation 
story. It's what you need to 
get better 

Use your eyes, 
and practice 


to and 
of 


do 


re- 
my 
to 


big mouth, 


ears, 


*— 


TO REPLACE 
CARBON 
TET 


FOR 
SHOP 
USE 


SEE YOUR LOCAL JOBBER 


35 = Ais set a oo ea” fe | Lae Wee Sees, aa iQ 
ag] cae = ae o — aii Te Ow i 4 vi pe 
2" ( ’ ; ; x ? sc ‘ a ‘ . ~ % . - et. “f 
a 
’ - = a . s % Ass ‘id -! | 
ra om Be Aas: 7 el 4 
. 0... a ~ ft. = 
“ek —_ ae 
7 €) - 3 sake ~ 
= “s | a r e" 8: ‘“ 
s — . | ae a 
. é * = t 
4 . Br 4 | ae _ 
Tee 7 . — | 
5 Rela S. j ! fe t 
a 
a LLL 
seacgctmetipinaoeenellacenaeeeeand Se 
ee 
e Cm < 
NORG | * — po 
@. a ar 95 | 
— — 
HERE | 
N : ntrol | | 
th Time-Line Co | 
wit | 
ae —— ee | 
— : 
| 3 
— | Fa Bee o : 
5 P ri : » ; 
2 —,, | 4 ; | 
; } 3X } ae : | 6 | : 
. ts 3 ee , | 
/ “a! Mi, fe ‘ i ; | 
i @ | 
Tek snester®, 28 a! ls tt 7S | ei 
new i* “ye nich ete 3 = ; Moe 
baths ; B — . 
A size and price for every prospect F 
.. yet every mode! bas the famous a " 
| Blended-Heat Oven snd easy-to-read . 
T-speed Tele-Switche-. See them sil am 
| . 
iL c Pid ae ee i ‘ + r : , 
| 
11 | i eerreeee eeeeneeeneneeeeene een ennnnamee 
i aes — =o hee — meow 


¥ AIR CONDITIONING & REFRIGERATION NEWS 


They'll Do It Every Time .. . . By Jimmy Hatlo 


"TIFT THE OLD MAN LIKES TOHEAR Ye 
HEN OMBULB WAS | WMSELE RAVE—WE JUST HAD ] °° a 
A SALESMAN HE NE OF THESE PEP TALKS © 
THOUGHT GALES MEETINGS _- | - T INT SUPPO wit 


. - ow ft 
WERE JUST A WASTE Gm.) 


f 


JF TIME 


, yl 
\ \ 
44 
AA 
een 
/ 
. ‘ 
| By SOME FREAK 7] WELL, YESTERDAYS MEET ONT s _ ~ 
A DENT Dn a ( PHOOUCE ANY RE SUL E INO CONT SEEM TO 2 a 
T) @E Tur ec wy O07 HAVING THEM Tic) TS, SO WERE GONNA KEEP 
TO GE THE SALES SIMON "ES SAM TILL YOU GUYS GET OFF THE 
| Sa WEE ANY WHAT HARE jd) ‘ > 4 NV GET HOT “BLABBITy- 


J » -4_ BLAB~ BLAB- BL AH.» 


WHAT HAPPENS € Her ASKS! ns 
Leo ee —t 
( _f a | 


THANE AND A FUP 
C# THE Wi TO 
WALTER STAMPLER JR 
WOOD BROAAAS TM CO, 
CHATTANOOGA , TENN 


SOOO OOOO OOO OOo Oo 


Do You Have *Both Feet On The Ground’? 
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She'll love the year-in, year-out dependability 
of its TECUMSEH Hermetic unit 


View ahe thieds ot easy to lowe the smart new refrigerator that 


loves at tow ute beauty 


operating cost 


irae post entered ter heoane, She fow ite their superiorty 
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oversize 
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Lecumeeh Hemmete Lot with which it ts equupped and condensers, they cover the entire range of appleations 
1 5 
eek: Pbecretec compressors are Lanneus the world freven ohip to ah } 


trouble-free performance, thew low Write for complete information, 


TECUMSEH PRODUCTS 


TECUMSEH, MICH 


TECUMSEH 
World s largest pro 
ducer of compres 
sors and condens — 
ing units for the 
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retrigerotion indus 


try 


EXPORT DEPT: 2111 WOODWARD AVE., DETROIT, MICH. 


Here are just a few of the many reasons for 
hearings; counterweighted crank-shafts; 
Chieftainized con- 


necting rods and pistons; simple and positive motor controls; 


Many models include both fan-cooled and static condenser 
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“| have always felt that whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care...—Charles A. Dana. 


Grounds for Optimism 


In 1952 the General Electric Supply Corp. will be reorgan- 
ized through the establishment of 11 new sales districts and more 
than 70 new outlets to handle the greatly increased business 
anticipated for the electrical industry in the next three years, 
according to Charles R. Pritchard, president of the huge G-E 
subsidiary company. 

Most important phase of this reorganization plan is a large- 
scale, nationwide office and warehouse building program, plus a 
subdivision of sales districts into more concentrated territories. 

Mr. Pritchard declares that this program is based on an 
industry-wide belief that the market for electrical appliances and 
supplies of all kinds will be at least 50° greater in 1954 than 
it was in the record year of 1950. 


“General Electric Co., Hotpoint Inc., and the several other 
companies whose products we distribute are now engaged in tre- 
mendous enlargement programs of their own,” Mr. Pritchard adds. 
“We are enlarging our organization in order to serve these com- 
panies more aggressively, efficiently, and economically, as well 
as to improve our service to our hundreds of thousands of cus- 
tomers.” 

General Electric Supply Corp.'s total volume of business in 
1951 will exceed $500,000,000, which is an amount five and a half 
times greater than its 1940 volume. In consequence, G-E has 
divided its marketing area into four sales regions, each of which 
will operate under a vice president. These are the Northeast 
region, with headquarters at Bridgeport, under Charles T. Shrop- 
shire, formerly vice president and administrative assistant to the 
president; the North Central region, directed from Chicago, 
under Donald B. White, formerly manager of the Buffalo district; 
the Southeast-Southwest region, centering’ in Atlanta, under 
Robert A. Clark, former Atlanta district manager; and the 
Western region, with headquarters in Los Angeles, under Harry 
C. Gerster, formerly manager of the Los Angeles district. 

The new districts will be located in Memphis, Tenn.; Jack- 
sonville, Fla.; Bridgeport, Conn.; Lubbock, Texas; Sacramento, 
Calif.; Wichita, Kans.; San Antonio, Texas; Rockford, Ill.; Grand 
Rapids, Mich.; Phoenix, Ariz.; and Little Rock, Ark. New branch 
houses will be opened in Greenville, N. C.; Newport News, Va.; 
Albany, Ga.; Tyler, Texas; Burlington, Vt.; Los Angeles, Calif.; 
Boston, Mass.; Chicago, Ill.; Cleveland, Ohio; Detroit, Mich.; New 
York, N. Y.; Philadelphia and Pittsburgh, Pa. 

Thus it seems that the men who should know most about 
market potentials in our industry are optimistic to a degree which 
outsiders might deem fantastic. They're betting big money on 
this potential, however, and they must know what they’re doing. 

These Corporate Giant managers should have all the salient 
facts possible, plus the highest-priced soothsaying talent at their 
command. So moves of this sort have great portent. 

‘Tis possible that they may be right about The Future. In 
case, they are, all of us should set our own sights upward. 


Sound Advice 


“When a man is pushed, tormented, defeated, he has a chance 
to learn something; he has been put on his wits, on his manhood; 
he has gained the facts; learned his ignorance; is cured of the 
insanity of conceit; has got moderation and real skill.”—RALPH 
WALDO EMERSON. 
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NPA, Munitions ad 
Plan Clinics To Aid 


Small Businesses 


WASHINGTON, D. C.--The Muni- 
tions Board has been joined by the 
National Production Authority in a 
coordinated program to assist small 
manufacturers, it was announced re- 
cently 

Aim of the expanded program is to 
show small producers—-by means of 
clinics-—-how they may convert their 
productive capacity to some essential 
civilian or military goods, when their 
materials are diverted from less- 
essential goods which they have been 
making 

Heretofore, the regional subcon- 
tractor clinics for this purpose have 
been under the chairmanship of the 
Armed Forces regional councils. Now 
they will have as co-chairmen the 
regional directors of the NPA (Com- 
merce) field offices and will be called 
“Industry Assistance Clinics.” 

Producers whose less-essential op- 
erations have been cut down and pro- 
ducers whose operations have been 
expanded in the emergency, will be 
brought into consultation by the 
NPA, which knows whose supplies 


of critical materials have been cut, 
and by the Armed Forces, which 
knows whose supplies of these mate- 


rials have been expanded 

The flow of information and busi- 
ness opportunities will be helped 
further by representatives of the 
Atomic Energy Commission and of 
the General Services Administration, 
which procures government supplies 
other than military 

Military contractors and essential 
civihan producers who need to build 
up their supply lines also will assist, 
along with local governors’ commit- 
tees for small business and the 
regional committees sponsored by the 
Office of Defense Mobilization 

A schedule of these enlarged in- 
dustry clinics in key cities 
will be announced quarterly 


M-H Receives Recognition 
For Direct Mail Campaign 


MINNEAPOLIS.-For the second 
consecutive year Minneapolis Honey- 
well Regulator Co. has received a 
top advertising honor for its direct 
mail campaign 

In annual competition sponsored 
by the Direct Mail Advertising As 
sociation, Honeywell's program was 
judged “best of industry” among 
manufacturers of heating, ventilat- 
ing, and air conditioning equipment 

The direct mail program included 
leaflets, booklets, and other printed 
material for mailing to prospective 
customers 

The company’s campaign was pre- 


assistance 


pared under the direction of John 
Young, merchandising manager, and 
H. D. Bissell, director of merchandis- 


ing 


MORE INFORMATION? 
Use Handy Coupon 
on “What's New” Page 
of this issue. 
Use Key No. for fastest service. 


ny Peg 


in the 


Save 

‘ save money 

Any size, 

most metals More and 
more the choice of cost- 


conscious refrigeration en- 
gineers. Get the full de- 
tails today! 


WRITE FOR TECHNICAL DATA BOOK 


DE f= SAY STerling PRODUCTS, BIC mc. 


1042 DEAN ST. ¢ BROOKLYN 16, N. Y. 
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- Caines of Commerce 
Metal Survey Shows Dim 
Outlook for Near Future 


WASHINGTON, D. C Copper 
will be scarce for several years. Alu- 
minum prospects for the immediate 
future look bad but expanded alumi- 
num facilities should relieve short- 
ages by the middle of 1953 if con- 
struction materials could be had. The 
steel outlook continues to improve 
Coal supplies at mines are ample and 
stockpiles high 

These were among findings of a 
survey conducted by the natural re- 
sources committee of the Chamber 
of Commerce of the United States 

Reporting on the study, A. L. Lynn, 
committee chairman, said the United 
States could not fully meet its esti- 
mated defense needs because of 
world-wide shortages of certain ma- 
terials, particularly metals 


“The truth is,” Lynn said, “the 
world cannot supply the total de- 
mands of military leaders who are 
considering the requirements of 
modern mechanized warfare.” 


He said this country has not had 
an opportunity to rebuild the mineral 
and metal reserves into which it dug 
heavily during World War II The 
U. S. is importing about a third of 
its consumption of copper, lead, and 
zine, he stated 
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Self-Employed Must Have Social Security 
Number To File 1951 Income Tax Returns 


DETROIT. If you work tor your- 
self, you will need a social security 
account number when you file your 
income tax return for 1951, Benjamin 
D. Waechter, manager of the central 
Detroit field office of the Social Se- 
curity Administration, reminded busi- 
nessmen recently 

Waechter explained that the 1950 
amendments to the Social Security 
Act extended old-age and survivors 
insurance coverage to all self-em- 
ployed persons except farmers and 
members of certain professional 
groups, such as doctors, lawyers, 
architects, engineers, public account- 
ants, and funeral directors 

Even these are covered if, in addi- 
tion to their regular work, they work 
for themselves in an occupation 
covered by the law 

Waechter declared that self-em- 
ployed persons covered by the law 
and this includes salesmen and 
manufacturers’ agents must pay 
their social security tax when they 
file their Federal income tax return, 
unless the net earnings derived from 
their business are less than $400 for 


the taxable year 

The tax rate for 1951 is 2',% for 
self-employed persons It applies 
only to the first $3,600 of net earn- 


VEGETAL 


Desiqrers ond Manulacturers 
of Thermostotic 


Regvicitors Soleno: 
Fleet Volves 


SO 


and 


Floct Switches 4864 


ings. This 
full $5,600 


amounts to $81 on the 


Some self-employed persons will 
be able to retire as early as Jan. 1 
1953 and receive the maximum re- 
tirement benefit,’ Waechter said 

“For example, a person who 
reaches the age of 65 by January 
1953 will be eligible for retirement 


at the maximum of $80 per month if 
his net earnings are at least $3,600 in 
each of the years 1951 and 1952 
Although an employe working for 
wages may file a claim as early as 
July 1, 1952 if he reached the age of 
65 and retired at the end of June 
the self-employed person who reaches 
65 at the same time must defer filing 


his social security claim until the 
beginning of 1953 
“The reason for this is that he 


cannot get credit for his 1952 earn- 
ings until he has filed them on his 
income tax return for that year. He 
cannot do this until the beginning 
of the following year 

“If he not delay filing his 
claim for social security retirement 
benefits until he has filed his 1952 
return, his benefit payment rate will 


does 


be based on his 1951 earnings en- 
tirely 
a minimum of 18 


“Since 


divisor 


13 
months must be used in figuring the 
average monthly earnings pon 
which the benefit rate is based, he 
will not get the maximum in monthly 
payments that his self-employment 
earnings would indicate Waechter 
concluded 

Self-employed persons who do not 
already have social security numbers 
ean get them from any Social Se 
curity Administration office These 
Offices also have free booklets ex 
plaining social security for the self 
employed available on request The 
booklet is called “Do You Work for 


Yourself 7 


New Advertising Agency 
Organized In Milwavkee To 
Succeed Howard D. Comm 


MILWAUKEE... Formation of a 
new advertising agency here Camm 
Costigan & Seitz, Inc was an- 
nounced recently 

The agency succeeds the 
D. Camm agency of Milwaukee, but 
represents a new and enlarged or- 
ganization. The principals of the new 
agency include Howard D 
president John F 
president-secretary; and Kenneth H 
Seitz, vice president-treasurer 

Offices of the new agency 
the Empire 
Plankinton 


Howard 


Camm, 
Costigan vice 


will be 
Building at 
Ave. in Milwau 


located in 
710 N 
kee 


EVAPOTROL 760 


prevents freezing 


de-humidification 


Engineered for Servicemen: 


ALCO VALVE CO. 


853 KINGSLAND AVE. « ST. LOUIS 5, MO. 


allows precision regulation of individual evaporators in multiple systems 
— maintaining constant pressure despite sudden load changes 


© simple come-apart construction—easier to service on the spot 
®@ gouge connection for accurate gauge setting — prevents error in setting 


® strong, safe sweat connections —no leaky flares or nuts, no large tubes 
to flore—easy and economical to install 


See the 760 Evapotrol at your ALCO wholesaler —or write for Bulletin 760 
giving complete details. 
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ese 3 Oo ac ; . 
Growth, Future of Packaged Conditioners oe re oo oe 


@ In 1951, over 70% of the room air conditioners sold were 


Sales of Packaged Units, Which Hove Grown from 13,350 to 250,000 purchased by individuals for use in residences and apart- 


ments 
In 12 Years May Climb Till 1,600,000 Homes Have Cooling In Next 5 Years @ Within the next five years, granted freedom from war or 
major depression, we will see more than 1,600,000 American 


Hy William B. Henderson, Executive Vier President, homes enjoying either partial or complete air conditioning 
Air Conditioning & Kefrigerating Machinery Association 


The above were some of the thoughts expressed on the “Growth 


a ws ales volume. Sales rose aress, gauge rooms, and similas and Future of the Packaged Air Conditioner” when William B 

Bagh , ly ea SS Henderson opened the Packaged Air Conditioner Conference at 

ke ~ . Nar I] At g the irmed Services Are Large Users the 47th annual meeting of the American Society of Refrigerating 

" } ‘ ' ! her intries The armed services are large users Engineers in New Orleans. The industry will be interested not 


ifacture of pack f ais nditioning, much of it being only in the future prospects but also in the statistics of the past, 
i ‘% : i ore except for de provided by packaged The so the News is publishing his talk in detail. 
. ' and deter pporting needs varied military uses of air m 
! wckaged air , ing have been listed in excess of 200 
nt er SO tno units They range from the production of millions of stores, restaurarts, offices health, efficiency, and productivity of 
y a if , ‘ wiufactured the four wat ating weapons and other munitions display rooms, and other places of the organization's operating staff 
‘ ' ‘ ‘ "4 through 1045 ¢ guarding the safets health and business continue to provide a lead- A recent news item provides an 
? i t i hostilities the orale of fighting personnel in the ng market for our industry's pack illustration: Both Republicans and 
Me and for air nditooing nfined spaces in warships and in aged products the Democrats have decided on Chi- 
f ' t ‘ part arly pack ombat mitre enters from the as Air conditioning is almost indis- cago for their 1952 national conven- 
lithoner guickly nile emb protectior and «repair of pensable for survival ir today's tions. Two auditoriums competed for 
f In 1946, sales of a st delicate electronic material to use ir highly-competitive market-place It this highly-desirable business. The 
» . " a tinal 
16100) packaged units were re rded hospitals, rehabilitation centers, and often marks the difference between successful bidder, despite substantial 
Tuo Classifications ale ntinued to rise rapidly convalescent areas profit and loss. A profit margin is in- disadvantages of location, transporta- 
to a ime of 250,000 packaged units Typical of the many little-knowr creasingly difficult to retain these tion, etc., was awarded the contracts 
’ . iw wer ild there be ar yet important uses of packaged air days because operating overhead principally because he promised the 
' ' 6 as ' foubt that air eonditioning had a conditioning for the health and climbs constantly higher benefits and comforts of adequate air 
i “ ne ssure of public acceptance 4% ~~ morale of service personnel, hundreds New and heavy charges, stemming ‘oMditioning for the huge convention 
: ' being demrable and necessary to the of om air conditioners were used from government controls, must be crowds 
f if r 
; ; American ecot and to better during World War II to permit night met. In addition, the businessman , » 
' . 
. ' KforU ! tual fivying aviators, operating under trop now shoulders a heavier burden of Employe Bene fits 
po ' cal conditions, to obtain vitally Federal, state, and municipal taxa- An indication of today's public de- 
. Packaged Air Conditioner needed rest during hot daylight tio mand for comfortable and healthful 
f tte redo 
‘ - ra betwee issions y , @ » 
type It ws Shipments 1938 Through 1950 aOurs Uety - . Air conditioning is needed to at- living and working environment is 
ht , - = tract buyers and keep them in a the large number of air conditioning 
revtap i Self-Contained Commercial Field buying mood despite uncomfortable installations in factories and offices 
‘ i ‘ Room Air Air Today, as has been the case ever veather; for the protection of mer- primarily for the benefit of employes 
, Year . ditioners Conditioners “ince the packaged air conditioner chandise from soilage and spoilage Companies find that employes are 
: ‘ ve ' ' « 
ache rrent on oS Fhaal 04 first came on the market, the retail for decreasing cleaning and mainte- more productive, with much less ab- 
» the hy “a Bia 4,589 ind = service industries with = their nance costs: and for the comfort Continued on next page 
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‘ BAO 
t packaged atr nditvoners may 104 11,444 
. ’ way aa) 16a) 
tm e ever afget ye than my 
‘ ta Hurt t eased packaged ons ! ~~ 
primary tmpert statiatical separation made 
j 
2 ‘ ‘ It tee tances where harge - _ / + 
° total capacities are required, pack Better Product—Lower Price | 7 “a 
Agee w . . nmtalied . . ae Todays packaged a conditioner - 
prie ait oe ' hies t ine ‘ ation . . every way rue h superior to - 1 
perating, and maintenance costa, ea 1", In every WAX. Muse met the vi @ DESIGN SAVINGS 
pey tas here the installation ts to o51 red r conditioner actu ‘ 7 
; > ate building 1f51 packaged al : ‘ 5 ths 7 
be rwiacke ‘ x r silly sella for leas The cost of every mn Bundy engineers save right from the start by 
thing that ¢ nto producing and ; helping to work out the most practical, basic 
History of Packaged ming ‘nat goes ' y « ping Pp 
distributing the packaged air condi : design for your new tubing part. By spotting every 
fir Conditioners tioner has tnereased tremendously chance to use less tubing or to take production 
Pack i nditioner firnt snd to these costs must be added short-cuts. Left: mass-produced evaporator coils 
me < it one honers 
ae ' k t mercial substantial excise and sales taxes —s for home freezer, requiring 96 separate bends, now 
tive “ the iW ‘ ! eornimnere 
. ‘ . ‘ _ t? ) ; had But offsetting those stubborn permit Bundy customers to market new, improved 
u tities " lig matte « 
\ ‘ ~ i i‘ weg se facts mass-production economies, re = home freezer at rock-bottom costs for tubing unit. 
worn) mee yen t wo earte y 
re ‘ , 7 tely n an in finements in the product through ca 
We, ALile ares wr peaerate ' w 
the “vt , y ne 1938 pable design and development engi 
i ‘ at at ‘ te one uw 
: : . gering, and improved methods of 
Tr? “+ fii at rin air omditioners * 
ar " tyy aa were tik Getegytion have all combined to 
were ve flock type “ , 
bring a lowering of the unit selling 
nner f days packaged air 
' 7 , ' price in tern i comparative dollar 
The low-a type room air con purchasing power 
, \ , appearance As a measure of the decrease tr 
P ' ‘ * appearance . 
he tit til 140 Public accept nit selling price: In 1935 a %-hp 
aye snee of packaged ate conditioners in floor-model room alr danditioner re 
1 was reflected in  ‘ailed for about $400. Today, a \-hp 
t) ’ ‘ pe floor model retails for approximately 
raging ugh 1 me prere 


$550 But today’s retail dollar has but 
vd of the purchasing power of the 
1935 dollar On the basis of the 1935 
holla the 1951 4. hp floor-type 
packaged air conditioner is selling 


 ® FABRICATION SAVINGS 


You save because Bundy engineers “can do.” 
If a fixture doesn't exist to turn out a tubing unit, 
Bundy men often design that, too. Here, special 
bending fixture, developed by Bundy, turns out 
coil for bottom of freezer (in pane! above) in short- 


for about $310. or 25 less than its 
1935 predecessor 
And though t s something lke 


omparing apples al d ranges (for 


he floor-type packaged air condi est possible time and with minimum bending 
er has dist tive differences fron operations. 
the window-sill tvpe) a G-hp. win 
y-eill «le ! 1951 retailing at 
ibout $430 neluding 10 excise 
tax wells ' terms f dollar-pur 
hasing p € for about re halt 
= % what the { floor-type 1 ' air 
— r nd ner did 
\ wh better product at a muct & 
lower price that is the hallmark of 
LARKIN HALF TURRET HUMI-TEMP 4 progressive industry 
Ethcsent operacon makes a product 
caver to sell on one hand, builds Industrial l se 
solul customer satwtaction on the ° 
other Precoion engmeernng—only Today the use f ar conditioning 
the best materialy——shilled crate for product processing and for use 
manship—and almost 2% years ex- furnishing services has become so DOUBLE-WALLED a A SINGLE STRIP 
pereoce in commercual and wudus videspread and = necessary that t 
teal retrigeraton-—all add up to now excites Little more comment thar 
higher effusency for ewery Larkia . ° 
the us f electric power Many of 
pratuct And thw means lower WHY GUNOTWELS IS SETTER TERING 
ir key ndustries are heavily de ig 
Operaung costs mportant tw . “er high < 
buyer and seller alike pender a C o a 
- speed, quality production ~~ “fe patented Bundyweld 
Marvte turers ef the ertgine!l Cress-Fia uuld not op te at ‘ 
Col tum Temp Unite — Eveperetive Indeed, many cou . pormse ~ (s beveled edges, which 
end Aly od Condensers — Ale all without the temperature, humid Fw ——— afford ao smoother 
Conditioning Units and Coils — Direct Es. . = niineas cor l pro joint, absence of bead 
pansion Weter Coolers Steel Vecwum RY. GAG an Sores one trol pre nvously rolled —yi ot 8 ae Sess chance ter 
Plate Colts Heat Exchangers @ vided by air conditioning This essen e@round letereliy nece Bondi motel Seunte. pn and 
ak obs ‘tioning is ften fur etube efuni- fuses with basic trough any leakoge. 
al i coraitiont 3 “ } 


WATCHOOO OF THE HarrOms FOOe terry tose thickness, end mete! presto — of wall contect. 


nished by packaged units either in 


multiples for large spaces or by Bundy Tubing De end & Cambridge 42, Mons. Austin-tading Co, tus . 226 Biewey St. © Chattancege 2 Tenn Pe: irsen-Deokins Co., 823-824 Chattanooge 

: nit ¢ s rch and test Bors Bdge © Chivage 32 @. Leghen-Mishey Co, 3333 W. 47% Place Elizabeth, New Jersey: A 8. Murray Co. inc. Post Office Box 476 
single es ve oN Ruton & Co. 1717 Sansom St San Prancheo 10, Call: Peete Mote Co. itd, 3100 19m Se . Gosate 4 Wks Gogie Messe Co, 4755 tor Aur Soom 
product-assembly el fy 8 — Rt . Bundyweid nickel end Monel tubing is seid by distribytor: of niche! end nickel alloys in principe! cities. 
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Continued from preceding page sprouting room air conditioners in 
senteeism and employe dissatisfaction their windows to an extent not 
when the working spaces are proper- &Teatly less than the areas in which 
ly air conditioned. Employers find ‘he higher-income groups live Air 
that air conditioning helps maintain conditioners are not uncommon in 
a stable employe group-—and this has “Uto-trailer camps 
a close relationship to an organiza- The increased market acceptance 


tion's success as a profitable business of packaged air conditioning in the 
Employe “turnover” is expensive, es- smaller homes has led to a growing 


pecially in these days when compe- market for room air conditioners of 


tent replacements are hard to get small capacities (‘, hp. and hp.) 
Increasingly, air conditioning is Smaller rooms mean less-exacting 
being made a condition of collective demands on the room air condition 

bargaining by employe representa- ‘ng units 
tives. The implications of this trend Lower prices are an attraction. But 
are important for the air condition- this trend has very definite dangers 
ing industry. It can logically mean for the industry; the sale of a low- 
that, in the future. relatively few in- capacity unit may be the result of a 
dustrial plants, stores, or business salesman's exaggerated claims that 
offices will be without air condition- the unit will cool a space much 
ing, installed primarily for the pur- larger than that for which it was 

pose of maintaining employe comfort designed 
health, stability, and productivity To minimize that danger (unfor- 
tunately it cannot be entirely elim- 


Residential Users inated), the industry must find a way 


to tell the buyer the utmost he can 
With the enjoyment of the bene- expect from a unit of a stated ca- 
fits of air conditioning in the places pacity. Eventually we will see an 
in which they work, shop, and spend end to the implied guarantee—by 
their recreation hours, it is small some salesmen.-that a unit wil) pro 
wonder that so many insist on having vide comfort regardiess of condi- 
air conditioning in their homes. In tions 
1951, over 70°; of the room air con- That will come when the buyer 
ditioners sold were purchased by in- understands and accepts an air cor 
dividuals for use in residences and ditioning unit's limitations, much as 
apartments he understands and accepts the limi- 
The majority of, these were in- tations of the cubic capacity of a 
stalled in bedrooms. Most were refrigerator or the number of burners 
bought because of the comfort and on a stove 
home cleanliness benefits they pro- But the growing market for small 
vided. But many were purchased pri- capacity room air conditioners at 
marily as an aid for a member of the lower prices should lead to an in- 


family suffering from heart trouble crease in the multiple installations of 

high blood pressure, hay fever, room air conditioners in homes, and 

asthma, or other ills further spur demand for larger-ca 
Purchasers do not fall into any pacity units 

definite income-group pattern. Homes There is an increasing demand for 

in low-cost housing developments are year-round, central station air con 
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ditioning of residences by packaged 
air conditioners in both new and ex- 
isting This type of air condi- 
without a doubt, become 
as necessary a component of the resi 
of the future as a heating unit 
is today 


homes 
tioning will 


dence 


Whats Ahead? 
The packaged air conditioner is at 
a stage of commercial development 


and public acceptance where normally 
ould prophesy, with 
assurance, increasing production and 
sales in the next or two. But 
will those years even approxi 
mately 


one reasonable 
year 
he 
normal 
Many 
outlook 


stem 


unknown 
Those 
largely 


tactors 
unknown 
from the unstable 
political and economik 
the free world’s re-arma 
ment program, and the impact on our 
national economy 

Materials from which to fabricate 
packaged air conditioners for general 


the 
tactors 


cloud 


in 
ternational 


situatior 


use will be curtailed during the next 
vear. Beyond that time, your guess 
is as good as mine as to whether 
there will be a reasonably-normal 
national economic situation or more 
severe materials shortages, heavier 


taxation, more credit restrictions, 
more price and wage regulation, and 
other government control, Under such 
circumstances, short-term forecasts 
of production and sales volume are 
particularly hazardous 
But the long-term outlook 
industry cannot be other 
Confirming our 
in the nation’s economic 
in the availability of 
the profitable of 
of our come the re 
announcements of expansion 
plans of two of our country’s indus- 


for the 
than opti- 
individual 
future 
markets 
the prod- 


mistic 
faith 
and 
for 
ucts 


cent 


sale 
factones, 


refrigeration tubing 


When specifying tubing for your refrigerant lines, 
coils and condensers, take a good, long look at all that 
you buy with Bundyweld Tubing. 


concerned. 


Here is the only tubing double-walled from a single 
strip, copper-bonded through 360° of wall contact. 
Its double wall is stronger walled, yet thinner walled 
. . . leakproof with high bursting strength and faster 
heat conductivity. You buy tubing with no compro- 
mise on features. 


In the last 20 years, Bundyweld Tubing has been 
used for the vital tubing parts in hundreds of thousands 
of the finest name-brand refrigerators, home freezers, 
food lockers, display cases and the like. You buy 
proved, trouble-free performance, as evidenced in the 


Bundyweld hits yo 
whistle, inside and out. . 
Either fabricated by Bundy or in lightweight, easy- 
handling coils and lengths for fast, economical fabrica- 
tion by your men. You buy unsurpassed engineering 
skills and services that mean major savings in the 
critical stages before a single unit is turned out 
in planning, design and in initial production setup. 


On every count 


Specify Bundyweld and you buy the industry’s finest tubing 
and finest fabrication skills... you buy dependable lines, 
evaporator and condenser coils at the lowest possible cost 
consistent with famous Bundyweld quality. 


continued use of Bundyweld by the manufacturers 


assembly lines clean as a 
. as specified, and on time. 


Price-conscious, or performance-conscious—or both 
—the world’s finest refrigeration engineers know there 
is no adequate substitute for Bundyweld Tubing. 


There can’t be. No other tubing is like it. 


Contact a Bundyweld Distributor (listed lower left), or write direct to Bundy Tubing Company, Detroit 14, Michigan 


3. IMPROVED PRODUCTION 


You save through Bundy’s own constant search for im- 
proved production methods on a finished part. For example, 
putting special ends on serpentine coils formerly required 
separate operation. Now, detachable Bundy-designed ma- 
chines are fitted onto main bender and complete units pro- 
duced in one simultaneous operation. Result: costs per unit 
reduced for Bundy customers. 


Vv 


4. TIME SAVINGS 


There's a good chance thet Bundy has already solved the 
problems your tubing unit may present and can swing into 
fabrication steps quickly, smoothly. No waste motion, no 
costly delays. In the last twenty years, Bundy has fabricated 
millions of refrigeration tubing parts, including evaporators 
and refrigerant lines, simple and complex, and (above) plate, 
wire, and fin-and-tube condenser coils of all shapes and sizes. 
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trial leaders, Westinghouse 
Corp. and Genera! Electric 


Electric 
Co 


These companies plan spending «a 
total of $750 million in the next three 
or four years to expand production 


and merchandising facilities for vari 
of their many products. A sub 
stantial part of this expenditure will 


ous 


be channeled to increasing the flow 
ef consumer durable goods. Other 
companies in many industries have 
appraised the future in the same 
coldly-objective light and are simi 
larity backing their considered judg 
ment with substantial financial com- 


mitments 

There will be peaks and valleys in 
our national 
undoubtedly 
must 


economic and 
we 
but 
the 
continue to ex 
future. In that ex 
packaged air condition 
should grow to 


progress 
jolts 
weather 
of 


some 
prepared 
on balance, the 
United States will 
pand far into the 
pansion, the 
ing industry 
national 
Industry 


jarring 
be to 


economy 


major 
status 
production facilities 
capable 
of 


are 
of 
almost 


already large and are 
expansion to take 
any volume of increase 
which may be forecast. As the 
ber-companies of ACRMA manufac- 
ture about 90°) of the total annual 
production of packaged air condition 
ers, I am fairly familiar with the 
extent of the industry's present fa 
cilities 

The industry's distribution and 
sales organizations have been sub- 
stantially strengthened and broad- 
ened during the past few years in 
anticipation of increased demand 
and sales volume. Those distribution 


care 
business 


mem 


facilities will be substantially aug 
mented by the recently-announced 
entry into the packaged air condi- 
tioner field of several nationally-out 
standing merchandising organiza- 
tions 

These newcomers have demon 


strated, with the products of other 
industries, their ability to build a 
strongly-competitive and progressive 
industry structure. Their hard-headed 
and practical appraisal of the pack- 
aged air conditioner industry's future 
has convinced them that the product 
is of “big league” merchandising 
caliber, confirming the conviction of 
those who have been in the industry 
for many years 


Market Possibilities 


As has been demonstrated so many 
times in the past, when the average 
American wants something which he 
feels will benefit his health and in- 


crease his enjoyment of living, he 
finds some means of buying it 
The home market has a large 


potential for the sale of both room 
air conditioners and central station 
packaged air conditioners embodying 
heating and cooling for year-round 
use. In addition, the development of 
the heat pump for the air condition- 
ing of homes ‘and also for commer- 
cial and industrial applications) pro- 
vides material for interesting specu- 
lation in considering the production 
and marketing outlook for the pack- 
aged air conditioner for home use 

In an appraisal of the residence 
market, some of the figures supplied 
by the Bureau of the Census give 
basis for what could easily be too- 
enthusiastic forecasting. But consid- 
ered conservatively and with liberal 
subtraction to compensate for cli- 
matic conditions, buying-power vari- 
ables, and other market factors, the 
potential for the sale of packaged air 
conditioning to the homes of America 
is still highly attractive 

Consider that America has 43 mil- 
lion individual homes and 8 million 
apartments equipped with electricity 
Many of these will eventually be 
using room air conditioners. Some 
will have two or more units 

Many of the individual homes will 
install central station year-round 
packaged air conditioners. Approxi- 
mately 12,000,000 almost 
half of which are owner-occupied, 
are heated by warm air central heat- 
ing plants using ducts for dis- 
tribution. The owners of many of 
these should have a pretty direct in- 


residences 


air 


terest in central station packaged 
air conditioners 

One of our industry's leaders 
whose opinion is particularly to be 


respected because of his constructive 
conservatism, said recently, “I would 
hazard a guess that within the next 
five years (granted freedom from 
war or major depression) we will 
see more than 1,600,000 American 
homes enjoying either partial or 
complete air conditioning.” 

There are other practical reasons 
for home air conditioning, though 
perhaps less compelling than the 
health and comfort of the occupant 
and his family. Home air condition- 
ing keeps the furniture and furnish- 
ings in much better condition, and 


15 
they last longer Because of greater 
cleanliness, much leas housework is 
required 

These are important factors, par 
tieulariy for the housewife what 
with domestic help being #0 exper 
sive unreliable. and hard to get 
home furnishings id all living costs 
being so much higher in price and 
taxes and other deductions taking 
such a large bite uit of the pay 
envelope 

The more than 24, million retail 
and service establishments and the 
business and professional ces of 
the nation will absorb large volumes 
of packaged air conditioners all 
sizes as our economy expands The 
buying public will demand on 
stantiv-higher operating standarda 
from merchandisers of goods and 
services, in keeping with the higher 
living standards of the future 

The more than 250,000 industrial 
plants of the United States, a major 
market for the larger, feld-assembled 
air conditioning systems, will va) 
tinue to provide a growing market 
for packaged air conditioners for 
many different purposes 


The ‘Market Saturation’ Bogey 


There 
ing will 


man as 


those 


are ool 

to 
ed for 
as old as mar 
will 


who say that 


never as 
heating that 
man to keep warm is 
himself, and that 


the 


important 
the ne 


this IM pose 1 


limitation on sale « air condi 


tioning equipment for human com 
fort and health 

That is not even a half-truth Air 
conditioning ia more than heating or 
cooling, and the degree of individual 
need for the benefits of air condi 
tioning varies from person to person 
group to group region to region 
It was said, four decades or so ago 
that the automobile would never re 


place the horse. Later it was stated 
that the mechanical refrigerator, 
while an interesting contraption 


could never offer serious competition 
to the the had 
to offer 

Time proved the emptiness of those 
prophecies, The prophets then fell 
back to a second line of defense 
saturation of market ‘Twenty mil- 
lion automobiles are the limit the 
economy possibly absorb,” said 
they, and backed up their statements 
with an impressive array of logical 
arguments. The “proved” saturation 
point of mechanical refrigerators 
was stated as being in the neighbor- 
hood of 10 million units 

Today 50 million automobiles ride 
the nation’s highways and annual 
sales of new automobiles number in 
millions Forty million 
household refrigerators grace the 
kitchens of America’s homes and 
recent annual sales of new units have 
hit over five million. Despite these 
huge sales volumes, the market 
shows little sign of market “satura- 
tion” for these two products 

Actually, there is no such thing as 
“saturation of the market" for any 
product which meets a need of the 
American buyer, but the makers and 
sellers of that product must keop 
faith with the buyer. Otherwise the 
and die, not be 
but because of 


advantages iceman 


can 


mechanical 


market will dwindle 
of 
of 


(Concluded on next page) 


cause 
lack 


‘saturation’ 


interest and confidence on 
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AIR CONDITIONING & REFRIGERATION NEWS, 


Growth, Future of Packaged Conditioners-- 0% <<: (rr sunt Toe 


- - , t with assurance 
Mr Mann ; 
gypped by be 


. : i hcularly challenge your ingenuity 
; 


needed advances will 

’ 
ch things aa air 

wh larget apaci 


denaate disposal for 


operating 
f complete 
f m, and reductions in power 
requirements And, just to make the 
task tougher, the problems muat be 
solved mn such a Way as not ts 


- 7 nerease production costa 

eerie Arsen In the years ahead, same of the 
I building 

Werchandising tapes t* wee SS sate there is m engineering, may be revolutionary 

nidence . Consider, for example, the thought 

provoking challenge General David 

Sarnoff of the Radio Corp. of Amer 


changes we will see, particularly in 
the fleld of development and design 


brand-nan 


Importance of Engineering o Gave te tip sameeseh eatentiee 


The future of packaged : condi and engineers recently to develop 

ng depends heavily on the indus an electronic air conditioner for the 

engineers They design and home that could operate with tubes 

se the production of the unit or possibly through the action of 

the merchandisers, The product electrons in solids, and without mov- 

iat sell in a market place where ing parts 

petition for a plece of the cus Impossible” Perhaps but ad- 

ers dollar is keen The packaged vances of substantial magnitude are 

onditioner must be a good prod never made without setting the objec 

har ‘ » De sold competitively at 4 tive on the borderline of the impos 

pany's model , Failing such a sale, it becomes sible. And, in your lifetime and mine 

aid without further * much scrap metal we have seen the impossible 
nhibitions ‘ (ne un foresee that ai ondi achieved in more than one instance 
technical comm tioning unita will become amaller in For my part, I have every confi 
site in relation ts capacity and dence that the problems will be 

ner ' il ighter in weight aa a result of the solved, for there se a to be no limit 

to well Mr use of new and improved metals and to the inventiveness and ingenuity of 
responsibility f even more ingenious and compact the industry's engineers. Your motto 
t back to the man nterior equipment arrangement. In might well be that worn catch phrase 
init It will ttallation and operating economies The difficult we do mmediately 
will constantly increase and service the impossible takes a while longer 


see the NEW low-priced /s-horsepower 
& CARRIER Room Air Conditioner 


During the Chicago lanuary Varket and 


Housewares Show, visit the Carrier exhibit in 
Room 1186, Merchandise Mart. See the neu 


1932 Carrier Room Au Conditioners, 


and the neu 10 >” Carrier Hu mid . } fir Conditioning bd Refrigeration 


JANUARY 


What's New 


When requesting further information on new 
products, please use “Information Center” form. 


dimensions are 14, in. wide, 97 
deep. and 8S‘, in. high 

Lane Associates of New York City 
have been appointed to handle sales 
and distribution for the broiler and 
rotisserie. National distribution will 
begin early in 1952 


s on 


Infrared Table Broiler 


——KEY NO. B-110——— 


LONG ISLAND CITY, N. Y¥.--An 
infrared table broiler and rotisserie 
that will hold a 10-lb. roast or its 
equivalent is being manufactured by 
Magic Hostess, Inc. here 

The unit called the “Magi 
Hostess,” is constructed of triple 
plated chrome interior and exterior 
on heavy gauge steel. Spit and 
skewers are nickel plated 

The rotisserie is rotated at “extra- 


slow” speed for “extra-fast" cook- Appliance Mfg. To Show 


ing by a heavy-duty motor com- 

pletely enclosed in the base of the 4 New Washer Models 

unit. The motor was specially de- 

signed and manufactured for Magic ———- KEY NO. B-111 

Hostess, the company said. No oiling 

is required The motor is operated ALLIANCE, Ohio Four new 

by a separate switch models of Duchess wringer-type 
The broiler, through a _ porcelain- clothes washers will be shown for 

embedded = element provides two the first time during the January 

heats, 1,250 and 315 watts respec- furniture markets at the American 

tively These are controlled by a Furniture Mart in Chicago, Frank 

three-way switch on the front McGrath, vice president in charge of 
The aluminum tray with nickel sales for the Appliance Mfg. Co 

plated wire rack is pitched toward here, announced recently 

the lower left hand corner for ease All models have been improved 

in ladling juices. It is provided with appearance and features but no price 

a folding heat-resistant bakelite increase is contemplated, McGrath 

handle. The spit also has a heat- said 

resistant bakelite handle Outstanding improvements are full 
The broiler is supplied with a _— skirts on all models, with an automa- 

permanently attached 6-ft. glazed tic electric timer for the new semi- 

cord with spring contacts. It plugs automatic model A9-O with the heat 

in to ac. only, using 1,250 watts retaining jacket 

120 volts, and 13 amps List prices in zone 1 are: A5-O 
The unit measures 17 in. wide, 10 $114.95, A6-O $124.95, AS-O $134.95, 

in. deep, and 11%, in. high. Interior and A9-O $154.95 


For more information on What's New products. 
current literature and catalogs available, equipment 
advertised in Am Conprrionine & REFRIGERATION News 
use Key Numbers where designated or specify products 
advertised and we'll see that you receive this information 
promptly. 


What's New or Current Literature Available 
No. 
No. 
No. 
No. 
Products Adwestiend 


(list name, page, and issue date) 


MAIL THIS FORM TO 


Ar Conprrioninc & REFRIGERATION News 


Reader Service Dept.. 
450 W. FORT ST. DETROIT 26, MICHIGAN 
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AIR CONDITIONING & REFRIGERATION NEWS 


What's New (Cont) 


Refrigerated Counter Case 
Designed for Restaurants 


——KEY NO. B-112——— 


CHICAGO--Lern, Inc. here has 
introduced a counter model, self- 
contained display case for eating es- 
tablishments 

The company said the case enables 
restaurant operators to increase sales 
of cream pies, pastry, salads, des- 
serts, and the like because the dis- 
play is kept under controlled refrig- 
eration and in direct view of cus- 
tomers. 

Illuminated by fluorescent light- 
ing, the insulated portable case is 
36 in. long, 20% in. high, and 18 in 
deep. Interior and exterior are of 
stainless steel. Adjustable shelves are 
provided 

The case plugs into any 110-115 a.c. 
outlet. Refrigeration operates “on 
automatic frost and defrost cycle,” 
according to the manufacturer. 


Crystal ice .. . with- 
out = sludge-forming 
rust, sediment, min- 
eral residue 
chlorine taste ° 
“milkiness.’’ Ends 
major source of serv- 
ice calls. Write for 
new literature. 


FILTRINE MANUFACTURING CC 
BROOKLYN 5, N. Y. 


MAXIMUM neat TRANSFER 
ve “corren BRAZED -_ 
FULL SIZE BENDS + NO JOINTS 
COMPLETE RANGE OF SIZES 
Various fiw WIDTHS 


UNDERWRITER 
APPROVED 


PROVAL InsuRes 4 
: IN SERVICE 
Inher mation 


o 


Mitchell Dehumidifier 


Occupies 1 Sq. Ft of Space 


——KEY NO. B-113———— 


CHICAGO Mitchell Mfg. Co.'s 
1952 model D-182 dehumidifier is 
now in full production, according to 
E. A. Tracey, vice president in charge 
of the company’s Air Conditioning 
Div 

Outstanding feature 
the company said, is 
construction which 
measurements of only 1 ft. square 
and 37% in. tall. Because it is high 
and narrow, the dehumidifier may be 


of the 
its 


unit, 
“vertical 
allows over-all 


easily moved without stooping and 
conveniently placed in the smallest 
space.” 


Portability is made simple by use 
of heavy ball-bearing casters on the 
legs of the unit. An integral 8-qt 
galvanized moisture receptacle obvi- 
ates the necessity of attachment to 
a permanent drain. If desired how- 
ever, Tracey pointed out, the unit 
can be attached to a drain hose by 
means of a ‘, in. fitting in the 
bottom of the unit 

The new model is said to be capa- 
ble of removing from 17 to 25 Ibs. of 
water from 10,000 cu. ft. of air in 
24 hours. 

Heart of the unit is a ‘\-hp. re- 
frigeration compressor operating on 
any 60-cycle, 115-volt a.c. circuit. The 


unit surrounded by a 19-gauge 
furniture steel cabinet finished in 
“Desert Sand” baked enamel 


Moist room air is drawn in through 
the bottom of the cabinet and passed 
over evaporator coils cooled by the 
circulation of “Freon-12." It is then 
drawn through a condenser which 
heats it and discharges the dry air 
at room temperature for recircula- 
tion in the room. Moisture condensed 
on the coils drops into a catch pan 
from which it drips into the recep- 
tacle or permanent drain 


Emergency Lighting Unit 
Operates Automatically 


KEY NO. B-114--_— 


ROCKVILLE CENTRE, N. Y.- De- 
signed to fill any emergency lighting 
need is “Sentry-Lite” model 200x, 
a fully automatic and independent 
emergency lighting unit made by 
Sentry-Lite Div. of Hobby & Brown 
Electronic Corp. here 

The unit plugs in any ordinary 
outlet and functions automatically 
when power fails. It illuminates 10,- 
000 sq. ft. for a period of nine hours 
or more, according to the manufac- 
turer. When power is re-established, 
Sentry-Lite immediately starts to re- 
charge automatically 

The unit is produced in a portable 
steel case finished in grey hammer- 
tone. Two adjustable sealed beam 
lamps provide illumination A 
Thomas A. Edison battery provides 
power. Also incorporated are test 
lights and switch and a charger light 
and switch. 


«- 


| Ventilating Hood Fits 
| Standard Kitchen Cabinets 


- 


SS 


soutien ac 
KEY NO. B-115——— 
GLENDALE, Calif.-A newly de- 


signed kitchen ventilating hood that 
fits standard kitchen cabinets and 
fits low over the range to trap cook- 
ing by-products at their source has 


been introduced by the Stanthony 
Corp. here 
The back panel extends to the 


cooking top. The ventilator incorpo- 
rates lights and switches under the 


nose of the hood and is equipped 
with or without an exhaust blower 
unit. Cabinets over the range con- 


ceal the blower unit and vent 

Two models of blower unit are 
offered, one of 300 and the other of 
425 cf.m. Aluminum foil filter pre- 
vents grease accumulation in the 
blower and washes clean in any 
household detergent 

The hood is made in two styles: a 
Provincial scalloped design in copper 
baked enamel and an Aristocrat mod- 
ern design in white baked enamel or 


other colors. The hood is made of 
steel in welded, one-piece construc- 
tion 


The Stanthony Corp. offers a de- 
scriptive folder. 
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‘Break-Bar’ Added to 
American Kitchen Line 


KEY NO. 8.116———— 


CONNERSVILLE, Ind Newest 
addition to the American Kitchens 
line of steel kitchen equipment is the 
“Break-Bar,” a large, easy-to-clean, 
continuous top, serving counter 

The Break-Bar, which also pro- 
vides storage space for small appli- 
ances, is of heavy gauge reinforced 
steel with a top covering of bonded 
vinyl. Six ft. long and 21 in. wide, 
the counter top provides 10% sq. ft. 
of serving area. 


Designed to fit the widest range 
of kitchen layouts, whether the 
kitchen is L-shape, U-shape, or 


straight wall, the Break-Bar can be 
used as an entirely separate unit. 
It is designed to harmonize with 
American Kitchens equipment manu- 
factured by the American Central 
Div., Aveo Mfg. Corp 
Over-all height to the top of the 


17 
backsplash is 40 in The height of 
the surface counter top is 36 in 
Trimming is of stainless steel, while 
the continuous top may be in Tampa 
tan, Red Wing red, Baltic blue 
Greenwich green, and black 


Shelves of the end base what-nots 
are covered with vinyl, while the 
three shelves of the Break-Bar. cabi 


net are finished with g! 
on enamel 


stening baked 


Nolin Has New Closed 
Vegetable, Dairy Case 


KEY NO. 8.117. 


MONTGOMERY, Ala. Now 
produced by Nolin Mfg. Co 
a closed-type “Moisturizer 
and dairy case 

The refrigerator is 


being 
here is 
vegetable 


made in two 


sizes, 8 ft. and 10 ft. Both are self- 
contained 
The case is available in either 


white Dulux baked enamel finish or 
stainless steel 

Testa have shown that the refrig- 
erator will keep produce in a salable 
condition for long periods, according 
to A. C. Nolin president 


The complete line of display 


and storage refrigerators i 


TYLER-MADE refrigerators of various types are now available for an extremely wide variety 
of applications in many fields. Over 400 items in the complete Tyier line meet the perishable- 


display-and-storage requirements of any food store ... super-market .. . delicatessen . . . restau- 


rant... hotel... hospital . . . institution... drug-store... bakery... florist shop... bar... 


tavern... motel... 


school, etc. 


Tyler representatives are cashing in on a constantly widening list of prospects for sales. 
And their customers know that IF IT’S TYLER-MADE IT’S RIGHT — in price, design, value 
and w#tility’ Tyler Fixture Corporation, Niles, Michigan, 


COBLESKILL, NEW YORK 


FOUR GREAT PLANTS 


SMYRNA, DELAWARE 


WAXAHACHIE, TEXAS 
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Alternate Materials 


Conference Sees Copper, Aluminum Situation Serious for Immediate Future, 


But Concludes There Is Little Need for Permanent Substitutes 


fopper Tight Till 19514 


FOR 20° BELOW ZERO 


Chill Chest provides fast-freazing 
range from normal operating tem- 
perature Zero to 20° below Zero, 
The adjustable control is in tomper- 
proof location behind the easily re- 
moved, avtomatic signal-light panel. 


Join the Growing Family of 
Successful, independent 
Chill Chest Freezer Dealers 


Revco provides every help to make your Chill 
Chest venture into the Food-Freeser Market oa 
svecesstul one Neotionally advertised, your Chill 
Chest Distributor will help you do a good locol- 
lewsl merchandising job Act Now . Write for 
complete Dealer information! 
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FOR FAST, QUICK FREEZING | 
Chill Chest superiority in construction | 
of freezer walls assures the highest 
efficency in the uniform conductivity 
of frigid cold temperatures through- 
out the inner food compartment for 
fast, quick freezing and safe stor- 
age of frozen fresh foods. 
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FOR PRACTICAL BEAUTY 
Chill Chest by Revco means smartly 
styled, home-approved design in 
Food Freezers. Counter-balanced, 
full-¢ipening lids with automatic in- 
teriar lighting provide greater con- 
venience and accessibility. 


: 


FOR SAFE, FOOD STORAGE 
Chill Chest has high-density Fibre- 
gias, non-settling insulation, an en- 
gineering advancement which per- 
mits more safe, storage space inside 
for frozen foods. Frost Free Seal 
Zone surrounding food compartment 
opening provides perfect lid seal... 
helps keep cold temperatures in. 
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1952 


year,” Willard said 
When the currently 

pansion is completed, 95° 
dustry's smelting 
capable of 
iving the country a permanent pro- 
duction capacity 
that which existed at 
World War IL This fact not only es- 
tablishes a firm foundation for the 
continued growth of the industry, but 
also gives encouragement to the 
wider utilization of aluminum to 
meet the nation’s future peace-time 


planned ex- 

of the in- 
facilities will be 
economical operation, 
twice a8 great as 


the of 


end 


needs 

Sy 1954, the American aluminum 
industry will be producing nearly 10 
times as much primary aluminum 
annually as they did \in 1939, just 
prior to World War II. No other 
major metal industry can equal this 
record 


How Will Industry Expand? 


“The question might well be asked, 
How is it possible for the aluminum 
industry to expand so greatly in stich 
s relatively short length of , 
The answer is provided by Mother 
Nature. The from which alumi- 
num is made is very abundant. It is 
the most plentiful of all the metals 
found in the 
estimate that 


crust is 


time” 


ore 


earth's crust. Geologists 
of the 
It ‘is no 
that the abundance of alu- 
as compared all other 
has and will continue to have 
influence importance 
of 


about 2 Or 8% 
earth's 
paradox 


minum 


aluminum 


to 
metals 
a great 
the family 
To be 
cult as 


sluminum 


on its 


metals 

diffi- 
to convert 
into .metallic alumi- 
the processes for 
making this conversion are well 
understood, and the only bottleneck 
in the process is electric power. If 
this important ingredient can be 
provided in sufficient quantity, future 
of aluminum is limited 
the demand,” Willard as- 


sure it is somewhat 


well as expensive 
ore 


num However, 


production 
only by 
serted 

Regarding the critical copper situa- 
tint, Milton Meissner of Western 
Brass Mills told the domestic engi- 
neers not to plan “long-range substi- 
tutions for copper on the basis that 
there won't be enough copper or 
copper-bearing materials available 

‘There is more copper known to 
be in the ground than ever before 
The world's copper reserves are more 
than adequate 

The stories that permanent substi- 
tutes should be found for copper are 
strictly “propaganda or publicity,” 
he asserted, adding that plans are 


under way 
duction 25° 

‘The U. S. government has 
certificates of necessity. et 
projects which will increase 
production more than 
a year. ECA projects may 
copper another 150,000 tons, starting 
with 50,000 tons in 1952. Anaconda 
projects will amount to 50,000 more 
tons, and the scrap flow to 
mills will also increase 

This totals up to some 400,000 
tons more copper a year. The present 
shortage due to military require- 
ments is about 400,000 tons a year 
By 1954 then, copper will be in suffi- 
cient supply for mititary needs short 
of all-out war and all pre-Korea 
civilian needs. And these figures do 
not include the recent new copper 
discoveries in Labrador.' Meissner 
explained 

As for the 


to mecrease copper pro- 
asued 

for 
copper 
200.000 tons 
increase 


brass 


cost of copper, he stated 
that “copper and its alloys 
never been cheap in terms of the 
cost per pound, but copper is cheap 
in terms of the results obtained.” 


have 


Plastics Situation 


In discussing “Engineering Aspects 
of Plastics,’ William C. Wall, prod- 
ucts specialist of the Polychemical 
Dept. of E. I. du Pont de Nemours 
& Co., devoted most of his talk to 
describing the wide applications of 
nylon made possible chiefly by what 
he termed its excellent “sliding fric- 
tion” properties 

“No plastic can be commercially 
successful, however, unless it has the 
support of the automotive industry 
he emphasized as he briefly reviewed 
the growth of the modern 
industry 

Although 
known for 


plastics 


nylon is 
its use in 


most widely 
stockings and 
textiles, it is finding increasing ap- 
plication in bearings, gears, shaft 
seals, solderless electrical connectors 
in hermetic refrigeration units 
tric coil forms, office business 
chines, in valves as seats, etc 
declared 

Cost of nylon, as with any other 
material, is an important factor gov- 
erning its use, Wall admitted, but he 
pointed out that while nylon “costs 
$1.60 a pound, it is light, weighing 
one seventh as much as steel 

“If you think of it 
eubic inches per dollar, 
pares favorably with 
rials.” Wall stated 
m« plastics have 
re 4 By taking the 


Concluded on next page) 
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many 

“Costs 


What's 


New 


for 527 


The “LEHIGH TEAM” has many new and interesting 
projects scheduled for ‘52 — all of a character to 


strengthen and implement the sales position of Lehigh 


dealers and the facilities of service-engineering 


organizations. Included will be 


units of higher capacity 


— increased emphasis on Lehigh truck units, for 


which Lehigh has won many major contracts on 
a quality basis. As always, the BLU-COLD line will 
emphasize sound engineering — and the entire “package” 


will be supported by vigorous promotion to all types 


of users. Inquiries will be welcomed 


from dealers interested in a quality 


line backed by an aggressive and 


responsible organization. 


MANUFACTURING CO 
Plont—LANCASTER PA 


Menutecturers of 
WAL LEABLE-& GREY PRECISION CASTINGS REFRIGERATING COUIPMENT AlR VALVES 
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Concluded from preceding page) 
metal part and 
molds around it, the cost of tem- 
porary molds for injection machines 
can be reduced from around $500, 
say, to $25." 

Thus an engineer can determine at 
relatively little expense whether the 
particular piece can be made suc- 
cessfully of plastic, Wall indicated 

Speaking of plastics, W. C. Austin 
of the Bakelite company in the dis- 
cussion that followed raised a small 
point. “We object,” he said, “to the 
use of the word ‘plastic’ to cover the 
whole field. You don't say a refrig- 


casting phenolic 


erator is made of ‘metal. You say 
‘steel,’ ‘copper,’ etc. Why not then 
say ‘polystyrene, etc. when referring 


to plastics 

On the general subject of alternate 
materials, James Hornaday of Norge 
commented that “none of us has 
enough to permit pre-Korean produc- 


tion. We can’t get aluminum capil- 
lary. We can get aluminum tubing 
but we're not familiar with it and 


we'll spoil a lot of it 
of aluminum 


The fabrication 
evaporators is com- 
pletely new to many of us in the 
industry. There's also the problem 
of joining aluminum to copper. Since 
shortages began we have used plas- 
tics for refrigerator crispers, for 
example, but molds for a full width 
crisper cost from $18,000 to $30,000." 

“The problem of brazing aluminum 
is no different than anything else,” 
commented another engineer (Cooper 
of Amana). “We've used aluminum 


Alternate Materials Conference -- 


no great problem,” volunteered Wal- 
ter P. Hill. “The alloy used for 
brazing die-castings will do a nice 
job on brazing aluminum to alu- 
minum or aluminum to copper. In 
fact, brazing aluminum to aluminum 
is no problem at all. It can be done 
as easy or easier than silver solder- 
ing 

“In training production help, how- 
ever, don't get an experienced welder 
or you'll have trouble. Get a woman 
who doesn’t know anything about 
welding or brazing,” Hill suggested 


Steel Substitutes 


The subject of steel 
came up for some 
O. E. Norberg of Avco submitted 
that “we have used steel tubing for 
some years on small freezers and 
found corrosion failures very low.” 

He emphasized that a good sealing 
job was done on these, but another 
speaker (Jos. Duggan of Bundy) 
commented that a five-year test on a 
box without a seal or protective coat- 
ing revealed only very slight rusting 
of the tubing although the insulation 
itself was wet. 

Some general aspects of 
alternate materials were brought up 
by Charles Harris of International 
Harvester, who asked, “For steel, 
what alternates do you have? Prac- 
tically none. You can use less, say, 
by reducing the gauge, but this in- 
creases the cost of manufacture. 

“Substitutes for aluminum can be 
plastics or painted steel, or you can 


Searce 


tubing also 
discussion when 


finding 


evaporators in freezers for four modify the design. We have saved 
years. We had a little trouble 490 tons of aluminum--equal to the 
initially, as would be expected with amount required for 100,000 refriger- 
anything, but we've been very suc- ators—-at International Harvester by 

cessful.” changing the design,” Harris said. 
“Brazing aluminum to copper is “Some of the things you change to 
———@ today may become permanent. I 


TAKES 


TIME OUT 


F. E. MORRISON 


F. E. Morrison, Appliance Mgr., Rock- 
ford Standard Furniture Co.. Rockford, 
TH, says: 


“I receive practically all of the trade 
publications, but the News is the one 
that I immediately take time out to read 
completely, as it seems the News gives 
us the most complete and most reliable 
information on what is new in our indus- 
try. Also your section on refrigeration 
problems and procedure is most helpful 
to our Service Department 

“When I first subscribed to the News 
I was a little skeptical as to how much 
value it would be to an appliance depart- 
ment such as ours, inasmuch as we do 
very little commercial or air condition- 
ing. but I find that your complete cover- 
age of the appliance picture brings us 
what is new in our industry first.” 


look twice — it's worth 
AIR CONDITIONING & REFRIGERATION NEWS 
‘The Newspaper of the 


the price!’ 


Industry 


throughout the unit. 


COOLING ge 


with the Fill of New Scientific Design. It 
provides for more capacity by main- 
taining even water distribution 


as 
ae 


suggest you look into the wall thick- 
ness of copper tubing for possible 
savings,” he also added 

How one manufacturer (Hotpoint) 
has been trying “to outsmart the 
confusionists in Washington” was re- 
vealed by F. L. Tarleton who ex- 
plained 

“We 


have tooled up three or four 


ways on some things so we can 
switch promptly to alternate mate- 
rials. This costs more but models 


don't change rapidly now so this cost 
can be written off over a longer 
period. We haven't lost a single item 
since the war except due to alloca- 
tions.” 

Chairman Kalischer commented: 
“We developed a painted shelf but we 
can't convince the sales department 
to accept — 


Said Tarleton: “We warned the 


sales department eight months in 
advance that the painted shelf was 
coming.” 


Fiber Glass Div. Plans 
Factory In Indiana 


PITTSBURGH Pittsburgh Plate 
Glass Co. has announced plans to 
purchase a three-year-old factory at 
Shelbyville, Ind. as a manufacturing 
facility for its new Fiber Glass Div 

According to Richard B. Tucker, 
executive vice president, the plant is 
a 147,000-sq. ft., one-story structure 
formerly owned and operated by the 


National Farm Machinery Coopera- 
tive, Inc 
The new division, formed two 


months ago and headed by J. Hervey 
Sherts as general manager, surveyed 
a dozen available plants in four states 


prior to selecting the Shelbyville 
plant. Proximity to potential markets, 
adequate transportation facilities, 


and labor supply influenced the plant 
location. 
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3 to 8 TONS 
Write for Catalog 8-225 


AIR CONDITIONING & & REFRIGERATION NEW 


, JANUARY 1952 } 


New Plastic Material eat High eae Stsongih 
And Can Be Molded at High Production Rates, Mfr. Claims 


TOLEDO. Expanded military and 
civilian uses for high strength plas 
tics are forecast in an announcement 
molding maternal by 


Libbey-Owens- Ford 


of a new plastic 
the Plaskon Div 
Glass Co 

The new plastic has 
pact strength than other 
terial, and it can be molded at high 
production rates by conventional 
plastic molding methods, according to 
Carleton Ellis, Jr.. director of 
for the Plaskon Div 

The new material 
and plastic resin 
will be designated as Plaskon Re- 
inforced Alkyd molding compound 
It joins three other alkyd plastics in 
the Plaskon line, although it is the 
first of this group to utilize fiber 
glass as a reinforcing material 

Ellis reported that the new plas- 


higher in 
plastic ma- 


sales 


is a fiber-glass 
combination and 


tic was being evaluated by various 
military departments and that 
eventual use of the material in 


civilian products such as refrigera- 
tors, washing machines, electrical 
switchgear, and electronic devices of 
many kinds was anticipated. At the 
present time the flelds of use for the 
material are largely unexplored, he 


said, but they appear to be those 
applications where high impact 
strength, high heat resistance, ex- 


treme dimensional stability, and good 
electrical properties are required 
Since the middle of World War II 


glass fibers have been used in con- 
junction with plastic 
high-strength, 
such as 


resins to make 
shock-resistant parts 
radar and photographic 


A SERIES OF 


DEPENDABILITY 


Objects 


molded from Ploston Reinforced 


Altyd 


housings, body armor, structural air 
craft components, and a limited num 
ber of civilian uses. The new Plas 
kon product combines the good physi- 
eal properties of these glass-fiber 
laminates, with the fast, labor-saving 
production methods possible with 
alkyd and other plastic molding com- 
pounds 

The new compound is supplied to 
molders as a complete resin and 
glass fiber mixturest may be pre- 
formed if desirable, fat no pre-heat- 
ing is necessary because of fast 
curing properties. Reinforced Alkyd 
ean be either straight compression, 
or transfer molded. Compression 
molding, one of the standard pro- 
cesses for forming plastics, has long 
been used to make buttons, lighting 
fixtures, bottle caps, radio cabinets, 
and other mass-produced items 


No. 4 
DURABILITY 


In all cases, the materials used in the manufacture of 
JE SOLENOID VALVES are the best available for 
the job. The valves for ammonia and brine serv- 
ice have semi-steel bodies made under rigidly 
controlled foundry conditions. The valve 


bodies for all other services are made of 


highest grade bronze. All internal parts 


are of stainless steel. 
best 


obtainable materials 
used — regardless of cost. 


In short, the 
ore 


FEATURES 


F2ZZLZIZ 


The new alkyd material will be 
sold in two forme Plask Alkvds 
$40 and 442) the latter having par 
ticularly good flame resistance. They 
will sell for $1.00 and $1.10 px 
pound, respectively, and are avai 
able in commercial quantities 

The earlier alkyd plastics, the first 
of which was ntroduced 1948, 
have gained wide acceptance as auto 
motive ignition parts, in electrical 
control devices, television sets, and 
other products. Their use has been 
generally determined dy their 
superior electrical properties and 
their high-speed, low pressure, auto 
matic molding characteristics 

The Plaskon Div Libbey-Owens 
Ford Glass Co, is the plastics and 
resin unit of the company which 
early this year announced the torma 


tion of a Fiber Glass Div 


sion if 


That divi- 
producing Super Fine 
thermal and acousti 


now 
fiber glass for 


cal insulation uses, and continuous 
glass textile strands fer the rein- 
forcement of various materials, such 


for electrical 
and as yarns for 


as plastics insulation, 


glass cloth 


Rice Appliance Store Opens 


WHEELING, W. Va.--Rice Appli- 
ance Co. here has been granted a 
charter by the Secretary of State to 


engage in an electrical appliance 
business. Authorized capital stock is 
$5,000. Incorporators: Walter L. Rice, 
Catherine F. Rice, and Charles P. 
Mead, all of Wheeling 


— 


SOTENOID VALVES 
Have 5 Major Features of Dependability 
@ TIGHT SEATING — no bubble tolerance 
© SIMPLICITY — only two moving parts 

© LONG LIFE — coot coits 

© DURABILITY — ait corrosion-resistant materials 


(5) OPENING PRESSURE DIFFERENTIAL — 
higher than most others on the market. 
May we submit samples for your test and approval? Write today for derails. 
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Odor Control 


\IR CONDITIONING & REFRIGERATION NEWS, JANUARY 7, 


Activated Carbon Units Are Only Effective Means of Removing Odors 
In Enclosed Spaces, Sleik Says; Describes Units Made By W. B. Connor 
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Syreat 1952 models 


up te 4100 BTU /HR 
sufficient for rooms 
up to 230 sq feet 
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dot ather ‘ Y Wiedge about 
t | t f wher then 
ive 
WE CAN SMELL ODOKS, BLT 
(ANT ANALYZE THEM 
\4 recognize a substance through 
a ibjectively by amelling it 
Put . have I ered no b jee 
tive relat bet weer dor and chemi 
‘ ompositior We have tried but 
have found that the same chemical 
elements in different substances give 
ff different odors In one substance 
t Phevme int erntea thay ve off a 
pulrid oor and if mother a sweet 
“hor 
How er, Sleik noted, we do know 
that olfactory fatigue exiata. In other 
yords, & person subject to an odor 
for certain length of time grows 
accustomed to it and ne longer 
recognizes it. Take him away from 


WHICH DISTRIBUTOR FEATURES 
QUIET-KOOL AIR CONDITIONERS ? 


ringg bank ¢ of course 


ily 


't) —_ 


QUIET-KOOL: 


', HP Cooling capacity ' 2 H.P. cooling capacity 
up te 58650 BTU/HR 
sufficient for rooms 
up te 300 sq. feet 


are 


SSSHSSSHSH LP SSSSESESSEESSE SEES ESHEETS ER SEES SE eeeeeeee 


> MR. LIVE: WIRE DISTRIBUTOR. Certain choice territories 


sre still open, It's a wonderful opportunity — Write now! 


Jise buying pul 
(huiet- WK h fustest-selling 
Thee n tr it mi the the 
} her-price t Natur 
ait nifitioner ellina hurry 


io 


34 H.P. cooling capacity 
up to 8900 BTU/HR 
sufficient for rooms 
up to 450 sq. feet 


till available 


Diealert \ t t attic f nearest a 


‘ 
I 


viet KOOL.......> 
by @Qaul ET mn M EET wr. corp. 


largest o:! burner manvlacturer in the world 


QUIET. HEET MPG. CORP 135 NL RR Ave Nework 5 NI 


into freah air for a while 
return him to the area in 


which the Mor 


and then 
exists and he will 
again distinguish it 


Research has been conducted on 


factory fatigue to determine how 
large a concentration of an odor 
must be in the air before a person 
will begin to detect it and, conversely 


how long it will take a 
detect a specified amount of odor in 
which the odor 

first recognized ia called the 
threshhold 


person to 


the air. The point at 


odor 


ODORS FALL IN THREE GROUPS 


There are three groups of odors 
Sieik related One comprises those 
odors that are wanted, such as per 


furnes and odors added to non-odor- 


ous substances for identification pur- 


prose s 
The second group includes those 
that are not wanted, such as foul 


odors or odors that blot out desired 


ameltia 
Thirdly, there are the “in-between” 
odors. These, such as body, tobacco 


cooking, or alcohol odors, are accept 
able as long as they are held below 
the threshhold of perception 

In this third group 
problem is to control 


Sleik said, our 
their accumu 
lation in and 
spaces. We can do this by 


ventilation 


enclosed occupied 
complete 
temperature and 
factor, With air 


such ventila 


when 
humidity are not a 
condituoning, however 
tion is costly 

There are three proposed methods 
of controlling these odors Sleik de 
One is to introduce into the 


clared 
sir stream a chemical that will break 
down the and destroy the odor 
N method of 


vapor 


No satisfactory accom 


plishing this has yet been devised 
A second is to deliberately intro 
luce & presumably pleasant odor to 


mask the offending odor 
ints now 


All deodor 
actually 
whether or not 


used are 


masking 


agents they are so 


represented. Some deodorants have 
the effect of deadening the olfactory 
senses, #80 that persons in the en 


closed space cannot smell! the 


offend 


ing odor simply because they can 


not smell anything at all. Examples 
formaldehyde 
dilute concentratior 


have the 


of these deodorants are 
ind zone in 

Masking 
antage of 


disad 
adding to the 


agents 
actually 


sccumulation of odors in the en- 
closed space rather than subtract 
ing from them 


The third 
through a 
remove the 
reta them so 
return to the 


The most 


method is to pass the 
filter that will 
from the air 
that 


enclosed 


room air 
odors and 
they will not 
space 

powerful means of 
extracting odors and holding them ts 
activated carbor Many odor nui 
sances are being abated or eliminated 


through the use of activated carbon 


HOW AIR PURIFICATION WORKS 
POR AIR CONDITIONING 


Sleik noted that the size and cost 
of an au onditioning system is de 
‘ ed by the amount of outsicte 

r that must be added and condi 
t «il before releasing it into the er 


Sel space 


Outside ait t at air conditioning 
' he leclared, perforn three 
fu t s. One s te maintair acle 
i Air pressure to counteract i 
t) at The second is to replace 
the oxygen consumed in the space 


And third is to 
generated 


dilute the internally 
ind accumulating odors in 
the space 

With an 
fieatior 


activated carbon air puri- 
unit, it is possible to 
accomplish the 


now 


tresher 


return air to 


third functior thus reducing the 
need for outside air to perform only 
the first two functions 

This, he asserted, makes it possible 
for the air conditioning engineer to 
reduce the size and cost of the 
equipment needed to do the air con 
litioning job without losing any of 


ts effectiveness 


For example, say an air condition- 
that he 


ng engineer determined 


needed 40,000 c.f.m. to properly air 
condition a space and that 25% of 
that or 10,000 ef.m. had to be 
fresh, outside air. He could, with ac- 


tivated carbon, purify 6,000 ¢.f.m. of 


recirculated air and introduce only 
4.000 cfm. of outside air and ob- 
tain the same results as he would 
with 10,000 cfm. of outside air. By 


doing this, he would reduce the size 


of the equipmen 
fore the cost to 


1952 


t needed and there- 
the customer 


Sleik emphasized at this point that 


air purification 


is not air condition- 


ing and is not offered as a substitute 


condition 
merely removes « 
culated air. It 


for air 


does not 


ing. Air purification 
iors from the recir- 
condition it 


in any other way 


Sleik then 
fication units tha 
W. B. Connor 


makes. The basic 


described the air puri- 


it his company the 
Engineering Corp 
element of the Con- 


nor unit is a hollow cylinder canister 


of activated cart 
air stream that 
the carbon filled 
center from whic 
the conditioned 
The air purifi 
of @ tier or a nur 
canisters mounte 
fold The 
cisely placed on 


plates 
aguregat« irea ¢ 
the canisters is 
eircular 
The end of the 
inlet side is sea 
is forced to pas 
through the act 
This 
governed by th 
ifold plate 


walls 


mar 


openings on the 


on, 30 placed in the 
through 
walls into the hollow 
h it is released into 


air passe s 


air space 


cation unit consists 
nber of tiers of these 
d on 


canisters are 


slanted mani 
pre- 
the plate so that the 
of the 
exactly 


space between 
equal to the 
outlet 


eviinder on the air 


side 


led, so that the air 
s in a uniform flow 
ivated carbon filled 
uniform flow is also 


e 4 slant of the 


The placement of the canisters is 
part of a patent claim, Sleik said 
which was at first denied but subse- 
quently granted on appeal when it 
was demonstrated by actual tests 
that moving the canisters further 
apart or closer together destroyed 
the all important uniform air flow 


through all part 
If this unifort 


s of the carbon 


n air flow were not 


achieved, that part of the carbon 
through which the ir flow was 
greater wotld become saturated 
sooner than the remainder. Having 


ceased to be effec 


tive, it would permit 


the break through or escape of con 


taminated air 
the canister as 
exhausted 
Sleik also stre 
drical design ins 


bed thickness, that is 


containing 
This 
1lso insures un 
porti 
the canisters. Th 


size of canisters 


to fit’ the 
vidual job 

To handle job 
a premium and 
room for the <« 
purification unit 
developed an ac 


carbon unit tha 


measuring 24 by 


unit 
resistance than 
equal capacity 


before the 


mem bers 


irrangeme! 


requirements of the 


imposes somewhat 


carbon in 
a whole had become 


‘ssed that the cylin- 
ures uniform carbon 
rigidity of the 
without flexing 
t of the canisters 


iform or equal ap 


mment of all the air among all 


e actual number and 
used can be varied 
indi 

s where space is at 

sufficient 

type of air 

he company has 
ordion pleat type of 
made in a cell 

24 by 8% in. This 

greater air 

the canister type of 


there isn't 


anister 


t is 


PANEL TYPE FITS IN AIR 


CONDITIONERS 

A third still more compact type 
unit has been designed for use in 
railway cars, aircraft, and for ap- 
plication to unitary air conditioners 
This panel type consists of frames 
supporting from one to three rows of 
perforated carbon filled tubes. These 


panels are from 
thick. However, 
pensive 
equivalent 
the cost of com 

A self-contain 
purification unit 


by Connor for 


than the 
air purification 


ye to three inches 
they are more ex- 
other types for 
which is 
promising for space 
ed, canister-type air 
has been designed 
use in cold storage 


HOW PANEL 
tivated 


TYPE «ac 
corborn air puri 
instolied 


in @ unit oi conditioner 


fication unit is 


is demonstroted here. This 
wnit consists of fromes 
supporting from one to 
three rows of perforated 
carbon filled tubes. They 
ore from one to 


thick 


three 


inches 


rooms. This unit is equipped with a 
circulating fan and an air jet nozzle 
both to eject the purified air and 
thoroughly mix it with the storage 
au 

A small unit consisting of two 
canisters and a small air jet and 
called the “Food Saver” is intended 
for use in walk-in coolers and other 
limited space storage areas 

Following his review, Sleik was 
asked from the floor whether the life 
of the activated carbon unit is af- 
fected by dirt and dust. He replied 
that it was and should be protected 
by an air filter placed in the air 
stream just ahead of the air purifica- 
tion unit 


UNITS LAST UP TO 2 YEARS 


Answering other questions, he es- 
timated that the life of the equip- 
ment (until completely saturated) 
would be about two years in a com- 
fort cooling air conditioning system, 
about eight months to one year in 
a restaurant using reconditioned air, 
and about three or four months in 
a restaurant exhausting air for nui- 
sance abatement 

He explained that Connor sends a 
notice to the customer when it 
figures that the unit should be about 
half saturated and asks him to send 
back a test sample or one of the 
canisters for testing. The tests show 
to what degree the system is satur- 
ited and the customer is informed as 
to how much longer the system will 
operate satisfactorily 

Then, just before the system should 
be saturated, the customer is again 
notified and told he should purchase 
a replacement unit and return the 
saturated one to the factory. When 
the saturated unit reaches the fac- 
tory, the customer is given a credit 
for the unit against the new one he 
purchased. The carbon in the 
unit is reactivated at the 
it is ready for use again 


used 


factory and 


One engineer wanted to know if the 
company had any trouble with local 


building codes. Sleik said that Con- 
nor had worked on the problem this 
way. It first succeeded in getting 
some units installed in Federal 
government projects and then with 
these as precedent worked on local 


authorities 
The company did not try to fight 
the codes as such, but to work with- 
in them 
Each 
from a 
would be 


time it would get approval 
local agency, this approval 
added to the force of its 
arguments and helped to get approval 
in other communities. He noted that 
the approval of Detroit authorities 
had been obtained 

Another engineer wanted to know 
whether air purification units could 
be used in hospital operating rooms 
Sleik answered that in this case, the 
company is fighting against the force 
of habit rather than regulations. He 
aid that he has talked with a num- 
ber of surgeons and they say they 
have no objection to the use of re- 
conditioned air in operating rooms 
They contend that the use of recir- 
culated air 
cidence of 


does not 
infection 

However, when he discussed the 
idea with designing engineers, they 
threw up their hands in horror at the 
idea of using reconditioned air. He 
said that government officials have 
agreed that they will not object to 
the use of reconditioned air in hos- 
pital operating rooms if the design- 
ing engineers will specify it. 


increase the in- 
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ot be recommended for 


former installations, «fem a Univ. of Chicago Course 


facts concerning it might also be in- 


eresting 


a Se ee eee For Food Retailers Opens March 24 ‘ 


its auxihary equipment 
alled costs approximately $32,000 


with delivery in the neighborhood of CHICAGO . First short educational five different areas 
twe years, maybe longer We in- course for food retailers, sponsored i. Ba research by the u sity 
creased the continuous rating of the by the National Association of Retail prot + ated ¢ store 
transformer approximately 25 or Grocers wu wperation wit the management 
we am say that based on the above University of Chicago, will be held 2 Three-da\ ses 
th equivalent transformer capacity March 24, 25. and 26, 1952. at Inter selected lustry proble 
would have cost approximately $8,000 national House here aceording te ; Three Av ow kshopsa f ins 
nstalled Gerard Kiomp. NARGUS president at secretarte held or ‘ 
The actual cost at the time of the It is tentatively planned, Klomp at th iniversity 

4 refrigeratior systen nstalled in said, that the first three-day uni + The rganizat tf m ars 

4 cluding all insulation, piping, et versity session for retailers in March the problems of food store operat 
was approximately $2,500, or $5,500 will be a general management pro ' the graduate reg? { ? 
less than the equivalent transformer gram with emphasis of personnel Scho f Bu at t 2 
capacity selection and training on mercha » Assistance by the university 

lr additior Smut! comments dising he levelopment and evaluatior f 
while the operation of the compres University of Chicago is now fily ind pubdlicat f he ase u 
sor and circulating pumps does re working on a study of food store op ciatior 
juire some additional expense in pur erating costs as the first research 
chased electricity for operating costs project of the jointly sponsored 
this can be partially if not entirely progran Frozen Food Packers 
offset by taking into account: first To support these educational and 
KEEPING ELECTRIC tronsformer cool incr its rotin t th ting electri trans er ney. § secon satiated -~APCtTa Li R f j C 
furnace ovtput 50% or more yr ita soe fern. pve pots an Ce. a pean ye a go » A yes oer F i, research activities NARGUS will ist e rigerator ars 
Solt Loke City - : Bs ci ‘ c con ae make a grant of $100,000 to the Uni F Shi ° P 

remembering that with the refrig versity of Chicago. Now engaged in or ipping roducts 


eration system we are recirculating an intensive campaign to raise 


El ° T f e the same water all of the time where funds among its retailer members WASHINGTON, D.C A new list 
ectric rans ormer apacity st y with the normal hookup of using city and their suppliers, the association of railroad refrigerator of 


cars 


— the gag age ray ~ already has presented the University sidered acceptable for shipping frozen 
e * - e coonng col in we Ol ank of e of Chicago with 25° of the promised foods has been published by the Na 
Installation of 15-Hp. Refrigeration Unit transformer once and then goes to grant. tional A a at ae oft Frozen Food \ 
waste “The program is being established Packers Copies ° have beer dis ’ 
SALT LAKE CITY~-Installation of “During the summer months, par- not only for practical training for tributed to each member of the as 
a 15-hp. refrigeration system has in- ticularly, the city water gets 4. to Geo. Bagwell Co. Opens In Ala. retail operators, but also for research aosietion 
creased the capacity of a large elec- about 55°. This, of course, limits the rh —" ~ . ane Se gd waneres peettome = The “Great edition pe as prepares 
tric transformer here and given the continuous rating of the transformer seh ager a Als <eetgs es. retailing,” Klomp said. “It is ex by the Association's Transportation 
user a 50% boost in output from his and meant that after every few heats agwell, in the refrigeration, air pected to develop into a complete Equipment committee. Because of 
Glactvic tasmace on the electric furnace they had to containing, and equipment business formal business education for the frequent developments in this field, 
In view of critical shortages of shut down until they were able to pad ty a a Se of the George — present generation and for those who it is anticipated that the current 
materials, this increase in capacity cool the entire mass of the trans- & Bagwell ae, 19 Madison Ave will take over our responsibilities in listing will be revised from time to 
is of more than passing interest former as well as the oil in the oil a h recently opened for business the future time as additional information be- 
“By keeping the transformer cool, tank. r evtekodlle : The program calls for action in comes available re 
we increased the continuous rating “After an analysis of the problem 
of it approximately 25°, and by in- determining the amount of copper 


creasing the transformer rating this coil surface in the oil tank of the 
much, we increased the customer's transformer, etc.-we recommended, 
production out of his electric furnace sold, and installed for our customer 
50% or more, due to the fact that a water-cooling system. This consists 
he is able to run that many more of a 15-hp. ‘Freon’ unit, a zig-zag 
heats per day,” explains E. D. Smith, type water cooler, and two circulat- 
vice president and manager of the ing pumps. The unit was designed to 
machinery division of the Lang Co. furnish sufficient water to the trans- 
here former at about 38° F.” 

, “Some time ago our customer came The water cooler itself was in- 
to us with a problem,” Smith recalls. stalled on the roof of the trans- 
“He had a 1,000 kva. transformer former house 
which he was using to operate his “At the time the installation was 
electric furnace. This transformer has made, the customer had an addi- 
a l-in. copper coil in the oil tank’ tional transformer on order which 
which is supposed to be connected has been subsequently received and 
to the city water system to keep the installed,” Smith adds. “While this 
transformer cost. particular _ egptiontion of refrigera- 


“HOW TO SELL YOUR SALESMEN 
ON SELLING... 


ONE FOOT IN THE DOOK 
by George F. Taubeneck 


MODEL 4s1S2— 
Low starting torque— 
Capillary tube applications. 


see so 
Units! 


Now @ More BTU’s per dollar! 

@ Same unit for both medium and low tempera- 
ture application (reduces inventory)! 

@ High in capacity—more compact, lighter in 
weight! ‘ 

@ Specially engineered for F-22! 

@ Kelvinator’s exclusive, positive lubrica- 
tion system! 


The first humorous book on merchandising. You will 
laugh—learn—profit while you relax with this popula: 
book for businessmen. 100 entertaining, laugh-provoking 


pages. lmmensely enjoyable, as thousands of * $300 


readers will testify A best-selling book. 


CLC OOCE 


THE MARSHAL’s BATON 


hy George F. Taubeneck 


@ Traditional Kelvinator quality and perform- 
ance—at lower prices! 


Covered by Kelvinator’s 
Unsurpassed 5-Year Warranty! 


Here is another important book by George | 
Taubeneck——an “advanced course” in sales manage 
ment as a follow-up to his immensely popular One 
Foot in the Door. The distilled wisdom of 29 of 
America’s top sales-minded executives. Received en 


MODEL 4$2CR2— 
High starting torque— . 
expansion valve applications 


thusiastically by industrial executives everywhere ——a 


valuable addition to every businessman's $500 


library. 600 big pages. : 
. . . MODEL 3$1s2— 


— JUST OFF THE PRESS — Php nye al 
And Now—Brand New—*“The Appliance Dealer’s Handbook” 
BOTH FEET ON THE GROUND 
by George F. Taubeneck 


The greatest book on appliance merchandising ever written. Written in 
brisk, interesting style . . . with a wealth of “case histories” showing you 
HOW —a Chicago Dealer secures prospects for pennies each —25% of 
the salesmen of a large appliance house sell 75% of the electric ranges 


a 65-year-voung firm sells 400 refrigerators a year without an outside Profit Today... Buiid for Tomorrow with 


salesman —to build a profitable service business simply managed . . . and } 
many, many more solid, tested, and proven ideas to help you sell more 
goods more profitably. Over 600 pages crammed with sales and $595 Ca ee 


management ideas you can use TODAY! ........... The ®. a ! 


—— 


Mtge 


* 


Am 
5 | 
= | 


ANAL ECS 


£ 


Lo @ @ @ @ CLIP THES NOW! MAIL TODAY! © @ oo | 

& CONJURE HOUSE. DIVISION, Business News Publishing Co. 4l-7-52 § —— 

1 450 West Fort Street. Detroit 26. Michigan ! 1 —_ 

1 Send [) One Foot in the Door, $3.00 [) The Marshal's Baton, $5.00 i 

, © Both Feet on the Ground, $5.95. 1 Check enclosed © Bill me. 1 { 
} 7 

§ Name neebuteusesins beatiandinnebhenktthebnatseeenaredaeads Y : 

Bitte ivcacinninniercocieteia Re EE State ....... ] ae as 

BQeeeseeweeweewewew ew ew wee ewe ee @ oe‘ 


eae Reo on. a ee fj ict: eee se ae ae 
Bat i - 5 ; Se Nie Sal = : i Ann 2 an ae ee ola eS eo Oe re fae oF oe 
Pe ° P : ‘ als ~ AA 7 
‘ el : tien would r . 
> s ~ ‘ all transformer nstallatior ; 
a : 
: : ey F 
' . ae ee 
A | 1 CMMOUMCH = 
oe. a a ‘ F 
a 2 tae rene 
- SS ; 
— ; 4 : 
—_ 2 j : 
~ kd) f. = ~ : : | f 
‘ ee. iq 
rae | ‘ ey 
| ' 
MODEL 3$20R2— 
High starting torque— 
a “ expansion valve applications. ; 
if a ‘ 4 
~ Ai a” k. " 
ma is 
Bq i ip * i a 
3 a k ne ; ——" 
os ot ees “ ~ a é 3 “~~ > 4 , 
ee re 
— ta é o , 
& a pat ” 
- : r 
8 al , 
tn , > ie ; 
i H aa | ae . Aah a i 
24 , - re 2. 
| See i 7 — Db 
: bo err nA ys : 
a BE : ’ Ree ge RR : 
Z $ 7 pat ‘Nd Sot See 
™ te a 3. \ y 
ee a C4 ae a | SL ean Ret rae eg 2! ¢ 
bey pee ar ea i= a | on - =o . " 
te = eee ae > ee 


Hotel Sees Laundry Air Conditioning System 
Keeping Skilled Machinery Operators on Job 
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BETZ CORPORAT ON 


AIR CONDITIONING & REFRIGERATION 


NEWS, 
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Jnited Stotes Air Conditioning Corp.s 1952 


ovailable iT) 
models 


Expanded, 
Campaign 


window type ow conditroner 


%y ond % ton 


UsAirco Plans 
Concentrated 


MINNEAPOLIS A 
pron 


stepped-up 
the 
ad- 
United 
ning for 


olional campaign 


entry into 


including 
mpany s television 
by the 


Corp 


vertising planned 
States Air dit 
1952 window-type air conditioners 
it by DL. E 
charge 


is 
Cor its 
is announced Feinberg, 
ice president in of the re 
frigeration divisior 
The 


be cone 


will 
metro 
half of 

other 
ta 


erchandising 
entrated in the major 
areas of the eastern 


the United States 


program 


politar 
and a few 
selected 


because of 


due to 


limi 
the short 
eal materials 

be promoted 
sAirconditioner 

‘tributed throug? 
Inasmuch 
will not cov 


promotic 


ts, which will 
the 
a 


Vholesale 


name tu 
will De applance 
the dis 

the entire 
nal campaign will 
the onducted at the vario 
and will include 

d direct mail, in 
advert 
irly 


er 


us local 
radio, news 
addition to 
ising 
stages, the 
campaign will 
spot announcements, 
of the 
height of the 
ditioning SCASON. 4 
The progr will be backed up by 
4 promotional campaign in the trade 
directed toward dealers and 
distributors, for the entire UsAirco 
packaged conditioning line, in 
cluding conditioners and “Re- 
frigerated Kooler-aire well 
the window-type 
The first of the 1952 model window 
units have already off the 
newly established lines in 
the Northwest Terminal, Minnea- 
polis, in which space leased 
The 1952 “UsAirconditioner” 
completely re-engineered and 
including among 
all-weather exhaust 
modern cabinet 
of filters 
refrigeration 


TV por 
COMPprise 
with 
medium 
air con- 


n of the 
mne-minute 
extensive 
for the 


selling 


more use 


planned 


am 


press 


air 
store 
as as 


conditioners 


come 
assembly 
in 
was 
is a 
rede 
its 
dis- 


signed unit 
features 
tinetive easy 
change 
hern 


and fully sealed 


etic svstem 


s available ina ! 


ton model for 


rooms 200 to 300 sq ft. in area and 
in the \-ton size for rooms with 300 
to 450 aq. ft. of floor space tetail 
prices will be announced later 


Paper's Press Operators 
Cooled by ‘Spill-Over’ Air 


WACO Texas Allowing 5,000 
fm. of conditioned air which first 
enters the mail room to spill over 
nto the press roon has produced 
nuch more comfort for press opera 
tors at the publishing plant of the 
Waco News Tribune-Herald here 
-This arrangement is part of a 
wholesale air conditioning project in 
the newspaper building, which, in 


s1ddition to comfort cooling for execu 


tive offices, provides controlled tem 
perature for the linotype and com 
posing rooms, complete air condition 
ing for editorial rooms and the 
large mail room which carries out 
many routine tasks, in addition to 
mailing newspapers 

Unable to circulate air through the 


press room and back into the system 
because of the pungent smell of ink 
and hot grease, air conditioning er 
gineers on the job provided instead 
for spill-over air 

Under the plan, 5,000 cu. ft. of air 
cooled to 75 s introduced through 
the front wall of the mail room, and 
ifter cooling the room, is spilled 
through two large propeller fans 
‘ n the wall hich divides the 
mail x fr the press room. The 

ime of led air thus introduced 

s exhausted ediately by a 5.000 
f exhaust fan, on the rear wall 
f the press roon 

Since the heat load is of compara- 
tively short duration in the press 
room, because high-speed presses may 
turn out an entire day's newspaper 
production in less than an hour, the 
press room is kept cool and com- 


fortable 
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Florida Hotels, Motels, Trailer Camps 
Prove Big Market for Packaged Units 


MIAMI, Fia.—-The big hotels, trail- 
er camps, and motels that line the 
Florida east coast from West Palm 
Beach to the Keys provide a rich 


market for packaged air conditioners, 
tussell Gray, head of the Gray Re- 
frigeration Co. here, has found 

Gray has successfully attacked this 
market by pointing out to motels and 
hotels that window-type units will 
help them build summer tourist busi- 
To he offers 
relief from unbearable summer heat 
at less cost than it would take to 
travel north and/or rent a house 


ness trailer owners 


SELLING TO HOTELS 


“We have sold as many as 60 pack- 


age units to a single hotel,” Gray 
said, “by pointing out the ease and 
economy of installation, the flexibil- 


ity of the 
turn 


and the 
that 


units 


rooms 


fact that they 
were previously 


closed up during the summer months 
into money-makers 

To date, the Gray firm has in- 
stalled package coolers ranging from 

ton to l-ton units in more than 
30 Miami hotels 

Helping substantially is the fact 
that most such hotels are built of 
large concrete blocks, a combination 
of which may be removed to permit 
insertion of a room cooler through 
the wall and into the room, without 
cutting off the view from the window 

The simple plasterwork and block 
removal necessary to install a pack- 
ge air conditioner has sold a lot of 
hotel owners who stubbornly refused 
to have their windows blocked off in 
the past 

Installing scores of such jobs has 
taught Gray to estimate the cost 
accurately. Armed with figures on 
what one hotel has accomplished, he 


finds little difficulty in selling another 


ROOM OCCUPANCY RISES 


“Package room coolers have proved 
real eye-openers where a lot of hotel 
keepers let us install them on a trial 
basis," Gray grinned. “They found 
room occupancy jumping up to with- 
in 80% or even 90°) of the winter 
peak, as soon as the word got around 
that air conditioned rooms were avail- 
able.” 

Gray, incidentally, recommends to 
hotel keepers that they charge only 
a nominal rate of $3 or $5 per month 
added to the room rental to pay for 


air conditioning 
In this way, there is no “luxury 
tag attached to comfort cooling, 


and summer guests do not shy away 
through fear of paying over-heavy 
In the hundreds of house-trailer 
camps which line the Atlantic shore, 
Gray found elderly people who had 
been forced to give up all-metal, 
or all fiberboard trailers during the 
hot summer months, interior 
temperatures and high humidity made 
them absolutely unlivable 


costs 


because 


TEST INSTALLATIONS 
Contacting one trailer owner after 
at one of the leading courts 
Gray got permission to install several 


another 


on a trial basis, allowing the trailer 
owners to test them out for a single 
week 

The result of the first such sally, 
made in 1950, was the sale of every 
$400 package unit thus installed 
and orders for a dozen more at the 
same camp 

Since that time, Gray and a sales- 


man have canvassed all trailer camps 
20 miles north and south of Miami, 
and making installations as rap- 
idly the supply of room 
will permit 

“We have uncovered one 
back in selling trailer 
Miami room 
the 


are 
as coolers 
stiff draw- 
the 
“in 


owners,” 
dealer said, 
form of high operating cost 
Most of the trailer 
charge their space 
higher rate 
watt hour 
However 


cooler 


camp owners 
renters a much 

around 6 cents per kilo- 
which is quite a problem 
when the trailer owner, 


7285S Michigen Ave 
Chcege 16 I 


The HARRY 


faced with the problem of moving 
north during the summer compares 
this cost with that of traveling, rent- 
ing a house, etc., he invariably comes 
around 

Gray has achieved just about the 
same degree of success in selling 
the owners of motels. Whereas Flor- 
ida motels for the most part showed 
profits only from the first of Janu- 


ary to the end of March, many of 
them are keeping up a 100°) occu- 
pancy, with the installation of a 


string of one-ton coolers. 

Here again, Gray will either loan 
out the cooler for a week, while the 
motel owner tests the public's recep- 
tion, or the owner may rent a room 
cooler for $25 to $35 per month, and 
“see what he can do” from a patron- 
age-building standpoint. Sales invari- 
ably result. 


40 Room Units Installed 
In Miami Beach Hotel 


MIAMI BEACH, Fla.—-Forty room 


air conditioners serve guests at the 
ultra-modern Tatem hotel on Collins 
Ave. here 

Employed at the hotel are 4-ton 


Mitchell units which have a capacity 


of 9,050 Btu. per hour. Over-all 
dimensions of each machine are 164, 
in. high, 28% in. wide, and 26% in 
deep 


TYPHOON 


ne 


Most Complete Line of 


AIR CONDITIONERS 


in the most popular size range 


1% TO 20 TONS 
ea | 
Evaporative Condensers 


3 TO 20 TONS 


Backed by more than 40 years 
of air cooling experience 


TYPHOON air conditioning Co., inc. 


794 Union Street, Brooklyn, N.Y. 


Over 9,000 
Refrigeration 


Everything thats Bhan s -sapll everythin 


WATER-COOLED 


CONDENSERS 


More Efficient Double-Tube 
Counter-flow Design 


“te 
25-Ton 
Capacity 


Acceptance in the field is rapidly 
changing to “Demand” for these 
efficient, more economical Clean- 
able water-cooled Condensers. 
Owners and service men prefer 
the “new unit” efficiency that can 
always be maintained by a simple 
cleaning process. Brass headers, 
machined and brazed. 

Write for Catalog and Prices 

WHOLESALERS IN PRINCIPAL CITIES 


Halstead. & Mitchell 


BESSEMER BLDG. PITTSBURGH 22, PA. 


= » 
New Edition 
No. 155 


HARRY ALTER'S 


“> DEPENDABOOK .. 


for Fall and Winter —1951-2 


PARTS and Supplies _ 


-bottom prices. The DEPENDABC x 
ts a big help in ordering. and will save 
you Money. too rite tor your 
copy—on your letterhead— NOW | 

“Service doesn't falter when it comes 


from Harry Alter 


ALTER CO. 


134 Lefoyette St 
1aNY 


New York 
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| Current Literature Atvatable 


To obtain further information on the literature listed below, 
please refer to key number preceding listing. Please use the 
“Information Center” form on “What's New” page. 


Manual Identifies 104 
Standardized Fittings 
——KEY NO. N-110——— 


CLEVELAND A new 16-page 
reference manual has just been pub- 
lished by the Air Distribution Insti- 
tute here, which solves various 
identification problems concerning 
the 104 standardized fittings most 
used in warm air heating and air 
conditioning installations 

The manual illustrates and names 
each of these fittings in accordance 
with the listing of the National Bu- 
reau of Standards of the U. 8. De- 
partment of Commerce in Simplified 
Practice Recommendation R-207-49. 
For each fitting listed is given the 
individual manufacturer’s number of 
each one of the institute's 21 mem- 
ber companies 

Included in the parts listing are 
new fittings used in perimeter sys- 
tems in basementiess homes 

The booklet also contains a two- 
page chart illustrating complete 
parts layouts for round and rectangu- 
lar branch reduction systems, ex- 
tended plenum system, and gravity 
warm air system. Every fitting in 
these system layouts is key numbered 
to aid in identifying desired parts 
and to simplify making up bills of 
materials for specific installations. 

The reference manual is being 
widely distributed in the industry, 
but additional copies may be obtained 
on request from the Air Distribution 
Institute 


8Page Catalog Describes 
Types of Cooling Towers 
———KEY NO. N-111 


ST. LOUIS Water Cooling Equip- 
ment Co. here has issued an eight- 
page catalog describing the different 
types of cooling towers it makes 
The catalog also gives specifications 
data, explains construction, and gives 
capacities. It also provides a check- 
list of 18 points of information the 
manufacturer needs. 


Wiegand Folder Covers 
Industrial Air Heaters 


——KEY NO. N-112———— 


PITTSBURGH. Portable and built- 
in electric air heaters used in indus- 
try and business are described in a 
new four-page folder (F-1530) avail- 
able from Edwin L. Wiegand Co 
here 

Convection, blower, duct, and radi- 
ant types available for immediate 
shipment are shown along with suit- 
able automatic controls. Application 
photographs illustrate factory and 
office uses 


The units, which provide heat for 


continuous or stand-by needs, are 
standard stock. Special sizes and 
ratings can be custom made to suit 


requirements 


Yale & Towne Issues 
Revised ‘How Book’ 
——KEY NO. N-113——— 


PHILADELPHIA A 24-page 
booklet titled “The How Book of Cost 
Cutting Materials Handling” is now 
available from the Philadelphia Div., 
Yale & Towne Mfg. Co. 

A revised edition of a previous 
booklet printed in 1947, the “How 
Book” was prepared under the guid- 
ance of Dr. V. S. Karabasz, profes- 
sor of industrial management, Whar- 
ton school, University of Pennsyl- 
vania. 


A large portion of the “How Book” 
is concerned with basic background 
material covering types of skids, 
pallets, and other industrial handling 
tools. 

Most of the balance covers a com- 
prehensive plan for evaluating pres- 
ent handling methods through an en- 
gineering analysis much like a time 
and motion study 

Enclosed in the book are several 
charts and summary sheets for mak- 
ing a materials handling analysis 
More sheets are available 


me 


Troubled by water hammer, sticking 
of seats, rusting of range spring, cor- 
rosion or sedimentation on sliding 
parts? Then switch to PENN 
Series 246 water valves! 


Here’s a water valve that can 
really “take it” and continue to give 
top performance. That's why more 
and more refrigeration men specify 
PENN. If you haven't tried it... 
do it now! Ask your wholesaler or 
write Penn Controls, Inc., Goshen, 
indiana. Export Division: 13 E. 40th 
Street, New York 16, N. Y., U.S. A. 
In Canada: Penn Controls Limited, 
Toronto, Ontario. 


AUTOMATIC CONTROLS 


Blazer Assembles Catalog 
To Use as Estimating Guide 


——KEY NO. N-114——— 


PASSAIC, N. J.--M. Blazer & Son 
wholesaler and factory agent han- 
dling air conditioning equipment, has 
assembled a 24-page catalog covering 


the major part of its line of fans 
pumps, motors, condensers, acces- 
sories, etc 

The catalog was designed pri- 
marily to be a handy estimating 
guide for refrigeration, ventilation 


heating, and air conditioning contrac- 
tors. This is the first time that such 
a catalog has been introduced in the 
field, it is claimed 

Sizes, net prices, relevant data, and 
capacities are given throughout 
Copies are available upon request 


Trane Condensed Catalog 
Includes Full Line 


——KEY NO. N-115—— 


LA CROSSE, Wis..-The Trane Co 
recently published its first complete, 
condensed catalog of the full line of 
Trane air conditioning, heating, venti- 
lating, and heat transfer equipment 


in five years 
The 36-page “products” bulletin, 
PB-290, supplements some 40 spe- 


cialized bulletins various Trane 
product lines 

The catalog presents terse descrip- 
tions of each line, supplemented with 
cutaway drawings, products and 
parts photographs, construction fea- 
tures, and condensed tables summa- 
rizing the range of capacities, sizes, 
and dimensions 

New Trane 


on 


developments, intro- 


What the 
serviceman — 
should know 


about “VIRGINIA” 
REFRIGERATION 
products 
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duced during the past five years and 
featured in the bulletin, include the 
“CenTraVa hermetic centrifugal 
water chilling units, new reciprocat 


ing compressors, centrifugal fans, and 
gas-tired unit heaters 

The catalog also describes Trane 
“Custom Air” and “UniTrane” multi 
room air conditioning systema, unit 
air conditioners, evaporative coolers 
and condensers, convectors, unit heat 
ers, roof ventilators, wall-fin, unit 
ventilators, steam and hot water 
healing speciaities heating coils 
cooling coils, brazed aluminum heat 


exchangers, and other 


Trane products 


specialized 


‘Cat’ Maintenance Guide 
Done In Cartoon Style 


——-KEY NO. N-116———— 
PEORIA, ll Small Engine Main 
tenance Guide,” a 28-page, four-color 
service booklet in cartoon story style 


has been published by Caterpillar 
Tractor Co. here. In the booklet a 
dealer's serviceman shows how 
good maintenance will add 
many hours of top performance to 
your engines.” 
Maintenance facts apply to the six 
smaller sizes of “Cat" diesel engines 


marine 
booklet 
to 


engines, and electric sets. The 
is first of a series dedicated 
proper equipment maintenance 
Full discussion is given to 
ing, lubricating, air intake 
exhaust, and fuel supply systems 
Also included are care of starting 
engines, marine gear and generators, 
along with cold weather hints and 
general facts 

Copies of the 
are available 
tor Co 


cool- 
and 


booklet, Form 30246, 
from Caterpillar Trac- 


service and 


117.6 F 


“Kinetic” 
for “* 


“Extra Dry” 


“V-Meth-L” 


“FREON. 
Boiling Point 
21.6°F 


Stabiline Automatic Voltage 
Regulator Line Reviewed 


KEY NO. N-117-——- 


BRISTOL Conn 
Electric Co., manufacturer of v 
control equipment 
12-page bulletin 
line of 
voltage regul 

This new Bulletin S351 
in detail the workings of 
auto voltage 
taining 


The Superior 
vitage 
released a 
featuring the 
standard Stabiline 


ators 


has 
new 

mplete 
automatic 

describes 
a Stabiline 
regulator in matin. 
output voltage re 
gardiess of fluctuations in ac. frput 
line and utput 
load 

All 
type 


matic 
a constant 
voltages changes in 


both the 


EM Stabilines 


models of 


type 


standard 
IE and the 
discussed 
Type IE Elex 
tronic) is completely electronic, in 
stantaneous in action, with no moving 
parts. It features low waveform dis 
tortion and excellent regulation and 
stabilization 

Type EM (electro mechanical) con- 
an electronic detector 
controlling a motor-driven 


i Instantaneous 


sists of circuit 


power 


stat variable transformer 
Its characteristics include zeto 
waveform distortion together with 


insensitivity to magnitude and power 


factor of load 
Bulletin S351 illustrates each 
standard Stabiline together with 


outline drawings and performance 
data. A complete rating chart on the 
back cover provides engineering in- 


formation for ease 
for a specific 


in selecting a unit 
application 


JUST ASK US! 


Turn to “What's New” Page for 
useful information | on new products 


“EXTRA DRY ESOTCO” 


(B.P. + 14°F.) 


is the refrigeration grade SO, that 
maintenance engineers have en- 
dorsed for more 
popular cylinder sizes 


e < 
V-METH-L” (8.P. —10.7°F.) 
Virginia Methyi Chloride is made specifically for 
refrigeration use 
acidity and narrow boiling range recommend 
for the most exact ing requirements. 


“FREON” REFRIGERANTS 


“FREON.-113" 
Boiling Point 


than 20 years. Comes in all 


Low moisture content, low 


“FREON.-114" 
Boiling Point 


“FREON.-11" 
Boiling Point 
74.7°F 


38.0 F 
12” “FREON-22” 
Boiling Point 
41.4 F, 


Virginia Smelting Company is distributor for 
Chemicals “ 
Suniso” 


Freon” Refrigerants and 


Refrigeration Oils 


TO CHARGE A SYSTEM, USE REFRIGERANTS THAT ARE 
CONSISTENTLY PURE, CONSISTENTLY SURE 


HOW TO SEAL CASES, 2 
INSPECTION PLATES, PIPE OPENINGS 


condensation, corrosion 


troubles. T! 


When you seal out moist air, you prevent 


he outstanding seal, 


and ber. 


insulation 


the one 


preferred by service and maintenance 
engineers, is Permagum. 
magum comes in 2! .- 
slugs. Adheres to any dry surface. 
Never hardens; stays plastic from 
0° to 350°F.: 
Gray white egues 
rolls containing 80 ft. of ,\" 
Seals around wiring; won't <a rub- 
Never hardens; 
painted immediately. 


Brown Per- 
lb. and 45-lb. 


absolutely odorless. 
comes in 
cords. 


odorless; can be 


CHICAGO 


WEST NORFOLK 
PHILADELPHIA 
. DETROIT . 


ASK YOUR WHOLESALER 


OR WRITE 


VIRGINIA SMELTING 


COMPANY 
, VIRGINIA 
° NEW YORK + BOSTON 


ATLANTA 
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AIR CONDITIONING & REFRIGERATION NEW 


and 


Refrigeration Problems 


their Solution 


‘Zs 
by Paul Reed 
. * * ‘J . 
For Service and Installation Engineers Paul Reed 
7 ft t frov th «ker plant Go ahead and finish your story 
A Freezer-Room that fal Same put up last spring. and Besides, you wouldn't ‘be telling’ me 
f 1 t aid with tongue-and thie if you were satisfied, for you 
ur fir that e had It real have told me that Jenkins seema 
Problem ea ell ite happy.” 
What about the door nterposed Well resumed Spud I picked 
Mis those plates to match the one-horse 
M ree wan afraid te tr to build one machine at 20 plate temperature 
r ‘ . . i ou nes ul nt mie y with the machine in a 90° room 
‘ And U k ally I got from Ted Meechan Therefore, it should run at an aver 
It was from ar 4d walk-in Ted had ge suction pressure of a pound or 
'} ‘a ! I t t waant wh good, and besides me anyway, just above zero gauge 
? af 1 andl 1 it quite a while and was Instead, I have to run it at 10 in. of 
b t get rid f iwt.s I guess We vacuum to carry zero temperature 
b bet ‘ it hoor ope Kk and made a At first, I must have had some 
t ' th pud , 1 nt moisture in the system The valve 
‘ st ti \ ' ' waan't very big to start seemed to atick. First it was froat- 
P ‘ U um «(tl th ao by the time we got it insu ing clear back to the machine; then 
° M Labonik, wt ated, it Was about 8 ft. long, 4 ft the frost line went back into the 
Mi re . to town | j le and just under 6 ft high inside room. I put on a new drier and 
ore ‘ Kefrigerat pp! I put five 22-in. by S4-in plates then another They helped some, but 
Mi} “1 quite a background I nted horizontally ma rack the valve is still erratic Seems to 
efrigerat : jue to bad healt! that they made shelves. I fed them me, that with a good big heat ex- 
ul te forced t give up h with a TX. valve with an 042 orifice changer like I used, the frost line 
racting ' a up North for s and I put on a big heat exchanger should stay put better than it does 
' ‘ oe at I hooked up a i-hp ‘F-12° machine Then, too, the machine seems to 
\fter a minutes he was ready set out in the basement only 8 of operate too much. Normally, it runs 
ate puta troubles Phis 10 ft from the freezer room almost one-half the time, and when 
7 t the fret tune he had helped The unit came equipped with a they put in some food to freeze, it 
doa ' tim In fact. he pressure control, and as I didn't have runs practically all the time 
van get juite @ reputation among i thermostat with me, I went ahead I can understand that, but why 
he ‘ ' ‘ j and dentally and? used the pressure control I should it run so much of the time 
van buikhag up oe nice business think it would have been better to when it's just carrying the heat leak- 
K pud hat th use a thermostat, but it's been work ge load’ That room is well insu 
tromable ng pretty well on the pressure con lated, and the leakage load shouldn't 
Wel s mont? reo ago T put in tr and I just havent bothered to be enough to cause the machine to 
s job for d man Jenkins about a change it run one-half the time 
nil nut mn Ridge Rd He had a The basement is not running over 
small room just off hin basement THE CUSTOMER IS SATISFIED 60° F., and the head pressure is only 
hat he wanted made into a freezer about 100 Ibs, so the machine should 


n At first I didn't think 
but tt worked out pretty 


much 


the ides 


HOW SPUD ENSTALLED 


It had been « fruit cellar, | guess 
flere 
and cetling I did « pretty good job 


but it had good concrete walla 
neulating it 

First I gave it a good mopping of 
then he and I 
edgeways againat 
cellings, and laid 


hot, pitch, as a «eal 
met one Dy - fives 
the walle and 
twee Dy sites a6 floor joists 
We filled 
well packed 


thiwvme 


overed it with refrigerator paper that 


' 


It's been carrying a temperature 
of right zero 
they put in a batch of chickens or 
freeze 
Jenkins is satisfied and has 


around except when 


something to even then it's 
not bad 
paid me for it 

But you're not satisfied yourself 
in that it” Mike 

Yes, thats just the say what 
How did you 


asked 


made you say that” 
know” Somebody tell you about it 
No, no one has been talking to 
I know only What you 
have just told me Something you 
think you weren't 


me about it 


said made me 


/ 
SPECIALISTS 


framings with satisfied replied Mike 
shredded redwood bark What was that’ asked Spud 
Never mind answered Mike 
° 
- 


STAINLESS STEEL! 


ROLL-FORMED AND STAMPED 


PRODUCTS 


* 


FUNCTIONAL and DECORATIVE 
MOULDINGS 
STAMPINGS 
ASSEMBLIES 


* 


COMPLETE FACILITIES FOR 
BUFFING 
ELECTROLYTIC POLISHING 
WELDING 
FORMING 


* 


MORE THAN 30 YEARS’ EXPERIENCE 


* 


SKILLED ENGINEERING SERVICE \h 


Write ter vroleg end 
recommendations Prod 
wets meanelactured te 


your wpeciticetons 


Kilgore Avenve 


LEES Division of 


The SERRICK Corp. 


Muncie, tndiana 


be above the rated 90° F. capacity 
IS IT THE VALVE OR 
MOISTURE? 


Ive adjusted and readjusted the 
valve, but it's erratic. It was a new 
valve, but I'm going to put on this 
valve I just bought, and change the 
drier again. If that doesn't help 
I'm stumped 

What I'm afraid of is that next 
summer that machine is going to 
run all the time and still not be able 
to keep the freezer at zero 

Jenkins is a nice old guy; 80's his 
wife. They really fed me while we 
were putting the job in—fried 
chicken, cream gravy, home-baked 
bread, mashed potatoes, and just 
about everything else, including 
pickled peaches 

Am I crazy about pickled 
peaches’ I don't know anyone who 
likes pickled peaches as much as I 
do and gets less of them. I really 
got ashamed of myself eating up all 
of Miz Jenkins’ pickled peaches 

Anyway, if this new valve and 
drier don't stop that hunting of the 
valve, I don’t know what to do. Not 
only that, | doubt very much that 
replacing the valve and drier will 
raise the back-pressure-not to 
amount to anything, anyway 

What do you think, Mike”’ 


WHAT DO YOU THINK? 


What do you think, gentle reader” 
You know as much about this job 
as Mike did, and yet right away, he 
saw one thing that was very defi- 
nitely Do you? Next week 
Mike will tell Spud what he suspects 
See if you spotted it, also 

(To Be Continued 


wrong 


, JANUARY 7, 1952 


Worthington Appoints 
Distributor for India 


HARRISON, N. J..-Mohan T. Ad- 
vani, founder and managing director 
of Blue Star Engineering Co, Ltd 
Bombay, India, announced that he 
has signed a contract with Worthing- 
ton Pump & Machinery Corp. to act 
distributor of Worthington 
air conditioning and _ refrigeration 
equipment in the Republic of India 

After a tour of Worthington’s 
Harrison plant, Advani said that 
through this arrangement with 
Worthington, his Bombay engineer- 
ng firm and affiliate companies in 
Calcutta and Madras will now be in 
a position to take a much more ac- 
than before in the 
broad economic development of India 

With heavy air conditioning and 
refrigeration equipment we can pro- 
vide adequate refrigeration for the 
all-important preservation of food, as 
well as for countless large-scale in- 
dustrial projects all over India,” ex- 
plained Advani. “In addition, we will 
be able to install highly specialized 
air conditioning systems for manu- 
facturing plants where temperature 
and humidity must be controlled fon 
quality production, such as in the 
textile, pharmaceutical, soap, and 
chemical industries 

Since 1943 when he formed his 
engineering business, Advani, through 
his Blue Star Industries, Ltd, has 
manufactured parts, assembled, in- 
stalled, and serviced many air con- 
ditioning systems in commercial ¢s- 
tablishments, hospitals, banks, fac- 
and the like. The engineering 
firm has also pioneered in manufac- 
turing water cooling equipment 


as sole 


tive role ever 


tories 


In $1,000,000 Center 
Huntington Ice Rink 
Uses 100-Ton Frick 
Refrigeration System 


HUNTINGTON, W. Va.-An ice 
skating rink 180 ft. by SO ft. has 
been constructed in the Huntington 
Memorial Field House by the Frick 
Co. of Waynesboro, Pa., using a sys- 
tem of Frick refmgerating equipment 
of nearly 100-ton capacity 


The cooling system carries 


400 to 1,000 g.pm 


from 
of calcium chlor- 


ide brine through the more than 
40,000 ft. of l-in. steel pipe on 4-in. 
centers. Corrosion inhibitor for the 
brine is sodium dichromate 


Each two floor lengths of pipe are 
welded together at one end through 
a hair-pin bend and are individually 
welded at the other end into feed 
and return headers 

Each loop of pipe has a hand valve 
between feed header and floor. There 
are no expansion joints. Standard 21- 
ft. black steel pipe with regular mill 
coating are welded together to carry 
the brine 

The brine piping system is laid on 
a 6-in. thick concrete floor resting 
on 3-in. corkboard in asphalt, which 
serves as insulation, and a founda- 
tion of 5 in. of concrete on clay 
Concrete is also used as a filler 

The field house is a million-dollar 
recreation center built by the Cabell 
County Recreation Board. It serves 
some 180,000 persons both in Hunt- 
ington and surrounding counties in 
West Virginia as well as Ohio and 
Kentucky 


Uspa Offers Drawings for 2-Temperature, 
350-Cu. Ft. Walk-In Box for Farms 


WASHINGTON, D.~ C..-Working 
drawings for a _ two-temperature 
walk-in refrigerator for the farm 
were recently completed by the U. S 
Department of Agriculture 

The drawings are the result of 
continuing work on constructing and 
studying experimental installations 
of such refrigerators—-a project of 
the Agriculture Department's Bureau 
of Human Nutrition and Home Eco- 
nomics and Bureau of Plant Indus- 
try, Soils, and Agricultural Engineer- 
ing 

The drawings are for a walk-in 
with a room for chilling and storing 
meats and other farm products (ap- 
proximately 250 cu. ft.) and a low- 
temperature room for freezing and 
storing fruits, vegetables, and meats 
(approximately 100 cu. ft.). 

It can be built inside another build- 
ing or outside with the addition of 
siding and roof, according to 
USDA Leaflet No. 320. 

For one locality at late 1950 prices, 
cost of materials was about $1,200. 
This was divided about equally be- 
tween building materials and refrig- 
eration equipment. In a surrounding 
temperature of 70° F., the refrigera- 
tor will use approximately 200 kilo- 


watt-hours a month, the leaflet 
states 
The working drawings (Plan No. 


7102) may be obtained through the 
extension agricultural engineer at 
many of the state agricultural 
colleges. A nominal charge to cover 
printing and mailing is usually made 

If the extension engineer cannot 
furnish the plans, inquiries may be 
directed to the U. S. Department of 


Agriculture, Div. of Farm Buildings 
and Rural Housing, Beltsville, Md 
The Agriculture Department does not 
furnish plans directly, but will refer 
inquiries to the nearest state han- 
dling the request plan 

Earlier this year, the two bureaus 
noted above completed a study of 
160 farm refrigerators in prepara- 
tion for the development of improved 
plans and specifications for the con- 
struction of such refrigerators 

A report on this study was pub- 
lished in the May 14, 1951, issue of 
AIR CONDITIONING & REFRIGERATION 
News. It was written by Earl C Mc- 
Cracken, physicist in the Bureau of 
Human Nutrition and Home Eco- 
nomics, and Harry L. Carver and 
Joseph P. Hollingsworth, senior agri- 
cultural engineer and agricultural 
engineer, respectively, in the Bureau 
of Plant Industry, Soils, and Agricul- 
tural Engineering. 


Service Business So Good 
Assn. Postpones Meeting 


CLEVELAND —- Business was so 
good for appliance servicemen that 
the National Appliance Service Asso- 
ciation had to postpone an area meet- 
ing from Dec. 7-8 to Jan. 25-26, ac- 
cording to E. A. Mueller, NASA 
board member. 

Explained Mueller, who is owner 
of Electric Sweeper Service Co. here: 

“Service station owners are faced 
with a tremendous amount of work 
that has to be completed by the end 
of the year and were forced to wire 
in their cancellations.” 


Theres always one thats betfer...and in controls its Ranco! 


refrigeration industry 


replacement installations . 
mean greater customer satisfaction . 


Ranco controls cut a fancy sales figure in the 


more Ranco controls are 


in use than any other kind! Why? Because 
Ranco controls are available for more than 4,000 


. . because they 


. . because 


servicemen can depend on them to deliver 
accurate, trouble-free service year after year 
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Vornado Line-- 


Concluded from Page 1, Column 2 


The entire unit, with the exception 


of the compressor, will be manufac- 
tured in the Sutton plant here. The 
compressor will be purchased fron 
Tecumseh 

First shown to distributors in late 
November, the \4-ton unit deviates 
in appearance fron conventional 
window units in that it has an out- 
wardly tilted face. It is finished ir 


two tones of neutral gray-green with 
Burgundy and It extends 
only 9'y in. into the room 

Another exclusive feature is the 
twin air directors that permit direc- 
tional flow of air to any part of the 
room in two directions at one time 
and with velocity (1,600 f.p.m.) 
that gives penetration up to 30 ft 
according to Jewell 

This twin flow of air permits 
greater and more complete air move- 
ment within the room without drafts 
and results in maximum cooling ef- 
fect, Jewell explained. The plastic 
nozzle, or air director, is pivoted on 
a plastic ring permitting movement 
in a 40° are transversely. The ring 
is held in place by a retainer permit- 
ting complete rotation of the nozzle 
through 360 Veins in the nozzle 
throw air in the direction in which 
the nozzle is pointed 

A third feature is a pressurized 
exhaust. The design of the exhaust 
damper permits positive pressure 
exhausting of room air at 200 c.f.m 
At the same time it provides a vari- 
able cooling control from 7,700 to 
8,800 B.t.u. per hour 

The exhaust damper picks up air 
immediately in front of the twin 
blower discharge, thereby exhausting 
a portion of the air being moved and 
reducing the amount of air through 
the cooling coils, Jewell said. 

The effect on the cooling capacity 
is the same as a variable speed motor 


gold trim 


a 


which would vary the air flow 
through the coil. The condensate 
drainage tube is %-in. id. plastic 


tube and eliminates revaporization of 
condensate into the room air. Mois- 
ture is removed from the air at the 
rate of 2.5 pints per hour. 

The \-ton unit is 33% in. long, 
26', in. wide, and 13% in. high with 
a net weight of 197 Ibs. It will fit in 
windows from 27 to 48 in. wide. 

A simple mounting frame, installed 
from inside the window and braced 
to the outside wall, eliminates the 
need for permanent fastenings either 
to sill or outside wall 

Jewell said that the new Vornado 
unit has been through numerous 
laboratory tests and many design 
features have been utilized and 
proven efficient through a year’s op- 
eration. More than 150 units have 
been tried in all parts of the country 


NEW PRODUCTS? 
Turn to “What's New” Page for 
useful information on new products. 
Use Key No. for fastest service. 


). committee 


Genuine Joe Says: 
“WAGNER BEARINGS 


are BEST...” 
-— 


ee 


Vv 
Wagner's 87% 
tin babbit-lined 
bearings are best 
because they 


capacity. 


2. Excellent anti-seizure properties. 


DRYERS, BELTS, DEFROST TRAYS, 
ICE CUBE TRAYS, ETC. 


ANY QUANTITIES + MUST BE NEW 
Write, Phone Or Coll For © 
“IMMEDIATE ACTION 
TRACO Industrial Corp. 


455 W. 19 St. N.Y. 19, WAtkins 4-4302 
‘(Send for Troco's comiplete list 


of sensationol bergoins 


Suit Charges Sunbeam 
With Refusal To Sell 
And False Statements 


CHICAGO.-A_ $1,000,000 damage 
suit filed in Cook County Circuit 
Court by an apphance dealer charges 
Sunbeam Corp. with to 
its products to the 
making false statements 

In Washington, meanwhile 
Service Employes’ Cooperative 
of Philadelphia asked 
Supreme not to 
of a lower court 
favor of the association 
brought Sunbeam. The 
rer has requested the higt 


sell 


with 


refusing 
dealer and 
Civil 
As 
the 


review 


somation 
vu. gs 
the 
ruled ir 


Court 
decision 


the 


which 


na suit by 


manufactu 


court to review the ruling 

The Chicago appliance dealer, Cer 
tral Housekeeping Mart, In ac 
cused Sunbeam of trying to force it 
to sign a fair trade contract. Wher 
the dealer refused, the manufacturer 
told its distributors not to sell Sun 


beam products to Central Housekeep 
ing, the latter charged. The dealer 
asked $500,000 for damages allegedly 
resulting from this action 


FALSE STATEMENTS CHARGED 
BY DEALER 


Central Housekeeping also accused 
Sunbeam of making “malicious, false 


and defamatory spoken and pub- 
lished statements.” An _ additional 
$500,000 in damages was asked on 
this charge 

In a brief filed with the U. §S 
Supreme Court, the Philadelphia co- 
operative argued that the issues in 


the fair trade suit brought by Sun- 
beam were decided by the court in 
the Schwegmann case 

A lower court had ruled that be- 
cause Sunbeam's sales were inter- 
state, it could not compel the associa- 
tion to maintain minimum prices on 
the manufacturer's products when 
the cooperative had not agreed to do 
sO 

Sunbeam maintained that its sales 
were intrastate and thus subject to 
the Pennsylvania fair trade law. The 
association answered that this argu- 
ment was put forth unsuccessfully by 
liquor distillers in the Schwegmann 
case 


LOOPHOLE? 


The association said Sunbeam is of 
the opinion that it has found a loop- 
hole in the Schwegmann decision by 
refusing, through distributors, to sell 
to those who don't sign fair trade 
contracts. 

“It is a well-known fact in the 
Philadelphia marketing area,” the 
association stated in its brief, “that 
a dealer is now coerced and forced 
into signing a so-called fair trade 
agreement in order to obtain Sun- 
beam products and it is obvious that 
this illegal marketing scheme will be 
the subject of further litigation.” 


George Beise To Head 
Nema Market Committee 


NEW YORK CITY~—The election 
of George Beise as chairman of the 
statistical and market research com- 


mittee of the National Electrical 
Manufacturers Association has been 
announced 


The statistical and market research 
is the committee which 


, determines the basis of marketing in- 


formation for the 
industry 

Beise is at present head of the 
market research department of Cros- 
ley Div., Avco Mfg. Corp. with 
headquarters in Cincinnati. He is re- 
sponsible for inaugurating the sta- 
tistical and market research opera- 
tion at Hotpoint where he spent three 
years and was earlier active in mar- 
ket research with the Frigidaire Div 
of General Motors. He has been with 
Crosley more than two years 


Crosley, Motorola Reduce 


Prices on Some TV Sets 


entire appliance 


NEW YORK CITY-—Crosley Div., 
Aveo Mfg. Corp., announced that it 
has reduced prices of its 16, 17, and 
20-in. console television models by 
$20 to $60. The reductions are the 
second announced by the company 
since Sept. 12. 

Price reductions were also an- 
nounced by Motorola, Inc. The com- 
pany cut prices of some of its 1952 
television receivers by $30 to $125. 
Prices of the 19-model line range 
from $199.95 to $600. 


Metals Outlook - - 


Concluded from Page 1, Column 3 


lead, took government officials to task 


Wooldridge Directs Sales = Winter Mart-- 
For Seeger Refrigerator 


Concluded from Column # 


Page 1 


During the second week of the 
for urging industry to shift to other ST PAUL-Neil H. Griebenow ‘market, many dealer will be at 
leas scarce metals vice president of the Seeger Refrig tending the annual conventior f the 

They argued that short supplies erator Co., has announced that J. M National Appliance & Radio Dealers 
were disappearing faster than many Wooldridge as Association, set for Jan 14-15 at the 
think and that the conversion to sumed duties as Conrad Hilton hotel 
other metals is many times a long director of sales Several producers have already ar 
and costly process on Jan. 1, 1952 nounced their 1952 lines but anv 

James J. Russell, chairman of the Wooldridge be market visitors will be seeing the 
board of Revere Copper & Brass, In« gan with Seeger new appliances for the first 
declared that government urging of in 1935 as district Among products to be int i at 
copper users to switch to aluminum sales manager and the market is Landers. Fr & 
was “unsound” because both metals later became as Clark's new Jet 99° vaecttrn cleaner 
were equally scarce sistant branch reportedly featuring new x and 

He pointed out that planned ex - manager of the stvling, easy and fast dirt disposa 
pansion of the copper mining indus 4 New York office extra-powerful motor, and easy ha 
try would add 400,000 tons of copper 4 In January 1947 dling. It will retail for $999 1 be 
a year to the world supply by 1955 Wooldridge re heavilv promoted 
with proportionate em te each 4. M. Wooldridge turned to the Also byron ts bow w be Apex 
year until then home office in St. Paul as divisional Electrical Mfg ( Roll-A-Wavy 

Viewed soberly,” he declared, “the sales manager and has worked in Dish-A-Matic mob ist her 
prospective expansior ippears ade- that capacity until his recent promo which is said t require 
quate to cover a normal growth ir tior stallatior special pl bing. It 
copper consumption and it is not hard Wooldridge, as director of sales has a 4-gal. built water heate 
to imagine Situations developing will be responsible for the coordina tank among her feature 
wherein the shortage could be turned tion of sales activities in the St Als the new Coolerator re 
into surplus almost overnight Paul division freezer line will be introduced to the 
Both aluminum and copper have trade at the market. New dels in 
necessary positions in the industry L de F the 1952 Coolerator refrigerator and 
of the country and supplies of both an rs, rary -- range lines will be shown to distribu 
will be ample, barring all-out war tors on Feb 22 at the Hotel Morr 

Some New York manufacturers Concluded from Page 1, Column 3 son, Chicago 
predicted that authorized holders of ers would tie in with Landers’ new 
CMP allotments of copper, aluminum exclusive wholesale distribution Poe 
and steel will soon find supplies more policy now in effect. As of Jan. 2 Paul Oo Brien Returns as 
readily available as the National the dual distribution maintained in 
Production Authority tightens its some areas was abolished Kerotest Mgr. In N. Y. 
enforcement of regulations this The company feels, Moss said, that 
month. Such enforcement will be more selective retail distribution PITTSBURGH - Paul O'Brien, who 
possible, they indicated, because would result in more aggressive mer- has been “on loan” to the National 
manufacturers were required to give chandising of the Universal product Production Authority since January 
much more specific information about by the dealer. It is also believed that 1951, will resume his duties as New 
their intended use of allotments when the dealer would take more interest York district manager for Kerotest 
they applied for first-quarter supplies in price protection and profit margin Mfg. Co. in January 


HOUSEHOLD 
REFRIGERATION 


4 BOOKS BY K. M. NEWCUM 
1 BOOK ON GRUNOW SERVICE 


You can use these 
books for 
reference, review, 


or study 


THEORY 


MANUAL NO. 1--The theory and principles of refrigeration 
Characteristics of common refrig 


explained in simple terms 


erants. Construction and operation of 


parts of a househeld refrigerator. 144 pages 


6 tables and charts. Price $1.50 


DIAGRAMS 


MANUAL NO. 2--Diagrame 


instructions regarding the proper methods of installing and 


servicing each 
popular makes 


DETAILED DATA 


type. A 


128 pages. 179 illustra 


show how 


difference between the fundamental types of systems 


comprehensive 


HOUSEHOLD 
REFRIGERATION 


SERVICE INFORMATION 


MANUAL NO. 4—Service information on 12 makes of house 
hold electric refrigerators including Absopure, Apex, Atwater 
Kent, Coldspot (Sunbeam and Sears), Copeland, Dayton 
(Niagara), Fairbanks Morse, Graybar Ig-Kold, leeberg, Liberty, 


the major component 
144 illustrations 


Riee, and Servel. 129 illustrations, 128 pages. Price $1.50 
GRUNOW 
to distinguish the 
Detailed MANUAL NO. 5 -Grunoew household refrigerator service 
) methods, for all float valve and Carrene meter models. The 
r guide | for all the vacuum cycle of operation. Step by step procedure for remov 
tions. Price $1.50 


ing and replacing all parts and for all other service operations 
Chapters: (1) Refrigerant and cycle of operation; (2) head 
pressure checking, leak detection, and purging; (3) Carrene 
meter and checking charge; (4) removing and replacing unit 


MANUAL NO. 3—Detailed data on methods of servicing parts; (5) thermostats and electrical equipment, testing 
several special refrigerators including Allison, FlectrICE, capacitors, transformers, and relays; (6) service problems and 
Holmes, U. S. Hermetic, Majestic Conventional, Majestic remedies; and (7) key specifications of 1933.37 models useful 
Hermetic, Socold, Iroquois, and Welsbach. 144 pages. 5% in replacing parts. 68 pages. Price $1.50 
illustrations. Price $1.50. 
Use This Handy Order Form 
Mail to: 
Business News Publishing Co. Name 
450 West Fort Street, Detroit 26, Mich 
Company 
Gentlemen: Please send me 7 
apes eee Copies Manual No. 1 @ $1.50 Each Address 
. Copies Manual No. 2 @ $1.50 Each City, State 
ee ee i 1 > 1 € 
cute See Se. 5 @ ee cae © check enclosed [) bill me 
.. Copies Manual No. 4 @ $1.50 Each 
Note: Books sent postage paid if remittance accompanies 
... Copies Manual No. 5 @ $1.50 Each order 
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, j a ' berve ne 4 2 doo etr gerators All 
” te - 7 ’ bree of te anterior wim 
’ . 7 
Servel '52 Refrigerator Line-- 
‘ " ‘ . F , Pau | kat ‘ ‘ tated 
' . i yray-t 
; tw stime 
tle wit? 
' ed tod n kite? 
' b ' but " t 
j ‘ ‘ 1 ifactur 
1 at > gaz ed 
tor kit quiy ! ‘ fa 
; ’ tet turer umd a t rt 
j ' rm hat a 
" 4 ‘ 
‘ ir vr tuat 
I t ial t 
t t jue | 
) eparate dor r them kitehe It ia for 
this 2m that Ser flers either f 
COLOn FOLLOWS STLDIPS vira . infroat Greer t 
wre pa i fea ! in Grold 
t ' ‘ ' t had Iv t sid the entir 1952 line 
> ’ va th ered by a 10-yea 
' t srrant 
, ‘ Drvamened n a atud The sutomatic defrosting feature 
i } i ts f tandard in the 11 and &cu. ft 
1) li ' “ar Nie j lets while the butter keeper is 
ti ! xpla i luded in these two models as well 
r ant ant tchen-t ws the 10 and S-cu. ft refrigerators 
' ' ! kuy ' ed that tl all Pop-of-the-line 1 te this vear is 
' rapidl te “4 the two-door 115-cu. ft. model which 
i) Rn , puet and tha e and features nm addition to the defroster 
! ’ are tur g t and butter keeper s polystyrene 
‘ ften the kitenmer ippear odids-and-ends basket adjustable 
' ane ak tt « more pleasant Unichrome shelves, and polysty- 
- ——@ 
NEW id i 
oe @ iaeqa in 
7 sr 
- \w 
Ye SCV < 
aie teal A vir ; 
~ 
an ) 0 
NORMA PER ‘ 
4 . 
j ~\ ‘ . ‘ t 4 mm § H 4 
Re evaporator 4 
it it 
| We . ; NAL Re evap 
‘4 out 
RE EVAR. CRCUIT — Ui Condenser i 
col 
‘ 
Section of 
Longitudinal 


e . 
Finned Tube bee ed 
of 


Re-evaporatos 


HEAT-X 
CONDENSER 
RE-EVAPORATOR 


g ow ® 


From warm air to ho gas hot gas to detrost an ice coated 
coil Thermocycle detrost us a simple refrigeration system ucil- 


Heat-X 
the unit that picks 


ing the heat trom room air to free a coil from ice 


otters the Condenser Re-evaporator col 
up thes heat trom the room air Compact, highly efheient, you'll 


hod a worthwhile investigating 


Write teatay tor specication sheet 


ind applicauion data 


SRtiwsttea, 


I 
J 


wiw yore 


! 
! , 
\ Send me complete details on Heat-N Condenser 
\ ‘Re-etvaporators " 
' ! 
Namt 
! —_——— | 
! COMPANY ! 
——a 
! ! 
ADORESS 
| —— | 
' | 
city State 
| — | 
4 


LL ewe ee ee wee em me mmm ewe ee eee woo ooo 


AIR CONDITIONING & REFRIGERATION NEWS, JANUARY 7 


k 


E\BOW EASE otch 


1952 


Servel models enables the housewife to open 


teatured on ail 


the refrigerator door when her honds are 
occupied 
ne vegetable fresheners and sepa 
ite egg tray 
(othe hanges ver last years 
dela include a completely restyled 
Ibow-ease door latct tandard on all 
but the smallest models this year 
hich incorporates the new Servel 


The book-type latch is 


pecial oulded of methyimethacril 
ite, a clear, acid-resistant plastic 
HIGHLY CONCENTRATED 
INSULATION 
Use of a highly concentrated insu 
ition t produce thinner Vallis, t 
gether with ‘ areful restyling { 
the cabinet and the absorption oper 
ting unit of the Servel refrigerators 
70 « fit undertaker iv last 
ar models ha creased the food 
rage ipacity wil tllowing for 
i decreas the ver-all utside «di 
ensiat compared to models of two 
rs age wccording to the company 
In its 10-cu. ft. model, Servel has 
corporated two shelves in the door 
accommodate small food items 


The shelves-in-doors feature basically 
purpose as the odds- 
basket in the 9 and ll-cu 
Servel feature first in 
troduced year 

The 105-cu ft 


ontains a 


sorves the same 
ind-ends 
ft. models, a 
last 
refrigerator also 


horizontal quick-cold 


shelf, made of polystyrene, and fea 
tures a detachable hors d'oeuvres 
tray which may be kept in the re 
frigerator, fitted into an indented 
shelf 

Temperature control dials on 1952 
nodels have been redesigned to 


allow for 
sdjustment 


12 degrees of temperature 
compared to 
sdjustments in 1951 models 

Styling of the 1952 line is credited 
to Donald worked with 
Walter Teague and a team 
gf Servel designers 

The line will be 

ws to dealers 


only six 


Dailey, who 
Dorwin 

and engineers 
shown by 


“ distribu 


across the country ir 
4 series of meetings starting i about 


“) days 


Religious Trend 


New Jersey Pastors See 
Need for Cooled Charches 
To Compete with Movies 


NEW BRUNSWICK, N. J 
Brunswick may be or 
oming the City of Alt 
Churches 

The “trend 
Ladisiaus Catholic 
year-round air 


New 
to be 
Conditioned 


its way 


when St 
church ordered a 
conditioning system 
first in the 
system for the 


was started 


thus becoming the east 


to have such a bene- 
fit of parishioners. Then the Episcopal 


Church of St John the Evangelist 


followed suit by having a similar 
system installed 

The 46-year-old Catholic church 
got its air conditioning system when 
the pastor, the Rev John C Body 
ould find no objection to this self 
uidressed question If the movies 


an have air conditioning, why can't 
Said Father Body 
reason for air conditioning in 
Our church is full at all 
five masses on Sunday, but sometimes 
in the past it has been uncomfort 
ibly cold in the winter warm 
n the summer as to cause women to 
faint 

The Servel all-year equipment was 
nstalled in St. Ladislaus church by 
the Don P. Mondi firm. Mondi then 
decided to do some missionary work 
of his own, with the goal of having 
New Brunswick known as the “City 
of Air Conditioned Churches.’ 


JUST ASK US 
For “easy-to-get” 
product information . . 
use coupon on “What's 
New” page. 


There's good 


churches 


and so 


pared 
grew 
tween George T Howe 
RACCA's 
tee, and C 
service data and instruction 
department of General Electric 


attempted to 


the general 


penses 
never 
costa 
that the 
such 


the questionnaire, 95° 
service pa 
conditioning 
37 are 
and 8&3 


eight 
conditioning 


fund and 32 do not 
showed that a total of $41.45 was set 
up for a 
ton units and 


were 


serve 
rial 
ported 


of the job. Specific incident 


due to seal failure 
properly at factory. Cost to the fac- 
tory was $50 for duprene ring: cost 
to us for labor and ‘Freon’ was $55.” 


“Can't 
from defective parts is carried by the 
contractor 


tees on 


warranties.” 


1952 


Concluded 
RACCA questionnaire which 
out of a meeting last May be- 
chairman of 
Trade Relations Commit- 
W. Brown, engineer of the 
manuals 


from Page 1) 


While the survey specifically 


arrive at the contrac- 


tors average cost of maintaining air 
conditioning 


units for 


response 


a given year, 
indicated that 


there was an urgent and crying need 


or relief 
The labor 
incurred 
figured 
and it 


and extra parts ex- 
by the contractor is 
into the contractor's 
is the goal of RACCA 
manufacturer will include 


additional costs as part of his 


warranty 


RACCA SURVEY RESULTS 


RACCA reported these survey re- 


sults 


Of those members who answered 
install and 
kage and/or remote air 

equipment Of 


distributors, 58% 


these, 
dealers 
(some are a 
handling 
manufacturers of air 


contractors 
ombmation of all three) 
major 


equipment 


Average cost of extra materials 
extra labor, and parts (including re- 
frigerant) per unit was $12.42, ac- 
ording to RACCA 


Sixty-seven per cent of the reply- 
embers set up a service reserve 


The 


neg nm 
survey 
service reserve fund for 3- 
$54.51 for 
51°) of the 


units 


polled, 


5-ton 
For 


members 


reserve covers actual expense, but for 
30°, it does not 


the association said 
In addition to providing statistical 


data for the national office, many 
members added comments of their 
own, it was stated. Among these 


the following (on the question 


of how much money is put in a re- 


other mate- 
association re- 


fund for “Freon, 
and labor), the 


“Varies with the product and size 
a 20-hp 
lost ‘Freon’ 
Seal not installed 


job, recently installed, 


(Tilinois) 


answer, but most of cost 
Manufacturers’ 
refrigeration 
worthless 


guaran- 
equipment are 
(California) 

Last year small commercial equip- 
ment $20 per unit sold 
to take care of the manufacturers’ 
(Washington ) 


ilmost 


cost us over 


PARTS DEPOTS 


I don't expect manufacturers to 
labor, but they should have 
parts depots where parts can be ob- 
They should also pay for lost 


pay tor 


tained 


Freon (New York) 

Freon’ loss from defective ma- 
terial seems to be my worst prob- 
lem (Michigan) 


Service of guarantee runs 5° of 
sales price for the one-year guaran- 
tee.’ (Washington) 

Have had 
on commercial 


more 

refrigeration compo- 
nents than air conditioning units. Ex- 
pansion valves, compressor body, and 
coils. Getting valves that are nearly 
out of warranty from distributor and 


service expense 


by the time they are installed the 
warranty has expired.” (Illinois) 
Following is the survey question- 


naire and results 


1 De you sell package and or 
remote air conditioning equipment? 
Yes—-91% No 9% 

2. Do you install and/or service 
package and or remote air condition- 
ing equipment? Yes -95%. No—5% 


3. Are you a distributor, dealer, or 
contractor” Distributor 39°. Deal- 
er 58; Contractor 83% (Some 


WE WILL BUY! 


EXPANSION VALVES 
SOLENOID VALVES, ALL TYPES 
REF. FITTINGS and PARTS 


ANY QUANTITIES * MUST BE NEW 
Write, Phone Or Call For 
IMMEDIATE ACTION 


TRACO Industrial Corp. 


455 W. 19 St. N.Y. 19. WAtkins 4-4302 
(Send for Troco's complete list 


of sensational bergains 


oe 


RACCA Surveys Unit Replacements -- 


are a combination of all three.) 


4. List name of manufacturer's air 
conditioning equipment you handled 
in 1949: Brunner, Carrier, Chrysler, 
Frigidaire, General Electric, Westing- 
house, Worthington, York, miscel- 


laneous, none 


5. Average cost of extra materials, 
extra labor, and parts ‘including re- 
frigerant) per unit? $12.42 

(The following example was given 
to show how to figure average cost 


per unit: Number of a particular 
make - 10 
Cost over-all of uncollectible, 


additional expenses $100 

Exchange 1 unit, 2 men, 5 hrs 
a $5 per hr Oo 
Refrigerant used, 40 Ibs. @ .75 30 
Freight 10 
Extra materials 10 
Total $100 


Divide by 10 units sold, or $10 per 
unit.) 

Number of air 
installed and serviced 


12%: 5 to 205% 


conditioning units 
Less than 5 
20 to 50. -3% 


over 50-—-2% 
6. List name of manufacturer's air 


conditioning 
Brunner 
aire, General 
Worthington, 


1950 
Frigid 
Westinghouse, 


handled in 
Chrysler 
Electric 
York, 


7. Do you set 


you 
Carrier, 


miscellaneous 


up a service reserve 


fund. Yes-—-67°.. No. 32% 

8. How much money do you set up 
for 4 service reserve fund (for 
Freon other material labor) 
Three-ton unit $41.45. Five-ton unit 

$54.51 


Sears Catalog Cuts 
Prices of Freezers 
And Refrigerators 


CHICAGO — Lower prices on refrig- 


erator, home freezer, and housewares 
lines are listed in Sears Roebuck & 
Co.'s midwinter catalog now being 


mailed out 

For example, an ll-cu. ft. refrig- 
erator has been marked down from 
$262.75 to $212.75, and the price of 
a home freezer has been cut $30 

Reductions were also made in the 
prices of kitchen ranges, radios, and 
phonographs. A 17-in. television set 
is now priced at $159.95 

In all, the 412-page catalog lists 
reductions on more than 6,000 items 
The book is the largest sales catalog 
ever issued by Sears and lists many 
more appliances than did last year’s 
midwinter edition 


Price cuts were also noted in the 
special catalogs of Montgomery 
Ward & Co., Aldens, Inc., and Spie- 
gel, Inc. The 184-page Ward book 
contains “the sharpest markdowns 
we have ever had in a midwinter 


book,” the company said 


FIELD ENGINEER 
(AIR CONDITIONING) 


America’s largest electronic serv- 
ice organization has immediate 
opening for administrator experi- 
enced in room air conditioning 
field. M.E.. E.E. or equivalent, 
with electronics experience desir- 
able. 


Must be mature, alert, personable. 
Technical know-how and sales ap- 
proach essential. Should have 
supervisory potential and good 
facility of expression. 


Permanent top-level, dealer con- 
tract position with excellent sal- 
ary and advancement opportunity. 


For application, write to: 


Mr. J. E. KEEFE 
RCA SERVICE CO., INC. 


CAMDEN 2, N. J. 


SPECIAL 
WHILE THEY LAST! 
22 CU.FT. HOME FREEZERS 


$399 
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| PATENTS nae” a 16 Government Contracts | 


2,571.2%. REFRIGERANT COOLED opening supported 


PROCUREMENT INFORMATION GENERAL SERVICES ADMINISTRATION 


Description Quantity Ke lerence App Hid 
af i date 
‘. INTERCOO : a . be ‘ The following is a list of proposed procurements issued by the . 
West —y a = oan — and od ime various indicated U. 8. Government procurement offices t treneral Services Administration, © Whitehall St. 5.W 
d Barts Conn., assignor ted = axial list is compiled and made available dally on a free pick-up basis Atlanta, Georgia 
Aircraft Corp., East Hartford, Conn. « defin nd of tive bidders may obtain complete bid sets by a request a anamiinianne : — 7 - . 
= of Delaware. Application said wal the purchasing office under which the purchase is listed parte f ne A gy mol , 
Sept. 6, 1946, Serial No. 695,145. 3 Claims. register h the si this Synopsis. Be sure to identify completely the bid invitation aoe g . < agp oe - 
(CL 123—119.) jacent theret and you wish by including in your request the item description. the ail twee ‘a : nt 
. F number r reference number and the opening date | ‘ 
means by which - ; : = . word ‘ ame af 
‘ ed and closed save time in filling your request. For re juired by an all < ‘ 
- pen an i : specifications are normally not included w ‘ 
} - , conductivity . . . + nae ASeUCICS GF jepa . 
ae « _—"- unless the specification is a new one located within the Met as 
| = * frame remot bidders on a particular item should request a copy of applicable area of Kn Rt - Teas . 
A of said truck b« specifications and drawings at the time the request for a bid e . 
f+ panel ring is made (reneral Services Administration, Pederal Sapply Service Reom 
Me & “ “ . Aare: . a Wa U.S. Court Neuse, Chica 4, Blinets 
4 as — n . Refrige t . . nest : cn! 
; Wl. panel and operatively connected with the DEPARTMENT OF DEFENSE ey: ae Gee ~F , ' 
Tu parts within said frame for cooling the 
Let P air space within said truck whereby it is mot necessary to refer solely to the issuing office for 
onl said device may be ced adjacent an additional data on a bid invitation issued by any of the follow The General Services Administra . oon 
is at ; +) ing 1 S. Army Ordnance Offices: Ordnance Tank Automotive . : , . . i ; 
| —_ opening in said wal f said truck w el & standard Federal Specifications a . n Regiona 
| Sin tenniabed chlien end ent emnmeatin at Center, Detroit Arsenal; Frankford Arsenal; Picatinny Arsena! In addition. indexes (lists) of the standard Militar 
eg — y “ a od Raritan Arsenal Rock Island Arsenal Springfleld Armory ne . 3A P pa 
j their edges only said adjacent walis of Watertown Arsenal, and Watervliet Arsenal. Complete informa M ae ool 
ndenser thereby being tion on any purchase listed Di any of those offices alone can be mipie ge BY 4 
. 1. An internal combustion engine for sphere and said eva obtained from the Ordnance District Office nearest you. Its ad ffice at tiene: iti 
use in an aircraft. an air intake line dress is on file in your nearest Department of Commerce Field ‘ 
caine ts, Gull dain Gane, commaiiean nae e refrimer Office. Do not ask an Ordnance District Office for information Roor 8) Federa , Rid 
> a Sees > apes arts within said fr on a purchase unleas it is listed by one of the above-named $11 Walnut Street 
ers in series in said air intake line, an , readies —_ . offices. Ordnance District Offices de net have information on Bosto Kansas City, Mins 
intercooler between said superchargers from outside of said truc any other purchases 20 H Str 
and means for mechanically refrigeratir P 2) Hudson Street 
eald tmtevccsior, the fast mame means 2,571,600. DOOR FOR REFRIGERATOR Invitations for Bids numbers will be followed by the letter New York City, N.Y 1114 Commerce Street 
~ ’ hes — ans COMPARTMENTS. Alf B. Mave, Cin- B Requests for proposals or quotations will be indicated in Dallas Texa 
- including means providing a closed cyclic . red ‘ . this column by the letter "Q” or if numbered the number Room T7287 Federal 
path including said intercooler for a com cinnati, Ohio, assignor to Avoo Mfg. Corp., will be followed by the letter “Q Supply Bide Bids ‘ 
pressible refrigerant, a refrigerant compres Cincinnati, Ohio, a corporation of Dela- Sinwtett th and D. Streets 8S. W Denver Federal Cent 
sor interposed in said path, and a cooling Ware. Application April 1, 1949, Serial No. scription Quantity Rafpoense App. Bid Washington Cc Dens ‘ rad 
means for the compressed refrigerant dis 84,945. 4 Claims. (Cl. 20—35.) ks : _ 
posed in said path between said compressor Phila. District, Corps Of Engineers, 121 N. Broad St., Phila, P ) Whitehall St. 8. W 630 Sansome Street 
and said intercooler, the refrigerant ex Door refrigerated, warchousr 97 (ENG -36-108 & Jan 52 Atlanta acne San Francia il (a 
panding in said intercooler to absorb heat # fost 5 inanes = S som mise) Room 528 Court House . 
from said aireraft further having a istrict Engineer, St. Louis District, Corps Of Engineers 219 S. Clark Street U. 8 Courthouns 
motor actuated by exhaust gas from said ro —— i, a ; : Chicago, Llinoid Seattle 4. Washington 
’ won Che« valve section. pipe ine & Jan S2 
engine. by power from said engine. portable consisting of 1 gate 


valve and 1 check valve, fabri 


cated into @ 20 foot section of CONTRACTS AWARDED AS OF DEC. 20, 1951 


2,571,445. REMOVABLE REPRIGERAT-. 
ING UNIT IN TRUCK BODY. Chester 


couplings 
: complete w adapters, couplings Description eontractor and Address 
A. Hawkes, Lansing, Mich, assignor to 3. A refrigerator evaporator door com and gaskets, “valve sections r c 1 Cent Neval 8 oy Benet 
Preeserver a Inc., Lansing, Mich, prising a molded front panel, a molded for portable pipe lines Ships Parts Contre enter, Nava upply Depet, 
Mich 
+ PP rear panel. a continuous upstanding flange couplings to conform to Mil Mechanlosbarg. = , 56. $37.2 Pp , 
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sims Offers: Aidan Sesentnidene 


(Concluded from Page 1, Column 5) 


The text of the letter to the FTC 
follows 

"The National Frozen Food Locker 
Institute is the trade organization 
which represents the nation’s 11,600 
frozen food locker plants. Its chief 
objective is to provide every possible 
assistance to the components of the 
frozen food industry in promoting 
the Frozen Food Way of Living. 

There are three major elements 
in the frozen food industry—-locker 
plants, home freezers, and commer- 
cial frozen foods. Although these in- 
dustry segments usually work as a 
team, there are times when they un- 
thinkingly work at cross purposes 
The purpose of this letter is to dis- 
cuss with you one of these occasions 
and to present our views on possible 
remedial measures 


LOCKER INDUSTRY FAVORS 
HOME FREEZERS 


Before delving into the subject at 
hand, I would like to make a state- 
ment of clarification to remove any 
possibility of being misunderstood 
The frozen food locker industry, by 
and large is enthusiastically in 
favor of the home freezer 

“Before the advent of the home 
freezer, it was impossible to expand 
the locker operator's business with- 
out the expansion of the physical 
locker plant with an increase in capi- 
tal investment. This is no longer 
true 

Today thousands of locker plants 


are expanding their businesses 
rapidly by supplying food and serv- 
ices to hosts of new home freezer 


owners. Many locker plants are ac- 
tively promoting the sale of home 
freezers 

“The problem about which we are 
concerned is that of advertising on 
the part of some home freezer manu- 
facturers. Quite a few home freezer 
advertisements are, in our studied 
opinion, quite misleading to the read- 
ing public 

“Specifically, the capacity of food 
that freezers will hold is sometimes 
claimed to be far in excess of the 
amount that the average family will 
be able to store. Economy claims are 
frequently made which the average 
family would find it extremely diffi- 
cult to enjoy 


AMOUNT OF FOOD UNITS CAN 
FREEZE OFTEN MISLEADING 


“In addition, misleading claims are 
made concerning the amounts of food 
that given freezefs are able to quick 
freeze. These are the most frequently 
misrepresented points. 

“Our concern over these advertis- 
ing malpractices is the end result. 
Many a consumer, disillusioned by 
his inability to enjoy the benefits 
that he expected as a result of such 
advertising, has given up in disgust. 

“Not being aware of the true fac- 
tors involved in his situation, he has 
often turned irrevocably against 
frozen foods. He did not realize that 
the frozen food way of living was 
not to blame-—his dissatisfaction 
grew entirely from his inability to 
reap the benefits that he was led to 
believe were his by the home freezer 
people 

“All of this information has been 
brought to the attention of the Fed- 
eral Trade Commission in the past 
few years by Mr. Donald Kuntz, a 
locker operator in Logansport, Ind. 


In discussing the matter recently 
with Mr. Charles Sweeney, assistant 
chief, Division of Investigation, 
Bureau of Anti-Deceptive Practices of 
the Federal Trade Commission in 
Washington, the question was raised 
as to what is being done about it 
“Clearly, the practices about which 
we are concerned are serious and 
require attention and action on the 
part of the commission. Exactly what 
form that action should take is the 
problem which the commission itself 


must, of course, decide 


‘In dealing with problems of this 
type, it is our custom and purpose to 
be constructive. In my meeting with 
Mr. Sweeney in Washington, the 
suggestion was advanced that an In- 
dustry Trade Practice Conference be 
instituted by the commission for the 
purpose of developing some accept- 
able and well-defined limitations on 
the points in question 

“For example, a definite number of 
pound of food per cubic foot could 
be agreed upon by the industry 
members participating in such a 
conference which could then consti- 
tute the standard which each home 
freezer manufacturer could use as his 
guide in advertising his freezer stor- 
age capacity 

“The United States Department of 
Agriculture might possibly provide an 
acceptable answer to such problem 
This would not only result in a sim- 
plification of the problem as far as 
the commission itself is concerned 
but would also result in the accrual 
of benefits to the industry by the 
presentation to the consuming public 
of a solid front on this point 

“The National Frozen Food Locker 


Institute numbers among its manu- . 


Model M132 Mitchell room cooler. 


Mitchell Room Cooler -- 


(Concluded from Page 1, Column 5/ 
CooL” In eddition, its initial cost of 
$229.95 puts it well within the reach 
of the average consumer 

The M-132 features the exclusive 
“Mitchell-Mount,” which allows 
quicker installation, even in windows 
as narrow as 23 in. Because no filler 
panels are used that anchor windows 
closed, they may be raised or lowered 
at any time for washing. 

Other features of the 1952 model 
are the Turbo-Dryer which eliminates 
stagnation of the refrigerant by 
creating a turbulence within the eva- 
porator tubing, thus breaking up 
surface tension; and the Micro-Filter, 
which laboratory tests have proved 
capable of removing 99.9% of the 
dirt, dust, and pollen from the air. 

The unit's decorative cabinet is 
constructed of 19-gauge furniture 
steel and is finished in ivory. Over-all 
dimensions are 13% in. high, 23 in 
wide, and 30% in. deep. Capacity of 
the unit is 4,600 B.t.u. per hour. 

The M-132 is covered by the 
Mitchell five-year warranty as are 
all other models in the company’s 
line 


facturer members a number of home 


freezer producers. The institute will 
giadly do all in its power to assist 
you in correcting this condition. We 
would like to have you study the 
problem in the light of our presenta- 
tion here and will appreciate your 
comments concerning it at your 
earliest convenience.” 


Coldmobile Sold - - 


(Concluded from Page 1, Column 3) 

Kirkpatrick has been active in 
truck refrigeration for the past 13 
years, and for several years prior to 
forming his own company was chief 
engineer of Advance Mfg. Co., also 
a producer of truck units. He holds 
several patents on truck refrigera- 
tion and allied applications 

Union Asbestos & Rubber has been 
a manufacturer of such items as rail- 
road equipment and asbestos special- 
ties for many years and more re- 
cently became interested in truck 
refrigeration through acquisition of 
Dromgold & Glenn. 

W. H. Fehrs, vice president of the 
parent firm, is in direct charge of the 
division, while Merle Feather, for- 
merly associated with the Fruehauf 
Co., manufacturer of trailers, heads 
up its sales activities 


L.C. Bewig Represents Jamison 


HAGERSTOWN, Md. Jamison 
Cold Storage Door Co. has an- 
nounced the appointment of Louis C. 
Bewig, St. Louis, to handle its line 
of cold storage, refrigerator, and in- 
sulated doors in the territory of 
eastern Missouri and southern IIli- 
now 


YOU CAN'T BEAT 
THE VICTOR 


MANUFACTURERS OF THE 


For information write: 


oat 


FAMOUS 


of * 
Fast, efficient cooling 
The work-horse of 
beverage coolers 


Sizes: 12, 22 and 32 case capacities 
with self-contained units. 


17, 27 and 37 case capacities 
for remote installation. 


VICTOR QUICKFREEZE 


write for the 
completely new 
KOLD-HOLD 
catalog — today 


the efficiency and convenience of refrigerated rooms, cabinets and 
- ata real savings in cost. You should see the suggestions 
it has for making your present processing, storage and cooler rooms 


trucks . . 


more useful and effective. 


Valuable every-day refrigeration information is included that simpli- 
fies the job of determining your refrigeration needs. You will find 
charts for computing plate requirements; tables of air infiltration 
loads; a list of the specific and latent heats for many perishable 
foods; and the heat leakage factors of common types of insulation. 


This new catalog is yours absolutely free. Just fill in the coupon 
| above and mail it to the Kold-Hold Manufacturing Company, 


| Lansing 4, Michigan. 


Westinghouse Te Sponsor Presidential 
Campaign Coverage on CBS-Radio, TV 


PITTSBURGH — Nationwide  tele- 
vision and radio coverage of the 1952 
presidential election campaign will be 
sponsored by Westinghouse Electric 
Corp. over the Columbia Broadcast- 
ing System TV and radio networks, 
it was announced by J. M. McKibbin, 
Westinghouse vice president in charge 
of consumer products. 

These Westinghouse-sponsored CBS 
networks will cover the hundred 
largest population areas in the 
United States from coast to coast. It 
will be the first time the Republican 
and Democratic conventions, as well 
as the general elections, have ever 
been televised on a national hookup. 

The program package will include 
full coverage of both political party 
conventions in Chicago, a 13-week 
non-partisan “Get-Out-the-Vote” cam- 
paign, and election returns the night 
of the election on Nov. 4 

The 13-week “Get-Out-the-Vote” 
campaign will start in August and 
continue until the night before the 
election. It will offer equal time to 
both major parties. There will be a 
minimum of 20 hours of coverage of 
each party convention by both CBS 
TV and CBS radio 

In general, the Westinghouse- 
sponsored convention programs will 
embrace five types of TV shows. All 
important events from the conven- 
tion floor will be televised with ac- 
companying analysis from the CBS 
studios in the International Amphi- 
theater. Commentary, interview, and 
discussion programs will be origi- 
nated in the convention hall and in 


Here is a refrigeration 
reference book that is full 
of ideas for improving 


special studios in the Hilton hotel. 

Special events coverage in the 
Chicago area will be handled by on- 
the-spot mobile CBS television crews 
at press conferences, demonstrations, 
candidates’ headquarters, and other 
events of high interest to viewers 

On the Sunday night before each 
convention, viewers will be acquainted 
with on-the-ground conditions at the 
convention site by means of special 
programs designed to give them full 
perspective of the coming events 

The fifth type of program will con- 
sist of human interest shows built 
around candidates’ wives, delegates, 
party officials, and technicians at the 
convention hall. This will include 
daytime programs designed for 
women's audiences 

To arrange interviews with party 
leaders and analyses of behind-the- 
scenes activities, CBS-TV will have 
George Allen, confidant of presidents 
and author of the book, “Presidents 
Who Have Known Me.’ 

Radio coverage at the convention 
will include the use of many different 
studios in various locations, mobile 
transmitters, and walkie-talkies from 
the convention floor. A staff of ap- 
proximately 200 people will handle 
the combined TV and radio coverage 
for CBS. 


MISSING SOMETHING? 
More and better useful 
information is yours for 
the asking. See “What's 

New” page. 
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